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Which shipping company is kindest to your
packages?

Popular Mechanics s-ers B3 . [

The overnight shipping industry is a modern technological and logistical wonder, but it
still can Inflict medieval damage on parcels. Everyone has at one time or another
received a dented, torn or otherwise mutilated package. So, Popular Mechanics mailed
2 bunch of sensors on an epic Journey to find out which shipping company is the most
careful with your packages. MORE
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FedEx sees holiday -Mpnlnu up 11 percent
MSN Money snave B
FedEx expects to see its huslesl day ever when it moves almost 16 million shipments
around the world on Dec. 13. That's an increase of more than 11 percent increase
from last year's busiest day, when the company handied 14.2 million shipments. For
the overall holiday season, FedEx expects a total volume increase of approximately 11
percent compared with 2009. The company forecasts more than 223.3 million
shipments will move through its global networks between Thanksgiving and
Christmas. MORE

Postal Service wants to test greeting cards with prepaid postage
Associated Press shore Bl (1)

The Postal Service wants to test the idea of letting greeting card companies preprint
postage on the envelopes they include with their cards. Then, people could buy the
‘special cards and just sign and address them and drop them in the mail. The post
office hopes that by making it easier to send cards it will win back some of the

Skiness 1 hos baen 104 o the nternet. Full detat haven's moen puBlahed, but the
oot 1s experted o a5t b 1w years, Crd makers presumably wodd adé the
postage cost 10 the price of the ard. MORE Loty
I

2010 AMPC member survey
(1=

gty i e

N sy o o s o g1 s spcaions = A LEADERBOARD
e o L ST R I S

e e e e S b i s esen” e

improvements and what to expect in the near future. MORE ‘envelopes delivered N N N N N

e e This premier position provides your company with top expo-
Facing a dire financial situation, USPS emphasizes its eco-friendly them. . .
efforts sure and quality traffic.
CNSNews.com  Shore co=
Facing a flood of red ink, the U.S. Postal Service is advertising its “green” side this.
Christmas season. That includes a boast that thousands of mail carriers make their
o e e e o e e
world," said Sam Pulcrano, the Postal Service's vice president of sustainability. He
touted "eco-friendly" shipping supplies, free package pickup and holiday cards printed
lyecisplodu g bt S g
footprints," it is trying to reduce its own environmental impact by having mailmen

R B SKYSCRAPER
EBOWE BELLOHOWELL A skyscraper is a large format ad with prime real estate to sell
your company's products or services to decision-makers.

Shipping for free
Journal of Commerce snore E1 - [l

Many freight transportation carriers say they've learned a lesson from the cheap
Shipping that nearly killed offlarge swaths of the industry, and their retailing
customers have leamed a lesson 25 well: they're embracing the ides. It turns out the
hot trend of the holiday sales season so far isn't the iPad or a new version of a Zhu
Zhu, but free shipping. MORE

USPS offers hollday packing, shipping tips CN1 TOP/BOTTOM BANNER

Chillicothe Gazette snire
According to USPS estimates, about 15.8 billion letters, cards and packages are likely

e shigped bewean Tramkoghig and Ot Eve Toe PestasSeres ot Banner ads allow your company to combine text, colors, and

‘some suggestions for holiday mailing success. MORE

How to get the most from a small business social media presence graphics into a unique sales message for committed buyers.
b=

Mashable.com snoe 1

Today's reality is that your business needs to be on social media, but the mere
existence of your business on sites like Facebook and Twitter doesn't guarantee a
single sale, or even a single referral. In order for businesses to succeed in the social
media space, they need to be properly educated on what works and what doem\
More importantly, need to have get
out of saclal medla. When the right tools are used ffectvely with the right motives in
mind, social media can have a huge impact on small business marketing and customer
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Bel postsards printed and mailed the next Showecase your latest product with this placement and in-

using
In just a few simple casy steps, you can create and send a

e oo s v fom e e clude a photo, 50-word description and link to your site.

e conventane ireck el prcess. MORE

E CALLOUT TEXT AD
Integrated into the feel of the brief, a callout ad targets your

Wy e s buying audience with an image and 25-word description.
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— F TRADITIONAL TEXT AD
L ) e Leverage the power of words with a 15-word text ad to drive
Sample provided is representative of ad specifications only and does i .
not necessarily depict placement within the brief. traffic to your website.

