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. Computer gamers' brains "differ’
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The brains of peaple who regularly play computer games difer from those of infrequent gamers,
S\ [5 research suggests. A siudy Inteenagers showed the "renard hub,” wich s mialved n
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addiction, was larger In regular players. MORE
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easior Can algae feed the world znd fuel the planet?
Eamuptosiies  Scientiic American <1 B
per ST spentjusilor  Geneticist and entrepreneur (ra\g Venter hopes to use synthetic biology to transform

out microscopic algae into cells that eat up carbon dioxide, spit out oil and provide meals. MORE

Mimicking the brain — In silicon: new computer chip models how neurons
communicate with each other at synapses
Sciencepaiy snare B © B
[IORMIM  For decades, scietist have dreamed o bing computer ystems that could repiicate the
human brains talent for learning new tasks. MIT rescarchers have now taken a major step
Mmomumn toward that goal by designing a computer chip that mimics how the brains neurons adapt in
esponse to new Information. This phenomenon, known as plasticity, s belleved to underlie

EXTENDED many brain functions, including learning and memory. MORE

EDUCATION

munity

-
\m

Ean Tudnv According to vpumsnea online in the Journal of Epidemiology and Community Health, a
Q| chinaod coibe sssocited o 1ega s coe over v ey espedally among
women. The researchers findings were based on data from just under 8,000 individuals in the

1970 British Cohort Study, a large ongoing population based nvestigation, which examines.
@ educational attainment, lfetime drug use a5 well as socioeconomic factors. MORE
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Fossil moths show (helr true colors
Sciencepaily 512

The brightest hues in nature are pradumd by tiny patterns in, say, feathers or scales rather than
pigments. These so-called "structural colors" are widespread, giving opals thelr fire, people their
Dt eyes, and peacocks theit it featnre. T  recent 4sse of LaS 10100,
palacobiologist Maria McNamara and colleagues bring us closer to the origins of structural colors
by reconstructing them in fossil moths that are 47 million years old. MORE

14 creative and clever soaps
Mental Floss <o B [ &2
If you want to get a gift for someone who seems to have everything they need or want, here's a
it of advice. You should get them something they can use upl O else get them something
that's so different and creative that they'll treasure it anyway. The soaps on the lst could il
both suggestions. MORE
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Texas Instruments s The Great Courses
o

The Great Courses brings
engaging professors into your
orocessing, R and DLPG <emicondudtr home or car through courses on DVD, audio CD,
technologles that help customers deliver consumerand other formats. MORE

and industrial electronics products with greater
performance. MORE

Where fear lives
The Smithsonian < [-3=]

Forget about zombies, paranormal possession or the Greek economy. If you want to know terror,
You must travel deep inside the brain to the almond-shaped region known as the amygdala
That is where fear lives. MORE

Geeky marriage proposal filmed with light pens
msNBC. o=
Marriage proposals are getting to be a tricky business — now that we've got social media,
everyone's trying to top everyone else’s creative approach to popping the question. So what do
you do when ideas like using StumbleUpon or fake Android apps to propose are old news? You
reach for the light-up pens and cameras. MORE
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ADVERTISING OPTIONS

LEADERBOARD
This premier position provides your company with top expo-
sure and quality traffic.

LOWER LEADERBOARD
The lower leaderboard gives your company a prominent posi-
tion right under the association’s masthead.

TOP/BOTTOM SKYSCRAPER

A skyscraper is a large format ad with prime real estate to sell
your company's products or services to decision-makers.

TOP/BOTTOM BANNER

Banner ads allow your company to combine text, colors, and
graphics into a unique sales message for committed buyers.

PRODUCT SHOWCASE

Showcase your latest product with this placement and in-
clude a photo, 50-word description and link to your site.

FEATURED COMPANY AD

Integrated into the feel of the brief, a featured company ad
targets your buying audience with an image and 25-word
description.

TRADITIONAL TEXT AD

Leverage the power of words with a 15-word text ad to drive
traffic to your website.



