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| Two thirds of all adult Americans use the web on a regular basis —
| and they spend one third of their time online searching for
I " raton. Fo decades, prinied Yellow Page drectores and
ewspapers had bean the consumer resaurces of chole o nding
RLGRILEH (- mation svout focl busnesses.but ot anymore. HOR
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SERVICE Encyclopedia of Drycleaning now available online
ou see BE@

PSOMATSIa DLt Encyciopedia of Dryceaning is your complete eference guide. Incuded in the
: Encyclopedia of Oycleaning aré volumes and volures of must have inormation tht can il
BEBRISER 1o un your business more effecively. Members can access the Encyciopadia onine 3t DLIS
SOLUTION ‘website. This annual subscription to online access ensures that members will have the most.
U to-cate nformation at hel ingerips. HORE

Product Showcase

AIAX Series Steam Experience You Can
Boilers Count On Heated Dryer

Timeless
Brands.

Fresh
Ideas.

faultless.com

Bag ban in washlngmn state?
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- The Western
Plasic bogs may b banned In Washington state ollowing passage of & new il urretly under
reviow by the Cammitta an Environmant. The Bon oxcldes plase 5265 150 fo packaging
Faultes| | bulk foo0s, meats,bakery e, prescpians and flowrs. Tne ban it s na be appied (o
Gags uoed or drycleaing, newspapers and take-out {660, WORE
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7 ,% Steps and strategy: Its about a niche and productivity
‘Smal Business Trends e 1
| small business owners often shoot from the hip, do what others will not do and sometimes
attempt to accomplish monumental tasks In small amounts of time with limited resources. But
5 J0hn Marlotti says, “After the right steps are taken the crop grows and matures.” While he
was talking about government programs, spending and job creation, it holds true for business
development. So, instead of diving in head first, take a few iniial strategy steps. MORE
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hangers.com The next generation bulk linen truck
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‘American Hanger

The power of praise, and how to do it right
Entreprencur srae B € @ &
A 2010 study published in Harvard Business Review found that at Best Buy, a 0.1 percent
increase in employee engagement drove $100,000 in operating income to the bottom line of
each store per year. Now, employee engagemnt involves lots of things, of course: Personal
fulfilment, career advancement, free coffee. But according to Chester Eiton — speaker,
motivation expert and author — at Best Buy and many other businesses the Harvard study
looked at, simple recognition was the single most Important factor. MORE.

Transform your employees Into passionate advocates
The Harvard Business Review Blog Network <1 [-R=)
Employee happiness Is becoming a hot topic among ceormmein boardrooms, and its about

#s Gretchen Spreltzer and Christine Porath noted recently, "Its not about contentment, which
connotes a degree of complacency.” MORE

Featured Compani
ABS Laundry Business Textile Management
Solutions > System from CST
WTERRER With over 500 instalitions on THListhe most compiete Dry

5 continents, we are the
recagize vordvide Software on the market
speciaist and leader functionality and ease of use

ceaning/Textile Management

automation and ogistes solutions for the Textle  that is unmatched by any sher oy-cleaning
Rental Business. MORE product. MORE

Mobile payments and the demise of the cash register
Mobile Commerce Daily. Be@®
Imagine a world in which all you need before heading out the door to shop, arab a bte or catch
2 movie is your smartphone. That is right: No wallet, credit cards or cash required, just your
smartphone loaded with some protty smart applcations. This is not some hazy future prediction.
Rather, this transition to mobile payments is well underway and will ultimately revolutionize how
we buy. MORE

The future of advenlslng 2012: Hear it from the ad students
Forbes n

nts mdqu sdvertiing than aver bedors s mors schocls ofer marketing
branding and adverteing courses araund the pianet. Suudents are ot the cutting adge of where
Svrtng pask mests the sipeatons for e e 1ne caneres 1n the coskaine. They a8
the future of the industry. Listening to them is also important because a lot of young talent are
leaving the industry for tech start ups. They can help you better understand where they are.
MoRE

Hot Press Recent issues

S st 1an.27. 2012
Vice President of Publishing, 469.420.2601 b travd

Colby Horton,
Download media kit

Stephanie Studer, Senior Content Editor, 469.420.2655
Contribute news.

This editon ofthe Hot Press was sent o # #€mall#. To unsubscribe, cick here. Did
omeane forward this edition to you? Subscribe here -- It

Sample provided is representative of ad specifications only and does
not necessarily depict placement within the brief.
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ADVERTISING OPTIONS

LEADERBOARD
This premier position provides your company with top expo-
sure and quality traffic.

