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INDUSTRY NEWS

US officials meet travel industry over security
Reuters e B - (0

U.S. homeland security officials sat down with travel industry executives re

ry 8 address growing complaine by flers who fesl they are facing cverly Inrusive
screening at U.S. airports. Industry officils, travelers and pilots have compleined
bitterly to the Transportation Security Administration and Department of... MORE

Sticker shock for travelers as airfares climb

The New York Times  snae B () &1

In the 10 years they have been together, Charissa Benjamin and her Serbian husband
have always flown from their home in Washington to spend the winter holidays in the
warmth of her native Antigua. But with the lowest economy-class fare this year
advertised at about 1,500 — more than twice the $700 she paid in 2009... MORE

New airport security to slow down holiday travel

cosNews e B

With the holiday trevel season fast approaching, recent stepped-u

Securty sereening o the natiots irport nas provered an ourcry rom (00t
passengers and airine pilots ake, with some of the latter group even

threatening to boycott intrusive new checks during the Thanksgiving rush. MORE

Rio de Janeiro celebrates gay pride
The Advocate snore B [ [

‘Thousands gathered n celebration of the 15th annual gay pride parade in Rio de
Janeiro on Nov. 14. According to NDTV, many of the attendees mixed partying with a
serious message against anti-gay violence. Brazil suffers from one of the highest
numbers of hate crimes in Latin America according to Amnesty International... MORE

IGLTA NEWS

IGLTA welcomes co-ambassadors in Oceania
t6ura sree B C @2

Out Travel's Reece Farmilo of Sydney, Australia, and travelOut's Geoffrey Pfitzner, who
is based near Melbourne, Australia, recently agreed to serve as co-ambassadors for
the Oceania region. They will provide support for IGLTA member businesses and help
to grow the association throughout Australia, New Zealand and the

Farmilio brings more than 20 years of travel experience to the table. He established
his current company, Out Travel, in 2006, catering to both inbound and outbound
leisure travel. This year the company began small gay group tours to India, Vietnam,
Thailand and South America. Pfitzner, a director of Gay and Lesbian Tourism Australia,
began his travel career in the mid-'70s. In 2004, he joined forces with Travelscene.
Sale and now does product development for the brand's LGBT offering, travelOut,
which works directly with gay guides and tour operators.

E-mail Farmilo at  Pfitzner at Oceani

‘Oceania-Sydney@iglta.org or
Melbourneigla-oro. Ether ambossader can fed qveres or the region tht fll
outside of his home city.
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Spring FAM pllnned for Gold Coast, Australia

6uTa e B
1GLTA's first llm\ll-rulnnn 1ptathe Surehin St (Qussraiand) i dasigne o ba
the Gras — and a

Pacifc Outgames in Welington, New Zealand. For more information, visit

wniglta.ora/events.

Registration now available for ITB Berlin

16LTA snee B E @ E

IGLTA's pavilion at ITB Berlin, March 9 to 11, will be the largest in the association’s

story: Dorft miss the chance Lo showicase your business in our nighly isble stand at

the world's largest travel " Booth share and

opporunites are valabl, wih nru( pricing for small and large member businesses.
istrs . For more information, please contact Clark

[y I.lrl;ﬂ\gn. Lora.

B e Y e i T he places you vt
. Our destination pages help you figure out where to eat, sieep,
FunMaps meet and celcrate. Weve go ohotos, ravelsores and
e

years. MORE

Connect with IGLTA on Facebook, Twitter and Insider Out Travel.

PRODUCT SHOWCASES
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Sample provided is representative of ad specifications only and does
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MANY WAYS

TO DELIVER YOUR

TO THIS MARKET

ADVERTISING OPTIONS
LEADERBOARD

This premier position provides your company with top expo-
sure and quality traffic.

SKYSCRAPER
A skyscraper is a large format ad with prime real estate to sell
your company's products or services to decision-makers.

TOP/BOTTOM BANNER

Banner ads allow your company to combine text, colors, and
graphics into a unique sales message for committed buyers.

PRODUCT SHOWCASE

Showcase your latest product with this placement and in-
clude a photo, 50-word description and link to your site.

