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Allowing patients access to their personal medical records Is a decades-old idea that
predates electronic medical records. Hospitals and physicians in three states
announced a 12-month pilot project that they hope will rekinde the movement and
measure the impact of patient access to medical records. Funded through  $1.4
million grant from the Robert Wood Johnson Foundation Pioneer Portfolo, the.
OpenNotes Project will evaluate the impact on both patients and physicians of sharing,
through online medical record portals, the comments and observations made by
physicians after each patient encounter. MORE
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California hospitals fined after medical records breached
The Seattle Times via Sacramento Bee <nare n=
At Marysville, Calif.'s Rideout Memorial Hospital, 17 security guards rifled through the
personal health data of 33 patients, using computers to peer into what should have
been private and protected electronic health records, state investigators said. At the
University of California, Los Angeles' Ronald Reagan Medical Center, prying eyes
invaded the digital lab records of a “deceased patient" — identified by some news
‘accounts as Michael Jackson. State regulators fined five hospitals $675,000 for these
and other invasions of patient privacy. MORE

Departments cooperate on electronic health records
United States Department of Defense  <rorc [-R=]
The nation may never become entirely “paperless” in the way it documents patient
medical records, but the military and veterans health care communities are on the
right path and have the technologies in place to one day be very close, officials said.
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High-deductible insurance enroliment hits 10 million forms.

More info

American Medical News  Snare
Enroliment in health insurance those with associated
health savings accounts—reached 10 million in January, largely driven by employee
take-up at large firms. Enrollment in the plans and HSAs increased by nearly 2 million
between January 2009 and January 2010, according to an America's Health Insurance
Plans survey of insurers released. Enrollment among workers at large employers
increased by 33 percent, compared with 22 percent in the small-group market. MORE

Future tense: Palm vein biometric authentication
HealthLeaders Media <hare [in}

PalmSecure verifs patients' dentiy and provides secure access to ther lectronic

medical records, preventing identity theft, insurance fraud and misidentification. It can

name. It can also be used to identify patients in an emergency—even if they are

inconscious, MORE
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Trencusty lescer inproacive fnancial management o hospias
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revenue cycle management solutions available. MORE
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HIPAA experts: Mandatory encryption overdue
HealthLeaders Media Srorc

HIPAA compliance experts call the re(ummendatlon to mandate encryption on
exchanges of electronic protected health information "overdue,  *inevitable” and a
necessary step toward ensuring a successful transition to electronic health records. A
privacy/security workgroup for the Office of the National Coordinator for Health
Information Technology reported that encryption should be mandatory for one-on-one
exchanges between providers regarding treatments. MORE
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Doctors and hospitals say goals on computerized records are
unrealistic

The New York Times  srnore B3 © [l =

In February 2009, as part of legislation to revive the economy, Congress provided tens
of billions of dollars to help doctors and hospitals buy equipment to computerize
patients’ medical records. But the eligibility criteria proposed by the Obama
administration are so strict and so ambitious that hardly any doctors or hospitals can
meet them, not even the most technologically advanced providers ke Kaiser
Permanente and Intermountain Healthcare. MORS
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A StatCom customer reduced
their average length of stay by
149%, realized $8.6 milion in
Savings, an 11.2% increase in
Volume, with a total impact of
$10.3 millon. More info

Sourced is a national company,
headquartered in Huntersuile,
North Carolin, and has been
in business for over 40 years.
We provide a broad range of
Integrated Business and
Marketing Solutions to fulfil
our clients operational and

transport, and reduce patient
backlogs for some of the
world's leading hospitals. More
for the delivery of complete info.

custom solutions for our

clients. More info
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ADVERTISING OPTIONS

LEADERBOARD
This premier position provides your company with top expo-
sure and quality traffic.

SKYSCRAPER

A skyscraper is a large format ad with prime real estate to sell
your company's products or services to decision-makers.

TOP/BOTTOM BANNER

Banner ads allow your company to combine text, colors, and
graphics into a unique sales message for committed buyers.

PRODUCT SHOWCASE

Showcase your latest product with this placement and in-
clude a photo, 50-word description and link to your site.

CALLOUT TEXT AD

Integrated into the feel of the brief, a callout ad targets your
buying audience with an image and 25-word description.

