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[y pastens Black as night is very in right now and not just in accents but in furniture,
fabrics, curtains, floors and all four walls in a room. The surprising part about black Is that It's
not being used in man caves, it has become a very classic and sometimes feminine color. MORE
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Sustainable design choices go beyond LEED-certified improvements
Express share m=

While LEED certification is an assurance that a home is gentle on the Earth, not all green
elements of a home are so subtle (or official). Recycled and sustainable decor often comes in
eye-catching, conversation-starting forms, and it's become a trend as both a design element
and a selling point. The economy also has contributed to the demand for salvaged, energy-
efficient design elements. MORE
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trade . . .
e A skyscraper is a large format ad with prime real estate to sell
Design tactics help aging adults stay at home longer B . -
xowsry e B -0 2 your company's products or services to decision-makers.

Homeowners are increasingly imagining dream homes that they can live in forever — with a
young family, through busy midiife, and with many of the common physical limitations that
getting older can bring, from arthritis to needing a wheelchair. The key for these homes is
universal design — utilizing products and enviranments that are usable by most people,
regardless of their level of ability. MORE

I g tesian lsnletlon C/1 TOP/BOTTOM BANNER

Inspiration can come in many forms, not the least of which is on the Hollywood big screen.
RS s e e A Banner ads allow your company to combine text, colors, and
graphics into a unique sales message for committed buyers.
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Relationship
Accent Electronic | Ore., opened as a retirement community a decade ago, its historic integrity was maintained. For

Syste its latest makeover, Carol Director says one of her biggest changes was incorporating seating . .
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the time to know

e - m include a photo, 50-word description and link to your site.

Coastal design that doesn't scream 'beach’
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Wihen I comes to decorating besch houses, designer Erin Page P bortos a hougtt from E FEATURED COMPANY

New York designer Victoria Hagan: "I like to hear the ocean,” Pitts says, "not the decorating."
Though her style would be complete without a reference or two to sand, shells and sea life, Pitts

preer 0 ncrporte tese lments usn et fond. HORE Integrated into the feel of the brief, a callout ad targets your
——— buying audience with an image and 25-word description.

Featured Companies
‘ 921HBSHMB Retro It's All
Diner Chai
NewRetroDining.com is proud
to present our Made in USA

About Quality

1t Choice Cabinetry offers its

customers the largest and
19505 retro dining furniture. most beautiful cabinet-only F

This classic Handle-back retro diner chair is showroom in the Triangle. Be
available in many colors. MORE amazed at the selection and inspired by the

Leverage the power of words with a 15-word text ad to drive
traffic to your website.

Sample provided is representative of ad specifications only and does

not necessarily depict placement within the brief. G CURRENT PROMOTION
Promote your company's current special offer with this
5-word ad that will entice buyers and increase traffic. Ad
includes a unique landing page developed specifically for your
company.



AD RATES @& e
3500
& S P E C S Image Dimensions File Format Max File Size

728x90 JPEG, GIF 40k

Prices are for participation in 13 emails
to the 6,000 residential interior design
experts nationwide (one 90 day cycle)

s Top/Bottom Banner
$3000/$2750

Image Dimensions File Format Max File Size
468x60 JPEG, GIF 40k

Skyscraper Top/Bottom
$3000/$3000

Image Dimensions File Format Max File Size
120x600 JPEG, GIF 40k

- Product Showcase
$2950

Lorem ipsum dolor
Lorem ipsum dolor
sit amet, consectuter
adipiscing elit, sed
do eiusmod tempor
incididunt ut labore et
dolore magna aliqua.

B Text five word headline, fifty word description

veniam, quis nostrud

s Image Dimensions 175x125 File Format JPEG, GIF

Lorem ipsum dolor
Lorem ipsum dolor sit amet, consectuter adipiscing elit, sed e a tu re O I N p a ny

do eiusmod tempor incididunt ut labore et dolore magna
aliqua. Ut enim ad minimum veniam, quis. More $ 2 5 0 0

Text five word headline, twenty-five word description
Image Dimensions 1256x100 File Format JPEG, GIF

CONTACT US

COLBY HORTON T Text five word headline, fifteen word description
VICE PRESIDENT OF PUBLISHING :Ed:::e;e“ Image Dimensions 120x50 File Format JPEG, GIF
469.420.2601 e e e e e e e e e e e e e e e e e e e e e e e e e e e e

- Traditional Text Ad
$1500

Lorem ipsum
dolor sit

chorton@multibriefs.com

[ e Current Promotion

consectuter adipiscin

BEN MAITLAND
DIRECTOR OF ADVERTISING SALES $2250

972.402.7025 Text five word headline
bmaitland @multibriefs.com Image Dimensions 68x34 File Format JPEG, GIF

Landing Page Text 50 word product description
Landing Page Image Dimensions 175x125 File Format JPEG, GIF
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Design Industry’s Top Stories tackles today’s most relevant issues, gathered from sources like The

Associated Press, The New York Times, Financial Times and the leading industry publications and is

delivered to the inboxes of members of the residential interior design community.
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TOP TEN REASONS TO ADVERTISE IN
DESIGN INDUSTRY’'S TOP STORIES:

CREDIBLE SOURCE
For over 35 years, our members have turned to the association as

the informational authority of the industry. Advertising in Design
Industry’s Top Stories solidifies your place among weekly infor-
mation provided to IDS members.

Advertising in Design Industry’s Top Stories allows your company
to reach industry decision-makers. Your message will be in front
of pre-qualified buyers who are looking for your products
specifically for their business.

n TARGETED DISTRIBUTION

Subscribers to Design Industry’s Top Stories have asked to receive

this information. Your ad will no longer be mixed with junk mail

and spam. Our enhanced technology ensures that your ad will
make it through spam filters.

RELEVANT CONTENT
\ Our editorial philosophy is driven by current events and relevant

industry issues and trends that affect our subscribers the most.

E OPT-IN SUBSCRIBER LIST

FREQUENCY
n Frequency builds awareness. As a weekly publication, Design Industry’s Top

Stories ensures your ad will be seen weekly by our 6,000 subscribers.

AFFORDABLE
) Advertising in Design Industry’s Top Stories is much cheaper than many other

Internet advertising options, and much more affordable than television and
radio promotion. Have you priced pay-per-click campaigns lately?

Each issue of Design Industry’s Top Stories has a limited number of ad spaces, allowing your
ad to get maximum exposure. A limited number of ads equals higher visibility.

n YOUR AD WILL GET THE ATTENTION IT DESERVES

The electronic format makes it more convenient for a reader to
respond to your ad. Your product is just a click away!

p IMMEDIATE RESPONSE TO YOUR AD
Q
)

Our talented graphics team is continually raising the bar by creating
sophisticated Web ads for our clients. These services are offered at
no charge to advertisers in Design Industry’s Top Stories.

E EXCEPTIONAL CREATIVE SERVICES

As an advertiser, you'll have the ability to track reader response
your campaign, immediately quantifying your ROI.

m TRACK CAMPAIGN EFFECTIVENESS
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