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New NEA guidelines released
National Endowment for the Arts snore B3 © ) &1

Application guidelines for Grants for Arts Projects and Our Town are now available on
the website for the National Endowment for the Arts (NEA). To view the guidelines,
click here. Select the field or discipline most relevant to your project, and choose.
Grants for Arts Projects or Our Town from the lst of funding opportunities. MORE

Interim leadership plan & update from APAP Future Working Group
and Board of Directors

srore BE@
1tis an exciting time at APAP! We wanted to update you with regard to leadership
transition for the organization as Sandra Gibson prepares to conclude her role as our
president/CEO in the coming months.

As you may be aware, the Future Working Group was formed after the January
conference to look critically and strategically about the future of our organization. We
are now tasked with helping to guide the organization through the leadership
transition and with keeping our members and friends up-to-date on the process. MORE
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Groupon, Live Nation partner on concert tickets
Biamology srere B - (1)
‘There's a Groupon for just about everything these days, including live concerts.
Recently, the online deals powerhouse unveiled GrouponLive, 3 joint venture with
concert promoter Live Nation that wil offer local tickets to concerts, sporting events,
and other live attractions, including clients of Live Nation's Ticketmaster business.
MoRe

*Museum Companion to Los Angeles’ covers wide, and weird,
ground

Los Angeles Times snore B © 0 &

That the world regards Los Angeles as a very quirky place is a given. But when the
world starts thumbing through the recently published third edition of *Museum
‘Companion to Los Angeles,” Borislav Stanic’s exhaustive guide to every collection of
art, artifacts and veicles, every historic ite, aquarium, botanical garden and 200 he's
been able to uncover in Los Angeles County, the world may well conclud that t didn't
know the haf of t. MORE

Security up at Los Angeles venues since Osama Bin Laden's death
wascTv BcDE
Los Angeles law enforcement officers have been told to be o alert in the wake of

Laden's death. Large public gatherings and popular landmarks are on the
watch list because of possible retaliation by Bin Laden's supporters. That means
stepped up security at crowded local venues, including Dodger Stadium and Staples
Center. MORE

Arts an ambassador for Mississippi

Hattiesburg American snare B - (i) 5

Serendipity is a propensity for making fortunate discoveries while looking for
Something unrelated. Mississippians are endowed with vibrant, quallty arts and
cultural activities wherever they live across the state. The connection between
professional artst, arts organization, and patron is a relationship and fellowship that
can have far-reaching impact. This impact is challenging to successfully measre,
because It is n fact serendipitous. MORE

William Morris
Willam Morrs Endeavor proudly presents the finet talent inthe.
country. MORE

Creativity must involve everyone
London Free press s B © [0
To become truly creative, a city must see beyond its arts community, a U.S. Arts
researcher told a national summit held in London. To become creative, a city must ask
all of s citizens what creativity Io0ks like to them, and then start websites where
people can upload examples of their creative output and build positive “social norms"
around creativity. MORE

Seattle Art Museum Director Derrick Cartwright is resigning
The Seattle Times  snare ()=
After a mere two years at the helm of Seattle At Museum, Director Derrick Cartwright
Is resigning effective June 30, the museum announced. Cartwright, 49, wil be
pursuing scholarly projects. He has been asked by the museum board to remain as a
consultant to the institution until September 2012. MORE
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ADVERTISING OPTIONS

LEADERBOARD
This premier position provides your company with top expo-
sure and quality traffic.

TOP/BOTTOM SKYSCRAPER
A skyscraper is a large format ad with prime real estate to sell
your company's products or services to decision-makers.

TOP/BOTTOM BANNER

Banner ads allow your company to combine text, colors, and
graphics into a unique sales message for committed buyers.

SHOWCASE
Showcase your latest product with this placement and
include a photo, 50-word description and link to your site.

CALLOUT TEXT

Integrated into the feel of the brief, a callout ad targets your
buying audience with an image and 25-word description.

TRADITIONAL TEXT AD

Leverage the power of words with a 15-word text ad to drive
traffic to your website.

CURRENT PROMOTION

Promote your company's current special offer with this
5-word ad that will entice buyers and increase traffic. Ad
includes a unique landing page developed specifically for your
company. View landing page sample.