SEE PRICING NEXT > > >



AD RATES @& e
2500
& S P E C S Image Dimensions File Format Max File Size

728x90 JPEG, GIF 40k
Prices are for participation in 13 emails to
1,900 retail shipping industry
professionals (one 90 day cycle)

] Top/Bottom Banner
$2000/$1500

Image Dimensions File Format Max File Size
468x60 JPEG, GIF 40k

Skyscraper
$2000/$1500

Image Dimensions File Format Max File Size
120x600 JPEG, GIF 40k

- Product Showcase
$1500

Lorem ipsum dolor
Lorem ipsum dolor
sit amet, consectuter
adipiscing elit, sed
do eiusmod tempor
incididunt ut labore et
dolore magna aliqua.

P Text five word headline, fifty word description
s Mors Image Dimensions 175x125 File Format JPEG, GIF

do eiusmod tempor incididunt ut labore et dolore magna

aliqua. Ut enim ad minimum veniam, quis. More $ 1 0 0 0

Text five word headline, twenty-five word description
Image Dimensions 125x100 File Format JPEG, GIF

Lorem ipsum dolor
Lorem ipsum dolor sit amet, consectuter adipiscing elit, sed a O u eX

CONTACT US

COLBY HORTON

DIRECTOR OF MEDIA AND CONTENT
469.420.2601

chorton@multibriefs.com

BEN MAITLAND [ ] Traditional Text Ad

DIRECTOR OF ADVERTISING SALES — $500
972.402.7025 "°‘°m.:):.”m‘ Text five word headline, fifteen word description
bmaitland @ multibriefs.com 0o e Image Dimensions 120x50 File Format JPEG, GIF
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The news tackles today’s most relevant issues, gathered from sources like The Associated Press, The

New York Times, Financial Times and the leading industry publications. Delivered to the inboxes of
mailing parcel centers, the AMPC Business Center News keeps professionals informed of topics that
impact the daily operation of their business. Subscribers are decision-makers with purchasing power - the

top-tier professionals in the industry.
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TOP TEN REASONS TO ADVERTISE IN
AMPC BUSINESS CENTER NEWS:

CREDIBLE SOURCE
For over 21 years, our members have turned to the association as

the informational authority of the industry. Advertising in AMPC
Business Center News solidifies your place among weekly
information provided to AMPC members.

Advertising in AMPC Business Center News allows your company
to reach industry decision-makers. Your message will be
in front of pre-qualified buyers who are looking for your
products specifically for their business.

n TARGETED DISTRIBUTION

Subscribers to AMPC Business Center News have asked to receive

this information. Your ad will no longer be mixed with junk mail

and spam. Our enhanced technology ensures that your ad will
make it through spam filters.

RELEVANT CONTENT
\ Our editorial philosophy is driven by current events and relevant

industry issues and trends that affect our subscribers the most.

E OPT-IN SUBSCRIBER LIST

FREQUENCY
Frequency builds awareness. As a weekly publication, AMPC Business Center

News ensures your ad will be seen every week by our 1,900 subscribers.

AFFORDABLE
) Advertising in AMPC Business Center News is much cheaper than many oth-

er Internet advertising options, and much more affordable than television
and radio promotion. Have you priced pay-per-click campaigns lately?

Each issue of AMPC Business Center News has a limited number of ad spaces, allowing
your ad to get maximum exposure. A limited number of ads equals higher visibility.

n YOUR AD WILL GET THE ATTENTION IT DESERVES

The electronic format makes it more convenient for a reader to
respond to your ad. Your product is just a click away!

p IMMEDIATE RESPONSE TO YOUR AD
Q
)

Our talented graphics team is continually raising the bar by creating
sophisticated Web ads for our clients. These services are offered at
no charge to advertisers in AMPC Business Center News.

E EXCEPTIONAL CREATIVE SERVICES

As an advertiser, you'll have the ability to track reader response

m TRACK CAMPAIGN EFFECTIVENESS

your campaign, immediately quantifying your ROI.
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