CALLOUT TEXT AD

Integrated into the feel of the brief, a callout ad targets your
buying audience with an image and 25-word description.

TRADITIONAL TEXT AD

Leverage the power of words with a 15-word text ad to drive
traffic to your website.



AD RATES @& e
2500
& S P E C S Image Dimensions File Format Max File Size

728x90 JPEG, GIF 40k
Prices are for participation in 13 emails to
3,000 LGBT tourism industry professionals
(one 90 day cycle)

] Top/Bottom Banner
$2000/$1500

Image Dimensions File Format Max File Size
468x60 JPEG, GIF 40k

Skyscraper
$2000

Image Dimensions File Format Max File Size
120x600 JPEG, GIF 40k

- Product Showcase
$1500

Lorem ipsum dolor
Lorem ipsum dolor
sit amet, consectuter
adipiscing elit, sed
do eiusmod tempor
incididunt ut labore et
dolore magna aliqua.

P Text five word headline, fifty word description
s Mors Image Dimensions 175x125 File Format JPEG, GIF

Lorem ipsum dolor
do eiusmod tempor incididunt ut labore et dolore magna
aliqua. Ut enim ad minimum veniam, quis. More $ 1 0 0 0

Text five word headline, twenty-five word description
Image Dimensions 125x100 File Format JPEG, GIF

CONTACT US

COLBY HORTON

DIRECTOR OF MEDIA AND CONTENT
469.420.2601

chorton@multibriefs.com

BEN MAITLAND [ ] Traditional Text Ad
DIRECTOR OF ADVERTISING SALES P— $500

dolor sit

amet

972.402.7025 . Text five word headline, fifteen word description
bmaitland @ multibriefs.com ipacng Image Dimensions 120x50 File Format JPEG, GIF
i

ut labore et.

More
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The news tackles today’s most relevant issues, gathered from sources like The Associated Press, The

New York Times, Financial Times and the leading industry publications. Delivered to the inboxes of
travel agents and travel businesses specializing in the LGBT tourism industry, the IGLTA eNewsletter keeps
professionals informed of topics thatimpact the daily operation of their business. Subscribers are decision-

makers with purchasing power - the top-tier professionals in the industry.
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TOP TEN REASONS TO ADVERTISE IN
THE IGLTA eNEWSLETTER:

CREDIBLE SOURCE
For years, our members have turned to the association as the

informational authority of the industry. Advertising in the IGLTA
eNewsletter solidifies your place among weekly information
provided to our members.

Advertising in the IGLTA eNewsletter allows your company to
reach industry decision-makers. Your message will be in front
of pre-qualified buyers who are looking for your products
specifically for their business.

n TARGETED DISTRIBUTION

Subscribers to the IGLTA eNewsletter have asked to receive this
information. Your ad will no longer be mixed with junk mail and
spam. Our enhanced technology ensures that your ad will
make it through spam filters.

RELEVANT CONTENT
\ Our editorial philosophy is driven by current events and relevant

industry issues and trends that affect our subscribers the most.

FREQUENCY
Frequency builds awareness. As a weekly publication, the IGLTA eNewsletter

ensures your ad will be seen every week by our 3,000 subscribers.

E OPT-IN SUBSCRIBER LIST

AFFORDABLE
0 Advertising in the IGLTA eNewsletter is much cheaper than many other Internet

advertising options, and much more affordable than television and radio
promotion. Have you priced pay-per-click campaigns lately?

Each issue of the IGLTA eNewsletter has a limited number of ad spaces, allowing your ad to

n YOUR AD WILL GET THE ATTENTION IT DESERVES
get maximum exposure. A limited number of ads equals higher visibility.

The electronic format makes it more convenient for a reader to
respond to your ad. Your product is just a click away!

p IMMEDIATE RESPONSE TO YOUR AD
Q
)

Our talented graphics team is continually raising the bar by creating
sophisticated Web ads for our clients. These services are offered at no
charge to advertisers in the IGLTA eNewsletter.

E EXCEPTIONAL CREATIVE SERVICES

As an advertiser, you'll have the ability to track reader response
your campaign, immediately quantifying your ROI.

m TRACK CAMPAIGN EFFECTIVENESS
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