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Leaders share vision at IMA's annual meeting of members

MA snore ] =

MA's 915t Annual Conference & Exposition got off to a rousing start with the Annual

IMeeting of Members, held at the Baltimore Marriott Waterfront Hotel on Sunday, June
2 a»
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lo. Senior IMA leaders - both volunteer and staff - had the opportunity to share
Inoteworthy achievements over the past year and their vision for the organization's

uture. The morning session was hosted by IMA president and CEO Jeff Thomson, who

ldescribed IMA's milestone achievements for the year. MORE -

Small Business

House to vote on Peters' small business plan
ITrading Markets  srare B=
IThe U.S. House of Representatives is scheduled to vote on legislation to support small -
Jbusinesses championed by Representative Gary Peters. The bill, the Small Business

lLending Fund Act of 2010 (H.R. 5297) is comprised of two sections. The first will

lpromote private sector small business lending using an approach Peters developed

land called for last year. The second, written by Representative Peters, will allow states

o create or strengthen existing innovative small business lending programs. MORE. AWSCPA

IDisaster planning for small businesses
IConnecticut Plus  share n=
fromado. wildfire. winter mett. Hurricane. Flood. Across the country, springtime can
bring ail Kinds of potentially damaging weather. Now is the time for small business
wners to get prepared for the possibilty of disaster by reviewing their business @I iversoy of
linsurance needs and policies. Because you never know when disaster will strike, here's onneenicy
2 checkis from the Connecticut Insurance Department and the National Association of School of Business E
nsurance Commissioners' (NAIC) Insare U for Smal Business education program o master of Science

et your review started. MORE in Accounting
University of
PRODUCT SHOWCASE —— OO0 O
BETA ALPHA PSI Master of Science
BETA ALPHA PSI is an honorary organization for Financial Program i
Information students and professionals. The primary abjective of Accounting, one of
Beta Alpha Psiis to encourage and give recognition to scholastic and oo e P
2 ) 41| professional excellence in the business iformation ied. MORE  accqunting
programs in the
- Northeast.
More info

Cost Management

6 critical o
Washington Technology ~share m=
fGovernment contractors always have faced accounting and financial management
kchallenges. Simply put, the bar is higher than in the commercial market. Government
lagencies' stringent, complex, and seemingly ever-changing accounting and contract
kegulatory requirements can be especially daunting for small and midsize businesses.
hen government is ratcheting up efforts to show it is safeguarding taxpayer dollars,
fcontractors must demonstrate that their accounting practices and procedures comply
bwith government requirements. MORE

Practice management with CRM

webcpa srarc D=

lover the last decade, "practice management” has become an industry unto Itself.
IBeyond the hundreds of private consultants and year-round seminars, we've seen a
iproliferation of task-specific software. As a result, it's little wonder why many
laccounting firms now find themselves operating with multiple -~ and not always
Iharmonious -- systems. The various applications sometimes work from different
platforms. Staff must be trained and retrained. MORE
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ISupply chain risk management

IFinancier Worldwide snore B3

n light of the financial crisis, the spotlight has been firmly placed on companies and
heir abilities to manage both long-term and day-to-day risks. Over the last 18
imonths, businesses have focused more on monitoring suppliers and customers in

rder to avoid wholesale failure. But too few have taken it upon themselves to
ksystematically and strategically assess risk and trade it off against operational cost. By
fdoing this, companies can actually better identify the huge risk profile in their supply
hains of globalised supply bases and customers. MORE

Controllership

ISEC steps up to the Muni plate
The Bond Buyer share (=]

[The Securities and Exchange Commission is stepping up its enforcement efforts in the
Imunicipal securities market for the first time in more than a decade, with a staff of
roughly 30 attorneys charged with investigating and trying muni and public pension
fund cases. The first of the enforcement actions may become public by as early as this
fsummer, Elaine Greenberg, associate regional director of the SEC's Philadelphia office
ho is heading the unit with her deputy, Mark Zehner. MORE

Gleim Accounting
Gur misson f to provice easy-to-use, effectve knowedge transfer
e to piots and accountants. We help thousands of
individusls each year help themseives succeed i thei careers.
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ADVERTISING OPTIONS

LEADERBOARD
This premier position provides your company with top expo-
sure and quality traffic.

