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The FAN's AcroNav division recently held a meeting in Washington, D.C., to
Which ¢ invited approximately 70 prominent players in the app developer community. Th
ostensible purpose of the meeting, according to saurces who asked not to be identified, was to
gather Industry input on AeroNav's plan to ralse fees for it data. Currently the data is
essentially free to developers and even end users. At the same time, the FAA organization put
forth a plan to charge pilots $150 a year fo the data. MORE

EVERYTHING FROM ENGINE PART:
T0 SPARK PLUGS TO REPAIR.

Preliminary report confirms LightSquared GPS impact
Air Traffic Management <2 o=
Broadband provider LightSquared's revised operating band for 4G wireless service stll interferes
with most of the 92 general purpose GPS devices, Incuding handheld GPS units, tested by the
U.S. Al Force In November, according to 3 government technical group. The Judgment was
revealed In a preliminary statement by the National Executive Committee for Space-Based
AIRCRAET | pciioning, Navigation, and Timing, chaired by U.S. Transportation and UsS. Defense
TRACKING | department officils. Preliminary analysis of the tes findings found that LightSauared signals
Gaused harmful Interference to the majority of tested general purpose GPS receivers. Separate
DEVICES | o aivsi by the Federal Aviation Administration also found Interference with a ight safety
spieaackscou | system designed to warn pilts of approaching terrain. MORE
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Aviation community marks the passing of J. Lynn Helms
World leader  Charterx < D=

inthe 3. Lynn Helms, a former Federal Aviation Administration administrator and general aviation
development,  leader, passed away last weekend in Westport, CT, at the age of 86. Following his retirement as
Production - a U.S:. Marine Corps lieutenant colonel, he served in many roles, including president and
and 5ales Of  chalrman of Piper Alrraft and chaifman of the General Aviation Manufacurers Association. He.
‘avionics used . received numerous awards from the aviation community during hs career and was the irst man
inaviation . tofly at 1,000 mph, in a Navy FU Crusader, in 1955. MORE
ad Search
and Rescue.
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Biofuels advocate sees major market in aviation

%ﬁ&p
The Seatle Times <1+ oo
T | 700 Paza, former Nortwest Aline cargo et pilt and pesident and CEO of Imperum

Renewables, is working to reduce emissions and energy consumption of traditional carbon fuels.
Imperium is on the front lines of research efforts to develop what could eventually be @ major
Adation new biofuels market: aviation. The company is working with two partners, Lanzatech and the

Pacifc Northwest National Laboratory, on a technology to convert cellulose to ethanol to jet fuel
that carlier this year received a $4 millon grant from the federal Energy Department. MORE

eams with Able Flight
nNews <o G0 =)
e one to fly is always a challenge. Now imagine the studen s disabled. Tt happens.
every day, thanks to Able Fiight, a non-profit organization founded in 2006 by Charies Stites. A
pilot who believes that the fife-changing experience of learning to fly is best shared, Stites
created an organization to award scholarships to help people with disabilites pursue flight
training. MORE

Small plane makes emergency landing on Longmont, Colo., city street
The Huffington Post  51c o=
ocoseer A ol snle-engine propeler plane was forced to make an emergency anding
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were hit. The cause of the engine failure is not yet known and the names of the pilot and his.
daughter have not been released by the police. MORE
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ADVERTISING OPTIONS

LEADERBOARD

This premier position provides your company with top expo-
sure and quality traffic.

LOWER LEADERBOARD
The lower leaderboard gives your company a prominent posi-
tion right under the association’s masthead.

TOP/BOTTOM SKYSCRAPER

A skyscraper is a large format ad with prime real estate to sell
your company's products or services to decision-makers.

TOP/BOTTOM BANNER

Banner ads allow your company to combine text, colors, and
graphics into a unique sales message for committed buyers.

PRODUCT SHOWCASE

Showcase your latest product with this placement and in-
clude a photo, 50-word description and link to your site.

