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G e g question has become more frequent as we have become a

more global society. Today, a nurse must not only know how to
care for patients within his or her own culture; the nurse also must be able to care for
patients of multiple cultures with many beliefs, including some that may not be shared
by the caregiver. MORE
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Do end of life care pathways improve symptoms and quality of life
for patients and families?

Nursing Times snare B3 © [

End of life care pathways standardize care of the dying and guide nurses. This
Cochrane review aimed to explore whether following them ensures patients receive
care that provides comfort and dignity. MORE

Microscope on a cell phone helps doctors diagnose illnesses
Planet Green <o B [
We talk often about the innovative ways we can use cell phones in science. They can

be used for citizen scientists to record flora and fauna, or become sensors to detect
Ty o s ADVERTISING OPTIONS
more quickly diagnose ilinesses out in the field or for patients in developing nations.
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sSafe disposal of pharmaceuticals a growing concern

-
PhaSeal. E A LEADERBOARD

o This premier position provides your company with top expo-

Exposure
haSeal has been

Drug Topics via Modern Medicine  Snare. € . .
A growing public health concern is the presence of potentially harmful pharmaceuticals e o1 CImieally sure an d q ua | |ty '[I‘affl C.
in drinking water, the result of improper disposal of waste prescription drugs. It is :ysmm o
estimated that more than four billion prescriptions are written annually in the United e edice for
States and up to 40% of drugs dispensed outside hospitals go unused, generating the safe handiing of
approximately 200 million pounds of pharmaceutical waste each year. MORE hazardous drugs,
More info

Treatment expands to support family, overall well-being
The Tampa Tribune  snare B3 [

People who learn they have or might have cancer often feel incredibly alone. In the
past decade, hospitals and oncology centers across the country have been adding B KY R A P E R
mental and spiritual well — being to a patient's treatment plan. At many, that care

i process, vepng - SPecEAl 12 help paents navigate sn ovenuhelming and A skyscraper is a large format ad with prime real estate to sell
your company's products or services to decision-makers.

National Children's Cancer Society
The mission of The National Children's Cancer Society is to improve
the quality of life for children with cancer and their families
worldwide. We serve s a financial, emotional, educational and
medical resource for those in need at every stage of their iiness.
and recovery. MORE

P — c/1 TOP/BOTTOM BANNER
Aday in the Iife of a pediatric hematology/oncology nurse photo & Banner ads allow your company to combine text, colors, and

caption contest
e e ot s ey s w0 sy horst i contst graphics into a unique sales message for committed buyers.
rules for additional information. MORE

Awards and recognition
apron snae B G @

There is still time to nominate a colleague for an APHON award. The application
deadline has been extended to June 30. MORE

E ROBIET 01N et D PRODUCT SHOWCASE

Higher Education Veinlite Pediatric Specialists
Books

Showcase your latest product with this placement and in-
clude a photo, 50-word description and link to your site.

oty
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ot on o Tt e et oo b e
tradition of publishing imaging depth for vein the best healthcare for children
high-quality scholarly works for  imaging. It has 150 watts of and families since it was born
e s ety oy et S o v
concentrate our efforts on imaging of veins. The Veinlite  Children's s one of the ten C A L L O U E X A D
S arin b St E T T

d imaging and the country and provides

ey Integrated into the feel of the brief, a callout ad targets your

Includes the SAGE Reference  use with really hard-to-find  and emergency care to

Pl ve ST IR e s ; . ! ) .
Sroyopedassnd sthr and e Sutomste saes buying audience with an image and 25-word description.

reference works. More info.

F TRADITIONAL TEXT AD

Leverage the power of words with a 15-word text ad to drive

Sample provided is representative of ad specifications only and does . .
per b ¢ Y traffic to your website.

not necessarily depict placement within the brief.

SEE PRICING NEXT > > >



AD RATES @& e
3500
& S P E C S Image Dimensions File Format Max File Size

728x90 JPEG, GIF 120k

Prices are for participation in 13 emails to
2,800 hematology and oncology nurses
(one 90 day cycle)

] Top/Bottom Banner
$3000/$2750

Image Dimensions File Format Max File Size
468x60 JPEG, GIF 50k

Skyscraper
$3000

Image Dimensions File Format Max File Size
120x600 JPEG, GIF 150k

- Product Showcase
$2950

Lorem ipsum dolor
Lorem ipsum dolor
sit amet, consectuter
adipiscing elit, sed
do eiusmod tempor
incididunt ut labore et
dolore magna aliqua.

P Text five word headline, fifty word description
s Mors Image Dimensions 175x125 File Format JPEG, GIF

Lorem ipsum dolor
do eiusmod tempor incididunt ut labore et dolore magna
aliqua. Ut enim ad minimum veniam, quis. More $ 2 5 0 0

Text five word headline, twenty-five word description
Image Dimensions 125x100 File Format JPEG, GIF

CONTACT US

CcoLBY HORTON
DIRECTOR OF MEDIA AND CONTENT

469.420.2601 L T R R T N S AR

chorton@multibriefs.com

BEN MAITLAND

- Traditional Text Ad

DIRECTOR OF ADVERTISING SALES Lrm s $1500
972.402.7025 *“;‘d‘:ﬂgﬁ‘;u‘u Text five word headline, fifteen word description
bmaitland@multibriefs.com Image Dimensions 120x50 File Format JPEG, GIF

E




The news tackles today’s most relevant issues, gathered from sources like The Associated Press, The

New York Times, Financial Times and the leading industry publications and is delivered to the inboxes

of hematology and oncology nurses - the top-tier people in the industry.
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TOP TEN REASONS TO ADVERTISE IN
APHON WEEK IN REVIEW:

CREDIBLE SOURCE
For over 36 years, our members have turned to the association as

the informational authority of the industry. Advertising in APHON
Week in Review solidifies your place among weekly information
provided to APHON members.

Advertising in APHON Week in Review allows your company to
reach industry decision-makers. Your message will be in front
of pre-qualified buyers who are looking for your products
specifically for their business.

n TARGETED DISTRIBUTION

Subscribers to APHON Week in Review have asked to receive this
information. Your ad will no longer be mixed with junk mail and
spam. Our enhanced technology ensures that your ad will
make it through spam filters.

RELEVANT CONTENT
\ Our editorial philosophy is driven by current events and relevant

industry issues and trends that affect our subscribers the most.

FREQUENCY
Frequency builds awareness. As a weekly publication, APHON Week in

Review ensures your ad will be every week by our 2,800 subscribers.

E OPT-IN SUBSCRIBER LIST

AFFORDABLE
0 Advertising in APHON Week in Review is much cheaper than many other

Internet advertising options, and much more affordable than television
and radio promotion. Have you priced pay-per-click campaigns lately?

Each issue of APHON Week in Review has a limited number of ad spaces, allowing your

n YOUR AD WILL GET THE ATTENTION IT DESERVES
ad to get maximum exposure. A limited number of ads equals higher visibility.

The electronic format makes it more convenient for a reader to
respond to your ad. Your product is just a click away!

p IMMEDIATE RESPONSE TO YOUR AD
Q
)

Our talented graphics team is continually raising the bar by creating
sophisticated Web ads for our clients. These services are offered at
no charge to advertisers in APHON Week in Review.

E EXCEPTIONAL CREATIVE SERVICES

As an advertiser, you'll have the ability to track reader response to
your campaign, immediately quantifying your ROI.

m TRACK CAMPAIGN EFFECTIVENESS
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