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sosscrsiouciss St, Regis New York unveils the Dior Suite
Just Luxe <1 w=

e rece

The legendary St. Regis New York has unveiled the Dior Suite, an
ultra-luxe, 1,700-square-foot space on the landmark's 12th floor. It

features a living room complete with a fireplace and large windows
overlooking Fifth Avenue towards Central Park, avalable from $8,500 a night. Inspired by Dior's
Paris ateliers, the elegant suite is finished in a "serene and sophisticated” palette of muted,
neutral tones including warm grays and shades of pink and white straight off a haute couture
Dior runway, set off by quintessentially French Louis XVI-style furniture. MORE
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The latest pop-up is here to stay: Would you try a pop-up hotel?
Black Book L]

Creating 2 glant resort mzpcpu\zrdest\rmuon Is 3 masslusundaraking. g ot i s
at's

potential major investment. And there's immediate interest from the public and media whenever
* 2 creative idea like this is hatched. MORE

- Nearly half of Travel Leaders agents expect customers to spend more in
2012

Teavel weekly <o B (0 2
) MONSCIERGE  Travel spending among Americans Is expected to continue to climb in 2012, with 48.2 percent of
Travel Leaders agencies saying that their clients are indicating they will spend somewhat or
Erpowerevery | significantly more on travel in the coming year than in 2011. According to Travel Leaders' 2012
st Ino Travel Trends Survey, 43.1 percent indicate that clients will spend the same as they did in 2011,
2nd 8.7 percent plan to spend somewhat or significantly less. MORE

Dolce Mia Biscoff E

Hotel hopes to prove blgger Isn't always better
The Copenhagen Post < [
With a floor space of 12 square meters, one bed, a tollet, 2 shower and a sink, it has a right to
stake a claim as the world's smallest hotel. Its name, however, suggests otherwise. Vesterbro's
Central Hotel and Café is due to open in April and for $264 USD a night you can have the.
pleasure of being the hotel’s sole overnight guest. The ironic nature of the name reflects the fun
and quirky attitude that co-owners Leif Thingtved and Jacob Kampp Berliner have exhibited
building thelr labour of love. MORE
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sustainabllity makes good business for Phillippines' first green hotel

Tnquirer Litestyle <1 K1
Cocoon Boutiue Hote ofas  dferent kind f uxury ha s synanymavs withcustainabity.
“This boutique hotel in Quezon City boasts 400-thread-count linens, pilow
Core s SUrfounded by soft down, and  mattress with pocket Springs that alow the contours of
the body. Likewise, the bed's antibacterial memory foam wards off dust mites that breed
allergies. Cocoon is following the worldwide trend of hotels implementing green guidelines like
energy conservation and eschewing harsh chemicals. MORE

Armani's hotel a fashion statement
The National BcD=
On a recent bright day in Milan, Giorgio Armani spent hours walking around 2 hotel,

meticulously inspecting every last detail. Having designed the property himself — just as he
would normally ensure that the quality of one of the suits he had created met his exacting
standards — it was crucial that this hotel, set to open the next day, was perfect. The hotel,
located In Milan's fashion district and housed in a building dating back to the 19305, was the
Second property to launch under the Armani brand. Armani says he feels much an "emotional”
Connection with the Milan property. MORE
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Before and after: Hotel Bel-Air garden renovation
Los Angeles Times snove K1 ()
When designer Jon Goldstein was called on to renovate 12 acres at Los Angeles’ Hotel Bel-Ar, he
wanted to preserve the legacy of the iconic property's historic gardens. The story benind the.
two-year renovation is the latest installment of Pro Portfolo, the Los Angeles Times' feature that
Io0ks at recently bult, remodeled or redecorated spaces with commentary from the designers.
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ADVERTISING OPTIONS

LEADERBOARD
This premier position provides your company with top expo-
sure and quality traffic.

LOWER LEADERBOARD
The lower leaderboard gives your company a prominent posi-
tion right under the association’s masthead.

TOP/BOTTOM SKYSCRAPER

A skyscraper is a large format ad with prime real estate to sell
your company's products or services to decision-makers.