FEATURED COMPANY AD

Integrated into the feel of the brief, a featured company ad
targets your buying audience with an image and 25-word
description.

TRADITIONAL TEXT AD

Leverage the power of words with a 15-word text ad to drive
traffic to your website.



AD RATES @ Leaerboard

& S I E C S Image Dimensions File Format Max File Size

728x90 JPEG, GIF 40k

Prices are for participation
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owners and aviation enthusiasts
I Lower Leaderboard

(one 90 day cycle)
$3250

Image Dimensions File Format Max File Size
580x70 JPEG, GIF 40k

I Top/Bottom Banner
$3000/$2750

Image Dimensions File Format Max File Size
468x60 JPEG, GIF 40k

Top/Bottom Skyscraper
$3000/$2750

Image Dimensions File Format Max File Size
120x600 JPEG, GIF 40k

Product Showcase
$2950

Text five word headline, fifty word description
Image Dimensions 175x125 File Format JPEG, GIF

CONTACT US

Featured Company Ad
$2500

COLBY HORTON Text five word headline, twenty-five word description
DIRECTOR OF MEDIA AND CONTENT Image Dimensions 125x100 File Format JPEG, GIF

469.420.2601
chorton@multibriefs.com

JAMES DeBOIS

Traditional Text Ad
DIRECTOR OF ADVERTISING SALES $1500

469.420.2618 ncidunt ot abore & More Text five word headline, fifteen word description
jdebois@multibriefs.com Image Dimensions 120x50 File Format JPEG, GIF
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The news tackles today’s most relevant issues, gathered from sources like The Associated Press, The

New York Times, Financial Times and the leading industry publications. Delivered to the inboxes of
pilots, aircraft owners and aviation enthusiasts from across the nation, The IFA American Flyer keeps
professionals informed of topics that impact the daily operation of their business. Subscribers are

decision-makers with purchasing power—the top-tier professionals.
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TOP TEN REASONS TO ADVERTISE IN
THE IFA AMERICAN FLYER:

CREDIBLE SOURCE
For 10 years, our members have turned to the association as the

informational authority of the industry. Advertising in The IFA
American Flyer solidifies your place among weekly information
provided to IFA members.

Advertising in The IFA American Flyer allows your company to
reach industry decision-makers. Your message will be in front
of pre-qualified buyers who are looking for your products
specifically for their business.

n TARGETED DISTRIBUTION

Subscribers to The IFA American Flyer have asked to receive this
information. Your ad will no longer be mixed with junk mail and
spam. Our enhanced technology ensures that your ad will
make it through spam filters.

RELEVANT CONTENT
\ Our editorial philosophy is driven by current events and relevant

industry issues and trends that affect our subscribers the most.

FREQUENCY
Frequency builds awareness. As a weekly publication, The IFA American

Flyer ensures your ad will be seen weekly by our 3,000 subscribers.

E OPT-IN SUBSCRIBER LIST

AFFORDABLE
) Advertising in The IFA American Flyer is much cheaper than many other

Internet advertising options, and much more affordable than television
and radio promotion. Have you priced pay-per-click campaigns lately?

Each issue of The IFA American Flyer has a limited number of ad spaces, allowing

n YOUR AD WILL GET THE ATTENTION IT DESERVES
your ad to get maximum exposure. A limited number of ads equals higher visibility.

The electronic format makes it more convenient for a reader to
respond to your ad. Your product is just a click away!

p IMMEDIATE RESPONSE TO YOUR AD
Q
)

Our talented graphics team is continually raising the bar by creating
sophisticated Web ads for our clients. These services are offered at
no charge to advertisers in The IFA American Flyer.

E EXCEPTIONAL CREATIVE SERVICES

As an advertiser, you'll have the ability to track reader response
your campaign, immediately quantifying your ROI.

m TRACK CAMPAIGN EFFECTIVENESS
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