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LOS ANGELES COUNTY BAR ASSOCIATION
Advanced Mediation Skills Practicum
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This interactive course includes extensive practice and coaching in advanced mediation skills, and
‘aminimum 12 hours of iigated case training, including @ hours of lecture and 9 hours
role-playing, observation, coaching, and feedback. MORE
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To view a listing of upcoming programs by section, click on the first letter of ADVE RTI S I N G O PTI O N S
the section's name.

A LEADERBOARD

LOS ANGELES COUNTY BAR ASSOCIATION Beautiful. This premier pOSitiOn pI’OVideS your company with top expo-

Los Angeles Superior Court Litigation Program . -
081272011 snere B @ & sure ahd quahty traﬁIC.
Get an overview of the Los Angeles Superior Court as the presenters share valuable ideas for
successful pretrial and tral techniques and discuss common pitfalls to avoid in the courtroom.
MORE

ALTERNATIVE DISPUTE RESOLUTION (ADR - CENTER FOR CIVIC MEDIATION)

Thirty Hour Basic Mediation Training
Pt B/1 SKYSCRAPER
“This event provides 30 hours of small group exercises and role-playing designed for persons who r

el apd el et A skyscraper is a large format ad with prime real estate to sell
‘ your company's products or services to decision-makers.

TRIAL ADVOCACY
TAP: Deposition Skills Workshop
@

081202011 snare =
This workshop will provide introductory and intermediate level instruction on how to take and QoD C / 1 I O P / B O I I O M B AN N E R

iberty Responsibility.
Mutual. What's your policy?*

defend depositions in California state court actions. MORE Aud
ROBUCTSHONCAES Banner ads allow your company to combine text, colors, and
King & Spalding Workflow Solutions Expedia . . K K
E e P graphics into a unique sales message for committed buyers.
CLICK HERE
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el bt D PRODUCT SHOWCASE

King & Spalding provides the
highest quality legal services to

its clients and develops LexisNexis® harnesses leading largest online travel agency,
Continuing Clentrelationships  technologies o deliver topical  We make It easy to get the . .
e Showcase your latest product with this placement and

DT, e include a photo, 50-word description and link to your site.
ey St

LACBA>This Week
For information about LACBA, please contact Member Services at: 213-896-6560 or at:

msd@lacba.org.

© 2011 Los Angeles County Bar Association.

This edition of LACBA>This Week was sent to ##Email##. To unsubscribe,

Sample provided is representative of ad specifications only and does
not necessarily depict placement within the brief. Please refer to
page 3 for appropriate image dimensions.



AD RATES @ Leaderboard
3500
& S P E C S Image Dimensions File Format Max File Size

580x70 JPEG, GIF 40k
Prices are for participation in 13 emails
to the 62,000 attorney and law
professionals nationwide _ TOp/BOttom Banner
(one 90 day cycle) $3000/$2750
Image Dimensions File Format Max File Size
468x60 JPEG, GIF 40k

Top/Bottom Skyscraper
$3000/$2750

Image Dimensions File Format Max File Size
120x600 JPEG, GIF 40k
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Product Showcase
$2950

Text five word headline, fifty word description
Image Dimensions 175x125 File Format JPEG, GIF

CONTACT US

COLBY HORTON

VICE PRESIDENT OF PUBLISHING
469.420.2601
chorton@multibriefs.com

BEN MAITLAND

DIRECTOR OF ADVERTISING SALES
972.402.7025
bmaitland @ multibriefs.com




The LACBA >This Week tackles today’s most relevant issues, gathered from sources like

The Associated Press, The New York Times, Financial Times and the leading industry publications.

Delivered to the inboxes of 150,000 leading attorneys and legal professionals in Los Angeles County.
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TOP TEN REASONS TO ADVERTISE IN
LACBA >This Week:

CREDIBLE SOURCE
For 133 years, our members have turned to the association as the

informational authority of the industry. Advertising in LACBA>This
Week solidifies your place among weekly information provided to
LACBA members.

Advertising in LACBA>This Week allows your company to reach
industry decision-makers. Your message will be in front of pre-
qualified buyers who are looking for your products specifically
for their business.

n TARGETED DISTRIBUTION

Subscribers to LACBA>This Week have asked to receive this infor-
mation. Your ad will no longer be mixed with junk mail and spam.
Our enhanced technology ensures that your ad will make it
through spam filters.

RELEVANT CONTENT
\ Our editorial philosophy is driven by current events and relevant

industry issues and trends that affect our subscribers the most.

FREQUENCY
Frequency builds awareness. As a weekly publication, LACBA>This Week

ensures ensures your ad will be seen weekly by our 62,000 subscribers.

E OPT-IN SUBSCRIBER LIST

AFFORDABLE
0 Advertising in LACBA>This Week is much cheaper than many other

Internet advertising options, and much more affordable than television
and radio promotion. Have you priced pay-per-click campaigns lately?

Each issue of LACBA>This Week has a limited number of ad spaces, allowing your ad

n YOUR AD WILL GET THE ATTENTION IT DESERVES
to get maximum exposure. A limited number of ads equals higher visibility.

The electronic format makes it more convenient for a reader to
respond to your ad. Your product is just a click away!

p IMMEDIATE RESPONSE TO YOUR AD
Q
)

Our talented graphics team is continually raising the bar by creating
sophisticated Web ads for our clients. These services are offered at
no charge to advertisers in LACBA>This Week.

n EXCEPTIONAL CREATIVE SERVICES
Q

As an advertiser, you'll have the ability to track reader response
your campaign, immediately quantifying your ROI.

m TRACK CAMPAIGN EFFECTIVENESS
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