TOP/BOTTOM BANNER

Banner ads allow your company to combine text, colors, and
graphics into a unique sales message for committed buyers.

PRODUCT SHOWCASE

Showcase your latest product with this placement and in-
clude a photo, 50-word description and link to your site.

FEATURED COMPANY AD

Integrated into the feel of the brief, a featured company ad
targets your buying audience with an image and 25-word
description.

TRADITIONAL TEXT AD

Leverage the power of words with a 15-word text ad to drive
traffic to your website.
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& S I E C S Image Dimensions File Format Max File Size

728x90 JPEG, GIF 40k

Prices are for participation
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lifestyle property owners and suppliers
I Lower Leaderboard

(one 90 day cycle)
$4500

Image Dimensions File Format Max File Size
580x70 JPEG, GIF 40k

I Top/Bottom Banner
$4000/$3750

Image Dimensions File Format Max File Size
468x60 JPEG, GIF 40k

Top/Bottom Skyscraper
$4000/$3750

Image Dimensions File Format Max File Size
120x600 JPEG, GIF 40k

Product Showcase
$3000

Text five word headline, fifty word description
Image Dimensions 175x125 File Format JPEG, GIF

CONTACT US

Featured Company Ad
$2500

COLBY HORTON Text five word headline, twenty-five word description
DIRECTOR OF MEDIA AND CONTENT Image Dimensions 125x100 File Format JPEG, GIF

469.420.2601
chorton@multibriefs.com

JAMES DeBOIS

Traditional Text Ad
DIRECTOR OF ADVERTISING SALES $1500

469.420.2618 ncidunt ot abore & More Text five word headline, fifteen word description
jdebois@multibriefs.com Image Dimensions 120x50 File Format JPEG, GIF
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The news tackles today’s most relevant issues, gathered from sources like The Associated Press, The

New York Times, Financial Times and the leading industry publications. Delivered to boutique and
lifestyle property owners and suppliers all over the world, BLLA On the Edge keeps professionals

informed of topics that impact the daily operation of their business. Subscribers are decision-makers

with purchasing power—the top-tier professionals.
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TOP TEN REASONS TO ADVERTISE IN
BLLA ON THE EDGE:

CREDIBLE SOURCE
Since 2009, our members have turned to the association as the

informational authority of the industry. Advertising in BLLA On
the Edge solidifies your place among weekly information
provided to BLLA members.

Advertising in BLLA On the Edge allows your company to reach
industry decision-makers. Your message will be in front of
pre-qualified buyers who are looking for your products
specifically for their business.

n TARGETED DISTRIBUTION

Subscribers to BLLA On the Edge have asked to receive this
information. Your ad will no longer be mixed with junk mail and
spam. Our enhanced technology ensures that your ad will
make it through spam filters.

RELEVANT CONTENT
\ Our editorial philosophy is driven by current events and relevant

industry issues and trends that affect our subscribers the most.

FREQUENCY
Frequency builds awareness. As a weekly publication, BLLA On the

Edge ensures your ad will be seen weekly by our 40,000 subscribers.

E OPT-IN SUBSCRIBER LIST

AFFORDABLE
0 Advertising in BLLA On the Edge is much cheaper than many other Internet

advertising options, and much more affordable than television and radio
promotion. Have you priced pay-per-click campaigns lately?

Each issue of BLLA On the Edge has a limited number of ad spaces, allowing your ad

n YOUR AD WILL GET THE ATTENTION IT DESERVES
to get maximum exposure. A limited number of ads equals higher visibility.

The electronic format makes it more convenient for a reader to
respond to your ad. Your product is just a click away!

p IMMEDIATE RESPONSE TO YOUR AD
Q
)

Our talented graphics team is continually raising the bar by creating
sophisticated Web ads for our clients. These services are offered at
no charge to advertisers in BLLA On the Edge.

E EXCEPTIONAL CREATIVE SERVICES

As an advertiser, you'll have the ability to track reader response
your campaign, immediately quantifying your ROI.

m TRACK CAMPAIGN EFFECTIVENESS
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