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‘The IRS is providing interim relief to employers regarding reporting the costs of group
health plan coverage to employees. Under the announcement (Notice 2010-69), n urturd

that employers need additional time to make changes to their payroll systems and
procedures to comply with this rule. MORE
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US Treasury sells negative-rate bonds
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The abnormal state of the credit markets came into focus as the U.S. Treasury sold retention and
bonds with negative interest rates for the irst time and Gokdman Sachs prepared to
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Credit cards soon to get a makeover
The New York Times <nae B3
‘The simple credit card is about to get a makeover. Next month, Citibank will begin
s ard that has two buttons and tiny lights that allow users to choose at the
y want to pay with or credi at most any merchant.
they please. Other card issuers are testing more newfangled caras, ncluding some
that can double as credit and debit cards, and cards with fraud protections baked right
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New techniques for working with clients in a volatile market Mobile Seribe
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While most advisors are comfortable and even adept at managing through the ups and

ctatior
downs of normal market cycles, the market gyrations In recent years have taken a iy

radical turn. Volatility has become the new normal. So have market panics. So what is. Scribe enopurages

the solution to surviving and thriving in this environment? Consider three relationship. You to document

management techniques to avoid being caught in the crosshairs. MORE more often and in

e This premier position provides your company with top expo-
sure and quality traffic.

Online app lets advisors screen stocks for reaction to economic
factors.

TnvestmentNews snore B () 52 F
Here's a common refrain T've heard from advisers over the past two years: "It is a

‘shame I couldn't better account for the economy in adjusting my clients' portfolios."
Being able to do just that is the trademark of an advanced online application called

i S e B/1 SKYSCRAPER/HALF SKYSCRAPER
3‘.;".'."‘:;’"‘ﬂ?"‘"""""‘“"'“""""’“‘"“ A skyscraper is a large format ad with prime real estate to sell

ew 404 (SOX 404) audits ' . .
“w::“mm"::p‘mmnm“m“:"::“ your company’s products or services to decision-makers.
mlnhtxmcmx ‘compared to only 14.5 percent of the reports from mmDUl" Much of

prone

had recently sustained
- ‘material weaknesses systems. MORE

C/M1 TOP/BOTTOM BANNER

Banner ads allow your company to combine text, colors, and
Top 10 trends in weaith management graphics into a unique sales message for committed buyers.
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‘Wealth managers are examining all kinds of issues as they continue to push for growth
cancara, Including piaetropy, il sustiabily, hadge unds snd sicamutve
strategies, tax uncertainty, estate planning and new technology. MOR!

Underwriters may be banned from advising on municipal bonds.
Bloomberg srave Bl - ()

Banks may be banned from advising pubic oficials on U.S. state and local bond deals
they underwrite o prevent the irms from exploiting the dual role at taxpayers' D P R O D U C | S H O W( : A S E
expense. The Municipal Securites Rulemaking Board, which crafts regulations for the

52, tilon municipal bond market, aid 1 s moving to prevent companies from

holding both roles. Last week, the board also agreed to apply rules barring securities.

S e S i i i s Showecase your latest product with this placement and in-
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Tttt ooy S E CALLOUT TEXT AD

1 business! More info ore softwar ducational programs for
e more professional financiel sdvisors -

ST D Integrated into the feel of the brief, a callout ad targets your
buying audience with an image and 25-word description.

F TRADITIONAL TEXT AD

Sample provided is representative of ad specifications only and does Levgrage the power of words with a 15-word text ad to drive
not necessarily depict placement within the brief. traffic to your website.

SEE PRICING NEXT > > >



AD RATES @& e
2500
& S P E C S Image Dimensions File Format Max File Size

728x90 JPEG, GIF 40k

Prices are for participation in 13 emails to
1,900 registered financial consultants
(one 90 day cycle)

] Top/Bottom Banner
$2000/$1750

Image Dimensions File Format Max File Size
468x60 JPEG, GIF 40 k

Skyscraper
$2000

Image Dimensions File Format Max File Size
120x600 JPEG, GIF 40k

- Product Showcase
$1500

Lorem ipsum dolor
Lorem ipsum dolor
sit amet, consectuter
adipiscing elit, sed
do eiusmod tempor

incididunt ut labore et
dolore magna aliqua.

S Text five word headline, fifty word description

veniam, quis nostrud

s Mors Image Dimensions 175x125 File Format JPEG, GIF

- Callout Text Ad
$1000

Lorem ipsum dolor

Lorem psum dolor i Text five word headline, twenty-five word description

amet, consectuter ad . ) X
S S Image Dimensions 125x100 File Format JPEG, GIF
laboris nsi. More

CONTACT US

COLBY HORTON

DIRECTOR OF MEDIA AND CONTENT
469.420.2601

chorton@multibriefs.com

JAMES DeBOIS - Traditional Text Ad
DIRECTOR OF ADVERTISING SALES Lorem ipsum $500

dolor samet

469.420.2618 N Text five word headline, fifteen word description
jdebois@multibriefs.com Image Dimensions 120x50 File Format JPEG, GIF
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The news tackles today’s most relevant issues, gathered from sources like The Associated Press, The

New York Times, Financial Times and the leading industry publications. Delivered to the inboxes of
financial advisors, CPAs and consulants, e-News for Consultants keeps professionals informed of topics that
impact the daily operation of their business. Subscribers are decision-makers with purchasing power - the

top-tier professionals in the industry.
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TOP TEN REASONS TO ADVERTISE IN
e-NEWS FOR CONSULTANTS:

CREDIBLE SOURCE
For over 26 years, our members have turned to the association as

the informational authority of the industry. Advertising in e-News
for Consultants solidifies your place among weekly information
provided to IARFC members.

Advertising in e-News for Consultants allows your company to
reach industry decision-makers. Your message will be in front
of pre-qualified buyers who are looking for your products
specifically for their business.

n TARGETED DISTRIBUTION

Subscribers to e-News for Consultants have asked to receive this
information. Your ad will no longer be mixed with junk mail and
spam. Our enhanced technology ensures that your ad will
make it through spam filters.

RELEVANT CONTENT
\ Our editorial philosophy is driven by current events and relevant

industry issues and trends that affect our subscribers the most.

FREQUENCY
Frequency builds awareness. As a weekly publication, e-News for Consul-

tants ensures your ad will be seen every week by our 1,900 subscribers.

E OPT-IN SUBSCRIBER LIST

AFFORDABLE
0 Advertising in e-News for Consultants is much cheaper than many other

Internet advertising options, and much more affordable than television
and radio promotion. Have you priced pay-per-click campaigns lately?

Each issue of e-News for Consultants has a limited number of ad spaces, allowing

n YOUR AD WILL GET THE ATTENTION IT DESERVES
your ad to get maximum exposure. A limited number of ads equals higher visibility.

The electronic format makes it more convenient for a reader to
respond to your ad. Your product is just a click away!

p IMMEDIATE RESPONSE TO YOUR AD
Q
)

Our talented graphics team is continually raising the bar by creating
sophisticated Web ads for our clients. These services are offered at
no charge to advertisers in e-News for Consultants.

E EXCEPTIONAL CREATIVE SERVICES

As an advertiser, you'll have the ability to track reader response
your campaign, immediately quantifying your ROI.

m TRACK CAMPAIGN EFFECTIVENESS
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