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Majority of sporting licenses purchased at
local retailers
Angling Trade <. B [
45 state game agencies around the country employ the internet to make
hunting and fishing licenses easier for sportsmen to buy and information on
portng reulaons Smpler o obtan e vadiion!rote ofpurchasig o cene o ocl
i ding outdoor
|| Fnersurvey.com ané Anclersarvey.com found tha 53 percent of these huniers surveyed st
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2 local store as well.
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Speak up for stripers
Fiy Rod and Reel Magazine <orc 3 © )
The Massachusatts Division of Marine Fisheries (DMF) will be holding public hearings on two.

have an our stri
can help stop the wasteful killing of stripers by voicing your SUppOTt for these two proposals.
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ADVERTISING OPTIONS

The Portiand Press Herald < Kl
Bamboo fly rods run upward of $1,500 and $2,000. That's not the kind of cottage industry that
would make It In a poor economy. Unless you're In Maine. MORE

7 Product Showcase A LEADERBOARD
L) el € | EnEee |
This premier position provides your company with top

6 & & exposure and quality traffic.
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B LOWER LEADERBOARD
The lower leaderboard gives your company a prominent
ooicas | Rebulling menhaden wil for position right under the association’s masthead.

umber 1 fisheries

“linglcider | The American Sportfishing Assocaton vis Fishing World srrc ) & 8

in specialty During its November meeting, the Atlantic States Marine Fisheries Commission voted by an
ervhelming margin o approve a new fshing target level or menhaden in an effort to

‘year after year increase its abundance and its availability as a forage species for striped bass, bluefish, Atlantic

after year tuna and pecies. The A (ASA)

applauds the commission for taking this critial step to conserve menhaden which could reduce
harvest of this Important, but declining, forage fish by up to 37 percent. MORE
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S e e e e T your company’s products or services to decision-makers.

Pennsylvania Senate Bill 1049 to create multi-year fishing license
=

The legislation supports John Arway's (Pennsylvania Fish and Boat Commision executive
(Recon)pan o ceenks oppocunt o enura cenms snes s mukl-yoar enses

e e L D/1 TOP/BOTTOM BANNER

Ross announces limited edition Evolution reel

s s tcin s s s Banner ads allow your company to combine text, colors, and
graphics into a unique sales message for committed buyers.

photographic brown trout finish. Al reels wil be custom engraved with a special edition number.
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qualty compasite products to Goup " yourfy fishing needs. Our
2 demanding market. MORE products are known for their

s o S e E PRODUCT SHOWCASE

R Showcase your latest product with this placement and
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e o o o e include a photo, 50-word description and link to your site.
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AFFTA On the Fly Recent issues
Colby Horton, Vice President of Publishing, 469.420.2601 tlow. 18,2011
Download media kit Bow 112011

Katng Smalvoad, Content o, 469.420.2675 F FEATURED COMPANY AD
e i v % it you? S i - s Integrated into the feel of the brief, a featured company ad
targets your buying audience with an image and 25-word
o, MULTI TR L
e o o description.

Sample provided is representative of ad specifications only and does
not necessarily depict placement within the brief.

TRADITIONAL TEXT AD
Leverage the power of words with a 15-word text ad to drive
traffic to your website.



AD RATES T Leaderboard

& S I E C S Image Dimensions File Format Max File Size

728x90 JPEG, GIF 40k

Prices are for participation in 13 emails
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(one 90 day cycle)
e Lower Leaderboard
$2250

Image Dimensions File Format Max File Size
580x70 JPEG, GIF 40k

I Top/Bottom Banner
$2000/$1750

Image Dimensions File Format Max File Size
468x60 JPEG, GIF 40k

Top/Bottom Skyscraper
$2000/$1750

Image Dimensions File Format Max File Size
120x600 JPEG, GIF 40k

Product Showcase
$1500

Text five word headline, fifty word description
Image Dimensions 175x125 File Format JPEG, GIF

CONTACT US

Featured Company Ad
$1000

COLBY HORTON Text five word headline, twenty-five word description
DIRECTOR OF MEDIA AND CONTENT Image Dimensions 125x100 File Format JPEG, GIF

469.420.2601
chorton@multibriefs.com

JAMES DeBOIS

Traditional Text Ad
DIRECTOR OF ADVERTISING SALES $500

469.420.2618 ncidunt ot abore & More Text five word headline, fifteen word description
jdebois@multibriefs.com Image Dimensions 120x50 File Format JPEG, GIF
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The news tackles today’s most relevant issues, gathered from sources like The Associated Press, The

New York Times, Financial Times and the leading industry publications. Delivered to the inboxes of
manufacturers, retailers, guides, sales representatives and media professionals within the fly fishing
industry, AFFTA On The Fly keeps professionals informed of topics that impact the daily operation of

their business. Subscribers are decision-makers with purchasing power—the top-tier professionals.
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TOP TEN REASONS TO ADVERTISE IN
AFFTA ON THE FLY:

CREDIBLE SOURCE
For 37 years, our members have turned to the association as the

informational authority of the industry. Advertising in AFFTA On The
Fly solidifies your place among weekly information provided to
AFFTA members.

Advertising in AFFTA On The Fly allows your company to reach
industry decision-makers. Your message will be in front of pre-
qualified buyers who are looking for your products specifically
for their business.

n TARGETED DISTRIBUTION

Subscribers to AFFTA On The Fly have asked to receive this information.
Your ad will no longer be mixed with junk mail and spam. Our enhanced
technology ensures that your ad will make it through spam filters.

E OPT-IN SUBSCRIBER LIST

RELEVANT CONTENT
\ Our editorial philosophy is driven by current events and relevant

industry issues and trends that affect our subscribers the most.

FREQUENCY
Frequency builds awareness. As a weekly publication, AFFTA On The Fly

ensures your ad will be seen weekly by our 3,900 subscribers.

AFFORDABLE
) Advertising in AFFTA On The Fly is much cheaper than many other Internet

advertising options, and much more affordable than television and radio
promotion. Have you priced pay-per-click campaigns lately?

Each issue of AFFTA On The Fly has a limited number of ad spaces, allowing your ad

n YOUR AD WILL GET THE ATTENTION IT DESERVES
to get maximum exposure. A limited number of ads equals higher visibility.

The electronic format makes it more convenient for a reader to
respond to your ad. Your product is just a click away!

p IMMEDIATE RESPONSE TO YOUR AD
Q
)

Our talented graphics team is continually raising the bar by creating
sophisticated Web ads for our clients. These services are offered at
no charge to advertisers in AFFTA On The Fly.

E EXCEPTIONAL CREATIVE SERVICES

As an advertiser, you'll have the ability to track reader response
your campaign, immediately quantifying your ROI.

m TRACK CAMPAIGN EFFECTIVENESS
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