SKYSCRAPER
A skyscraper is a large format ad with prime real estate to sell
your company's products or services to decision-makers.

TOP/BOTTOM BANNER

Banner ads allow your company to combine text, colors, and
graphics into a unique sales message for committed buyers.

PRODUCT SHOWCASE

Showcase your latest product with this placement and in-
clude a photo, 50-word description and link to your site.

CALLOUT TEXT AD

Integrated into the feel of the brief, a callout ad targets your
buying audience with an image and 25-word description.

TRADITIONAL TEXT AD

Leverage the power of words with a 15-word text ad to drive
traffic to your website.



AD RATES @& e
2500
& S P E C S Image Dimensions File Format Max File Size

728x90 JPEG, GIF 40k

Prices are for participation in 13 emails to
the 46,500 Management Accountants
(one 90 day cycle)

] Top/Bottom Banner
$2000/$1500

Image Dimensions File Format Max File Size
468x60 JPEG, GIF 40k

Skyscraper
$2000

Image Dimensions File Format Max File Size
120x600 JPEG, GIF 40k

- Product Showcase
$1500

Lorem ipsum dolor
Lorem ipsum dolor
sit amet, consectuter
adipiscing elit, sed
do eiusmod tempor
incididunt ut labore et
dolore magna aliqua.

P Text five word headline, fifty word description
s Mors Image Dimensions 175x125 File Format JPEG, GIF

Lorem ipsum dolor
do eiusmod tempor incididunt ut labore et dolore magna
aliqua. Ut enim ad minimum veniam, quis. More $ 1 0 0 0

Text five word headline, twenty-five word description
Image Dimensions 125x100 File Format JPEG, GIF

CONTACT US

COLBY HORTON

DIRECTOR OF MEDIA AND CONTENT
469.420.2601

chorton@multibriefs.com

BEN MAITLAND [ ] Traditional Text Ad
DIRECTOR OF ADVERTISING SALES —— $500

dolor sit amet

Lorem ipsum
972.402.7025 e Text five word headline, fifteen word description
bmaitland @ multibriefs.com Zi&:i{f&%f."" Image Dimensions 120x50 File Format JPEG, GIF
mod tempor
incididunt
ut labore et.
More
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The news tackles today’s most relevant issues, gathered from sources like The Associated Press, The

New York Times, Financial Times and the leading industry publications and is delivered to the inboxes

of management accountants and corporate financial managers - the top-tier people in the industry.
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TOP TEN REASONS TO ADVERTISE IN
IMA ONLINE NEWS:

CREDIBLE SOURCE
For years, our members have turned to the association as the infor-

mational authority of the industry. Advertising in IMA Online News
solidifies your place among weekly information provided to IMA
members.

Advertising in IMA Online News allows your company to reach
industry decision-makers. Your message will be in front of pre-
qualified buyers who are looking for your products specifically
for their business.

n TARGETED DISTRIBUTION

Subscribers to IMA Online News have asked to receive this informa-
tion. Your ad will no longer be mixed with junk mail and spam.
Our enhanced technology ensures that your ad will make it
through spam filters.

RELEVANT CONTENT
\ Our editorial philosophy is driven by current events and relevant

industry issues and trends that affect our subscribers the most.

FREQUENCY
Frequency builds awareness. As a weekly publication, IMA Online News en-

sures your ad will be seen every week by our 46,500 subscribers.

E OPT-IN SUBSCRIBER LIST

AFFORDABLE
0 Advertising in IMA Online News is much cheaper than many other

Internet advertising options, and much more affordable than television
and radio promotion. Have you priced pay-per-click campaigns lately?

Each issue of IMA Online News has a limited number of ad spaces, allowing your ad

n YOUR AD WILL GET THE ATTENTION IT DESERVES
to get maximum exposure. A limited number of ads equals higher visibility.

The electronic format makes it more convenient for a reader to
respond to your ad. Your product is just a click away!

p IMMEDIATE RESPONSE TO YOUR AD
Q
)

Our talented graphics team is continually raising the bar by creating
sophisticated Web ads for our clients. These services are offered at
no charge to advertisers in IMA Online News.

n EXCEPTIONAL CREATIVE SERVICES
Q

As an advertiser, you'll have the ability to track reader response
your campaign, immediately quantifying your ROI.

m TRACK CAMPAIGN EFFECTIVENESS
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