TRADITIONAL TEXT AD

Leverage the power of words with a 15-word text ad to drive
traffic to your website.

Sample provided is representative of ad specifications only and does
not necessarily depict placement within the brief. Please refer to
page 3 for appropriate image dimensions.
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3500
& S P E C S Image Dimensions File Format Max File Size

728x90 JPEG, GIF 40k

Prices are for participation in 13 emails to the
5,000 patient access services professionals
(one 90 day cycle)

] Top/Bottom Banner
$3000/$2750

Image Dimensions File Format Max File Size
468x60 JPEG, GIF 40k

Skyscraper
$3000

Image Dimensions File Format Max File Size
120x600 JPEG, GIF 40k

- Product Showcase
$2950

Lorem ipsum dolor
Lorem ipsum dolor

Sirsang o sod Text five word headline, fifty word description
do eiusmod tempor . . .

g;g":u":;gu::;i%::. Image Dimensions 175x125 File Format JPEG, GIF
Ut enim ad minimum Max File Size 30k

veniam, quis nostrud
exercitation uliamco
laboris nsi. More

Lorem ipsum dolor
do eiusmod tempor incididunt ut labore et dolore magna
aliqua. Ut enim ad minimum veniam, quis. More $ 2 5 0 0

C O N T ACT U S Text five word headline, twenty-five word description
Image Dimensions 1256x100 File Format JPEG, GIF

Max File Size 30k

COLBY HORTON
V|CEPRES'DENTOFPUBL'SH|NG © © © 0 0 00 0000000000000 0600000600000006000060006000000000o0
469.420.2601

chorton@multibriefs.com

I Traditional Text Ad

BEN MAITLAND sommen, $1500
DIRECTOR OF ADVERTISING SALES st

Sping it Text five word headline, fifteen word description
972.402.7025 pekt Image Dimensions 120x50 File Format JPEG, GIF
bmaitland@multibriefs.com Max File Size 15k
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The news tackles today’s most relevant issues, gathered from sources like The Associated Press,

The New York Times, Financial Times and the leading industry publications and is delivered to the
inboxes of these professionals working in admissions, registration, patient finance, guest relations

and other related services - the top-tier people in the industry.
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TOP TEN REASONS TO ADVERTISE IN
NAHAM NEWSBRIEF:

CREDIBLE SOURCE
For years, our members have turned to the association as the

informational authority of the industry. Advertising in NAHAM
Newsbrief solidifies your place among weekly information
provided to NAHAM members.

Advertising in NAHAM Newsbrief allows your company to
reach industry decision-makers. Your message will be in front
of pre-qualified buyers who are looking for your products
specifically for their business.

n TARGETED DISTRIBUTION

Subscribers to NAHAM Newsbrief have asked to receive this
information. Your ad will no longer be mixed with junk mail and
spam. Our enhanced technology ensures that your ad will
make it through spam filters.

RELEVANT CONTENT
\ Our editorial philosophy is driven by current events and relevant

industry issues and trends that affect our subscribers the most.

FREQUENCY
Frequency builds awareness. As a weekly publication, NAHAM Newsbrief

ensures your ad will be seen every week by our 5,000 subscribers.

E OPT-IN SUBSCRIBER LIST

AFFORDABLE
0 Advertising in NAHAM Newsbrief is much cheaper than many other

Internet advertising options, and much more affordable than television
and radio promotion. Have you priced pay-per-click campaigns lately?

Each issue of NAHAM Newsbrief has a limited number of ad spaces, allowing your ad

n YOUR AD WILL GET THE ATTENTION IT DESERVES
to get maximum exposure. A limited number of ads equals higher visibility.

The electronic format makes it more convenient for a reader to
respond to your ad. Your product is just a click away!

p IMMEDIATE RESPONSE TO YOUR AD
Q
)

Our talented graphics team is continually raising the bar by creating
sophisticated Web ads for our clients. These services are offered at
no charge to advertisers in NAHAM Newsbrief.

E EXCEPTIONAL CREATIVE SERVICES

As an advertiser, you'll have the ability to track reader response
your campaign, immediately quantifying your ROI.

m TRACK CAMPAIGN EFFECTIVENESS
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