AD RATES @& g
3500
& S P E C S Image Dimensions File Format Max File Size

728x90 JPEG, GIF 40k

Prices are for participation in 13
emails to the 4,500 professionals who rep-
resent the nation’s leading performing arts

centers (one 90 day cycle)

s Top/Bottom Banner

$3000/$2750
Image Dimensions File Format Max File Size
468x60 JPEG, GIF 40k

Top/Bottom Skyscraper
$3000/$2750

Image Dimensions File Format Max File Size
120x600 JPEG, GIF 40k

- Showecase
$2950

Lorem ipsum dolor
Lorem ipsum dolor
sit amet, consectuter
adipiscing elit, sed
do eiusmod tempor
incididunt ut labore et
dolore magna aliqua.

Venanm, e nos Text five word headline, fifty word description
o e More Image Dimensions 175x125 File Format JPEG, GIF

Lorem ipsum dolor
e allout fext

do eiusmod tempor incididunt ut labore et dolore magna

aliqua. Ut enim ad minimum veniam, quis. More $ 2 5 0 0

Text five word headline, twenty-five word description
Image Dimensions 125x100 File Format JPEG, GIF

CONTACT US 1 TraditionaITegt Ad
1500
COLBY HORTON Eﬁméipi’“z' Text five word headline, fifteen word description

VICE PRESIDENT OF PUBLISHING Image Dimensions 120x50 File Format JPEG, GIF

469.420.2601
chorton@multibriefs.com

DIRECTOR OF ADVERTISING SALES $2250

972.402.7025 Text five word headline
bmaitland @multibriefs.com Image Dimensions 68x34 File Format JPEG, GIF

Landing Page Text 50 word product description
Landing Page Image Dimensions 175x125 File Format JPEG, GIF
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The news tackles today’s most relevant issues, gathered from sources like The Associated Press, The

New York Times, Financial Times and the leading industry publications. Deliveredo the inboxes of
professionals dedicated to developing and supporting a robust performing arts presenting field and
professionals who work within that field.. Subscribers are decision-makers with purchasing power - the

top-tier professionals in the industry.
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TOP TEN REASONS TO ADVERTISE IN
APAP Presenting Matters:

CREDIBLE SOURCE
For over 53 years, our members have turned to the association as

the informational authority of the industry. Advertising in APAP
Presenting Matters solidifies your place among weekly informa-
tion provided to APAP members.

Advertising in APAP Presenting Matters allows your company to
reach industry decision-makers. Your message will be in front
of pre-qualified buyers who are looking for your products
specifically for their business.

n TARGETED DISTRIBUTION

Subscribers to APAP Presenting Matters have asked to receive
this information. Your ad will no longer be mixed with junk mail
and spam. Our enhanced technology ensures that your ad will
make it through spam filters.

RELEVANT CONTENT
\ Our editorial philosophy is driven by current events and relevant

industry issues and trends that affect our subscribers the most.

FREQUENCY
Frequency builds awareness. As a weekly publication, APAP Presenting Mat-

ters ensures your ad will be seen every week by our 4,500 subscribers.

E OPT-IN SUBSCRIBER LIST

AFFORDABLE
0 Advertising in APAP Presenting Matters is much cheaper than many other

Internet advertising options, and much more affordable than television
and radio promotion. Have you priced pay-per-click campaigns lately?

Each issue of APAP Presenting Matters has a limited number of ad spaces, allowing

n YOUR AD WILL GET THE ATTENTION IT DESERVES
your ad to get maximum exposure. A limited number of ads equals higher visibility.

The electronic format makes it more convenient for a reader to
respond to your ad. Your product is just a click away!

p IMMEDIATE RESPONSE TO YOUR AD
Q
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Our talented graphics team is continually raising the bar by creating
sophisticated Web ads for our clients. These services are offered at
no charge to advertisers in APAP Presenting Matters.

E EXCEPTIONAL CREATIVE SERVICES

As an advertiser, you'll have the ability to track reader response
your campaign, immediately quantifying your ROI.

m TRACK CAMPAIGN EFFECTIVENESS
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