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Six ways to kae%women in science
Sciencelnsider S
First the good news: More women are getting Ph.D.5 than men, capping a
decades-long march toward parity. And its not ust in the humanities and social
sciences. Th in the biological and health
Sciences. But the bad news is that they re less kel to enter and remain in scientific
coreers. Beyond the doctoral level, the ratio of women to men starts to dip below one.
ore

Lessons of the leaky pipeline
Genome Technology < B - (I
1¢s a situation famillar to many in science: within the first fow years after graduate

1, women begin to disoppear from the feld. For several years now, women have.
made up roughly half of al lfe sciences Ph.D. reclpients, yet they only comrise a
small percentage of the upper ranks of academia — and women from minority
backgrounds are nearly absent from those ranks. MORE

Diversity by the numbers
Adweek snare E]

o e s o e 2010 cers re released, key trends among minority
populations in the U.S. are widely accepted. The Selig Center for Economic Growth
projects that by 2013 naarly 17 percent of the UL.S. population will be Hispanic, up
from 13 percent in 2003. The proportion of the population that is African American s
projected to rise much more slowly, from 12.7 percent in 2000 to 13.2 percent in
2013. Asian Americans are expected to account for 5.3 percent of the population in
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to build understanding and awareness about others. Here are three ways to build your information with

awareness of diversity and create an inclusive holiday environment. MORE advanced

cheminformatics
technology.
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Change is coming: Millennials altering landscape
D=

B SKYSCRAPER
Adweek snae K . . .
i e sood e, . roue e 13 adverongagectswhane oty g A skyscraper is a large format ad with prime real estate to sell

2007-09 have exceeded their goals each year in the three-year mandated program.

o 7o your company'’s products or services to decision-makers.

focusing on how to create sustainable, inclusive workplaces. MOF

Engaging the millennial generation

Bizcommunity snwe B © 0
1 times, there has been plenty of talk about generational change within

‘organizations. More specifically, there has been a focus on the advent of Millennials,

‘conducted by the Harvard Business Review that states that Millennials, those born
e T el et C/1 TOP/BOTTOM BANNER

o know and accept s that Milenniats il ‘question everything. They are
LI Banner ads allow your company to combine text, colors, and
e graphics into a unique sales message for committed buyers.

mechanized washing opcrations. MORE.
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m Showcase your latest product with this placement and in-
i clude a photo, 50-word description and link to your site.

Measurement system is The Magellan™ XHR SEM
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CALLOUT TEXT AD

Integrated into the feel of the brief, a callout ad targets your
buying audience with an image and 25-word description.

measurement of fscrescence
ietime, rsity
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o o i F TRADITIONAL TEXT AD

Sample provided is representative of ad specifications only and does Levgrage the power of words with a 15-word text ad to drive
not necessarily depict placement within the brief. traffic to your website.

SEE PRICING NEXT > > >



AD RATES @& e
5000
& S P E C S Image Dimensions File Format Max File Size

728x90 JPEG, GIF 40k

Prices are for participation in 7 emails to
the99,300 Chemistry Professionals
(one 90 day cycle)

] Top/Bottom Banner
$4000/$3500

Image Dimensions File Format Max File Size
468x60 JPEG, GIF 40k

Skyscraper
$4000

Image Dimensions File Format Max File Size
120x600 JPEG, GIF 40k

- Product Showcase
$3950

Lorem ipsum dolor
Lorem ipsum dolor

Sirsang o sod Text five word headline, fifty word description
do eiusmod tempor . . .

g;g":u":;gu::;i%::. Image Dimensions 175x125 File Format JPEG, GIF
Ut enim ad minimum Max File Size 30k

veniam, quis nostrud
exercitation uliamco
laboris nsi. More

Lorem ipsum dolor
Lorem ipsum dolor sit amet, consectuter adipiscing elit, sed a O Ut eXt

C O N T AC U S Text five word headline, twenty-five word description
Image Dimensions 1256x100 File Format JPEG, GIF

Max File Size 30k

COLBY HORTON
V|CEPRES'DENTOFPUBL'SH|NG © © © 0 0 00 0000000000000 0600000600000006000060006000000000o0
469.420.2601

chorton@multibriefs.com

I Traditional Text Ad

BEN MAITLAND sommen, $1500
DIRECTOR OF ADVERTISING SALES st

Sping it Text five word headline, fifteen word description
972.402.7025 pekt Image Dimensions 120x50 File Format JPEG, GIF
bmaitland@multibriefs.com Max File Size 15k
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The news tackles today’s most relevant issues, gathered from sources like The Associated Press,

The New York Times, Financial Times and the leading industry publications. Delivered to the
inboxes of a diverse membership, from aspiring scientists at the high school level, to veteran
chemists, the ACS Diversity eBrief keeps professionals informed of topics that impact the daily
operation of their business. Subscribers are decision-makers with purchasing power - the top-tier

professionals in the industry.
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TOP TEN REASONS TO ADVERTISE IN
ACS DIVERSITY E-BRIEF:

CREDIBLE SOURCE
For over 130 years, our members have turned to the association as the

informational authority of the industry. Advertising in ACS Diversity
eBrief solidifies your place among bi-weekly information provided to
ACS members.

Advertising in ACS Diversity eBrief allows your company to reach
industry decision-makers. Your message will be in front of pre-
qualified buyers who are looking for your products specifically for
their business.

n TARGETED DISTRIBUTION

Subscribers to ACS Diversity eBrief have asked to receive this informa-
tion. Your ad will no longer be mixed with junk mail and spam. Our
enhanced technology ensures that your ad will make it through spam
filters.

RELEVANT CONTENT
\ Our editorial philosophy is driven by current events and relevant

industry issues and trends that affect our subscribers the most.

E OPT-IN SUBSCRIBER LIST

FREQUENCY
Frequency builds awareness. As a bi-weekly publication, ACS Diversity eBrief ensures
your ad will be seen every week by our99,300 subscribers.

AFFORDABLE
0 Advertising in ACS Diversity eBrief is much cheaper than many other

Internet advertising options, and much more affordable than television
and radio promotion. Have you priced pay-per-click campaigns lately?

Each issue of ACS Diversity eBrief has a limited number of ad spaces, allowing your ad

n YOUR AD WILL GET THE ATTENTION IT DESERVES
to get maximum exposure. A limited number of ads equals higher visibility.

The electronic format makes it more convenient for a reader to
respond to your ad. Your product is just a click away!

p IMMEDIATE RESPONSE TO YOUR AD
Q
)

Our talented graphics team is continually raising the bar by creating
sophisticated Web ads for our clients. These services are offered at
no charge to advertisers in ACS Diversity eBrief.

n EXCEPTIONAL CREATIVE SERVICES
Q

As an advertiser, you'll have the ability to track reader response
your campaign, immediately quantifying your ROI.

m TRACK CAMPAIGN EFFECTIVENESS

9