LOWER LEADERBOARD
The lower leaderboard gives your company a prominent posi-
tion right under the association’s masthead.

TOP/BOTTOM SKYSCRAPER

A skyscraper is a large format ad with prime real estate to sell
your company's products or services to decision-makers.

TOP/BOTTOM BANNER

Banner ads allow your company to combine text, colors, and
graphics into a unique sales message for committed buyers.

PRODUCT SHOWCASE

Showcase your latest product with this placement and in-
clude a photo, 50-word description and link to your site.

FEATURED COMPANY AD

Integrated into the feel of the brief, a featured company ad
targets your buying audience with an image and 25-word
description.

TRADITIONAL TEXT AD

Leverage the power of words with a 15-word text ad to drive
traffic to your website.



AD RATES @ Leaerboard

& S I E C S Image Dimensions File Format Max File Size

728x90 JPEG, GIF 40k

Prices are for participation
in136mailst02,500dryc|eaningand © © 0 0 0000000000000 00000000000000060000600600O0O06OCOCOCIOCIOCOLCTOLOEO

laundry owners and operators.
— Lower Leaderboard

(one 90 day cycle)
$3250

Image Dimensions File Format Max File Size
580x70 JPEG, GIF 40k

I Top/Bottom Banner
$3000/$2750

Image Dimensions File Format Max File Size
468x60 JPEG, GIF 40k

Top/Bottom Skyscraper
$3000/$2750

Image Dimensions File Format Max File Size
120x600 JPEG, GIF 40k

Product Showcase
$2950

Text five word headline, fifty word description
Image Dimensions 175x125 File Format JPEG, GIF

CONTACT US

Featured Company Ad
$2500

COLBY HORTON Text five word headline, twenty-five word description
DIRECTOR OF MEDIA AND CONTENT Image Dimensions 125x100 File Format JPEG, GIF

469.420.2601
chorton@multibriefs.com

JAMES DeBOIS

Traditional Text Ad
DIRECTOR OF ADVERTISING SALES $1500

469.420.2618 ncidunt ot abore & More Text five word headline, fifteen word description
jdebois@multibriefs.com Image Dimensions 120x50 File Format JPEG, GIF
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The news tackles today’s most relevant issues, gathered from sources like The Associated Press, The

New York Times, Financial Times and the leading industry publications. Delivered to the inboxes
of drycleaning owners and operators within the industry, Hot Press keeps professionals informed
of topics that impact the daily operation of their business. Subscribers are decision-makers with

purchasing power—the top-tier professionals.
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TOP TEN REASONS TO ADVERTISE IN
HOT PRESS:

CREDIBLE SOURCE
For over 120 years, our members have turned to the association

as the informational authority of the industry. Advertising in Hot
Press solidifies your place among weekly information
provided to DLI members.

Advertising in Hot Press allows your company to reach industry
decision-makers. Your message will be in front of
pre-qualified buyers who are looking for your products
specifically for their business.

m TARGETED DISTRIBUTION

Subscribers to Hot Press have asked to receive this information.
Your ad will no longer be mixed with junk mail and spam. Our
enhanced technology ensures that your ad will make it through
spam filters.

E OPT-IN SUBSCRIBER LIST

RELEVANT CONTENT
\ Our editorial philosophy is driven by current events and relevant
industry issues and trends that affect our subscribers the most.

FREQUENCY
Frequency builds awareness. As a weekly publication, Hot Press ensures

your ad will be seen weekly by our 2,500 subscribers.

AFFORDABLE
0 Advertising in Hot Press is much cheaper than many other Internet ad-

vertising options, and much more affordable than television and radio
promotion. Have you priced pay-per-click campaigns lately?

Each issue of Hot Press has a limited number of ad spaces, allowing your ad to get

n YOUR AD WILL GET THE ATTENTION IT DESERVES
maximum exposure. A limited number of ads equals higher visibility.

The electronic format makes it more convenient for a reader to
respond to your ad. Your product is just a click away!

p IMMEDIATE RESPONSE TO YOUR AD
Q
)

Our talented graphics team is continually raising the bar by creating
sophisticated Web ads for our clients. These services are offered at
no charge to advertisers in Hot Press.

E EXCEPTIONAL CREATIVE SERVICES

As an advertiser, you'll have the ability to track reader response
your campaign, immediately quantifying your ROI.

m TRACK CAMPAIGN EFFECTIVENESS
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