AD RATES @ Leaderboard
3500
& S P E C S Image Dimensions File Format Max File Size

728x90 JPEG, GIF 40k

Prices are for participation in
13ema”StO60,000 © © © 0 0 00 0000000000000 0600000600000006000060006000000000o0

American Mensa members
I Lower Leaderboard

(one 90 day cycle)
$3250

Image Dimensions File Format Max File Size
580x70 JPEG, GIF 40k

I Top/Bottom Banner
$3000/$2750

Image Dimensions File Format Max File Size
468x60 JPEG, GIF 40k

Top/Bottom Skyscraper
$3000/$2750

Image Dimensions File Format Max File Size
120x600 JPEG, GIF 40k

Product Showcase
$2950

Text five word headline, fifty word description
Image Dimensions 175x125 File Format JPEG, GIF

CONTACT US

Featured Company Ad
$2500

COLBY HORTON Text five word headline, twenty-five word description
DIRECTOR OF MEDIA AND CONTENT Image Dimensions 125x100 File Format JPEG, GIF
469.420.2601

chorton@multibriefs.com

Traditional Text Ad
DIRECTOR OF ADVERTISING SALES $1500

972.402.7025 %mdumm.am.ee‘. M‘., Text five word headline, fifteen word description
bmaitland@multibriefs.com Image Dimensions 120x50 File Format JPEG, GIF

BEN MAITLAND

E




The news tackles today’s most relevant issues, gathered from sources like The Associated Press, The

New York Times, Financial Times and the leading industry publications. Delivered to the inboxes of
American Mensa members, who have all scored in the top 2 percent on an accepted, standardized
intelligence test, American Mensa Weekly Brainwave keeps professionals informed of topics that
impact the daily operation of their business. Subscribers are decision-makers with purchasing

power—the top-tier professionals.
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TOP TEN REASONS TO ADVERTISE IN
THE AMERICAN MENSA WEEKLY BRAINWAVE:

CREDIBLE SOURCE
For 60 years, our members have turned to the association as the in-

formational authority of the industry. Advertising in The American
Mensa Weekly Brainwave solidifies your place among weekly
information provided to MENSA members.

Advertising in The American Mensa Weekly Brainwave allows
your company to reach industry decision-makers. Your mes-
sage will be in front of pre-qualified buyers who are looking
for your products specifically for their business.

m TARGETED DISTRIBUTION

Subscribers to The American Mensa Weekly Brainwave have asked
to receive this information. Your ad will no longer be mixed with
junk mail and spam. Our enhanced technology ensures that
your ad will make it through spam filters.

RELEVANT CONTENT
\ Our editorial philosophy is driven by current events and relevant

industry issues and trends that affect our subscribers the most.

FREQUENCY
Frequency builds awareness. As a weekly publication, The American

Mensa Weekly Brainwave ensures your ad will be seen weekly by our
60,000 subscribers.

AFFORDABLE
) Advertising in The American Mensa Weekly Brainwave is much cheaper

than many other Internet advertising options, and much more afford-
able than television and radio promotion. Have you priced pay-per-click
campaigns lately?

E OPT-IN SUBSCRIBER LIST

Each issue of The American Mensa Weekly Brainwave has a limited number of ad
spaces, allowing your ad to get maximum exposure. A limited number of ads equals
higher visibility.

n YOUR AD WILL GET THE ATTENTION IT DESERVES

The electronic format makes it more convenient for a reader to
respond to your ad. Your product is just a click away!

p IMMEDIATE RESPONSE TO YOUR AD
Q
)

Our talented graphics team is continually raising the bar by creating
sophisticated Web ads for our clients. These services are offered at no
charge to advertisers in The American Mensa Weekly Brainwave.

E EXCEPTIONAL CREATIVE SERVICES

As an advertiser, you'll have the ability to track reader response
your campaign, immediately quantifying your ROI.

m TRACK CAMPAIGN EFFECTIVENESS
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