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MANY WAYS

On Edison bulb's anniversary, a lighting
breakthrough

National Geographic srare B [
Timed to mark the 131t anniversary of Thomas Edison's invention of the light bulb,
‘General Electric has unveiled an illumination breakthrough —a high-efficiency LED bulb
that employs Jet-engine technology to keep cool. But while GE was announcing this
highly technical development, its rivals are aiming at a lighting achievement by the
end of the year that will be far more tangible to consumers—a high-efficiency LED
bulb, bright enough for reading, that can be screwed into an ordinary home lamp
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In eco-impact, CFLs are greenest
Greenbang snore [ [0 =
Are CFLs really as eco-friendly as advertised? There remain plenty of people who are
still skeptical of those claims, but new research from Switzerland indicates that, when
the complete environmental impact picture is considered, CFLs really are the way to

0. Scientists at the Swiss Federal Laboratories for Materials Science and Technology
‘completed life-cycle analyses for four different types of lamps: the classical

halogen lamps, and CFLs. They concluded that,

after taking into account everything from manufacturing processes to electrical power
sources to disposal methods, compact fluorescents come out the clear winner. MORE

Utility nixes LED streetlights
Tri-Town News snare B [0

It's not easy being green. Jackson, N.J, officials are finding that out as they attempt
to use a grant to save money on street-lighting costs, but say they have been
thwarted in their attempt to do 5o by Jersey Central Power & Light. “They refuse 3

cooperate with us in any way, shape or form for the installation of these [LED |-mp:1 ‘t F
along any public rights of way," said municipal engineer Dan Burke. ‘Conformity Services
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Separating feeling from fact on the economy More info
Modern Distribution Management snare B - [ 1

Jeff Dietrich of the Institute for Trends Research said that distributors need to separate

feeling from fact when making strategic decisions about their companies in the next A L E A D E R B A R D
year. "It won't always feel easy like it did a few years ago,” he said. But distributors

should not let that keep them from being proactive and taking market share. He says
that distributors and manufacturers should watch their expectations for linear growth.

Thare il be bums and s, h says. HoRe This premier position provides your company with top expo-
T Oy g gneray fclency sure and quality traffic.

Public institutions are leading the way in setting a good example for citizens to make
the change to CFL. Three in Davidson County — the community college, the county
school system and the City of Lexington — learned this week they will receive federal
grant money for energy-efficiency projects. DCCC will replace lights in Brinkley
Gymnasium while the county school system will use its share of the money to upgrade
gym lights in its middle and high schools. MORE

P&S WALL-MOUNT AND CEILING SENSORS B S KYS C R A P E R

Unobtrusive, handsome Commercial Ceiling- and Wall-Nount
Sensors reduce lighting energy consumption and meet Title 24.
ards.

e s vons A skyscraper is a large format ad with prime real estate to sell
your company's products or services to decision-makers.

12 creative ways to cut your overhead
American Express OPEN Forum  snare 1 © ([

Cash flow is the oxygen of your business. Have enough of it and you will ock all
through the day, but a lack of it will wake all through the night. Cash flow keeps the
dream alive. Yet there are only two ways to get more cash flow: sell more or cut back.
There i no shortage of great articles to help you learn how to sell more. But cutting C/1 TO P/B OTTOM BANNER
back? No one likes that idea. So here are some creative, and mostly painiess, ways to

cut your overhead and increase your cash flow in the process. MORE

Most HR failures come from ignoring the basics Banner ads allow your company to combine text, colors, and
HR Daily Advisor Share. cB= “ . . .

e S f e it vy 1l f oy s, s graphics into a unique sales message for committed buyers.
T e e ey o 0
e o ot onres e, o e Yo sk ks s vy ol
is followed through consistently and that everything is properly documented. "Above

all, company leaders must look reasonable and fair," he adds. Here are their tips for
staying out of the courtroom and creating fair work environments in eight basic areas.

E S P D PRODUCT SHOWCASE

‘“:‘DU o Showcase your latest product with this placement and in-
s|[direct . . . .
e, clude a photo, 50-word description and link to your site.
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SOy i RER E CALLOUT TEXT AD

i s s b sl Integrated into the feel of the brief, a callout ad targets your
e buying audience with an image and 25-word description.

F TRADITIONAL TEXT AD

Sample provided is representative of ad specifications only and does Levgrage the power of words with a 15-word text ad to drive
not necessarily depict placement within the brief. traffic to your website.

SEE PRICING NEXT > > >



AD RATES @& e
2500
& S P E C S Image Dimensions File Format Max File Size

728x90 JPEG, GIF 40k

Prices are for participation in 13 emails to
1,100 independent lighting distributors
(one 90 day cycle)

] Top/Bottom Banner
$2000/$1500

Image Dimensions File Format Max File Size
468x60 JPEG, GIF 40k

Skyscraper
$2000

Image Dimensions File Format Max File Size
120x600 JPEG, GIF 40k

- Product Showcase
$1500

Lorem ipsum dolor
Lorem ipsum dolor
sit amet, consectuter
adipiscing elit, sed
do eiusmod tempor
incididunt ut labore et
dolore magna aliqua.

P Text five word headline, fifty word description
s Mors Image Dimensions 175x125 File Format JPEG, GIF

Lorem ipsum dolor
do eiusmod tempor incididunt ut labore et dolore magna
aliqua. Ut enim ad minimum veniam, quis. More $ 1 0 0 0

Text five word headline, twenty-five word description
Image Dimensions 125x100 File Format JPEG, GIF

CONTACT US

CcoLBY HORTON
DIRECTOR OF MEDIA AND CONTENT

469.420.2601 L T R R T N S AR

chorton@multibriefs.com

BEN MAITLAND

- Traditional Text Ad

DIRECTOR OF ADVERTISING SALES Lo dor st s $500
- *“;‘d‘:ﬂgﬁ‘;u‘u Text five word headline, fifteen word description
bmaitland@multibriefs.com Image Dimensions 120x50 File Format JPEG, GIF
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A Light Read tackles today’s most relevant issues, gathered from sources like The Associated Press, The

New York Times, Financial Times and the leading industry publications. Delivered to the inboxes of
independent lighting distributors, A Light Read keeps professionals informed of topics that impact the
daily operation of their business. Subscribers are decision-makers with purchasing power - the top-tier

professionals in the industry.
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TOP TEN REASONS TO ADVERTISE IN
A LIGHT READ:

CREDIBLE SOURCE
For over 33 years, our members have turned to the association as

the informational authority of the industry. Advertising in A Light
Read solidifies your place among weekly information provided
to NAILD members.

Advertising in A Light Read to reach industry decision-makers.
Your message will be in front of pre-qualified buyers who are
looking for your products specifically for their business.

n TARGETED DISTRIBUTION

Subscribers to A Light Read have asked to receive this information.
Your ad will no longer be mixed with junk mail and spam. Our
enhanced technology ensures that your ad will make it through
spam filters.

RELEVANT CONTENT
\ Our editorial philosophy is driven by current events and relevant

industry issues and trends that affect our subscribers the most.

FREQUENCY
Frequency builds awareness. As a weekly publication, A Light Read ensures

your ad will be seen weekly by our 1,100 subscribers.

E OPT-IN SUBSCRIBER LIST

AFFORDABLE
0 Advertising in A Light Read is much cheaper than many other Internet ad-

vertising options, and much more affordable than television and radio
promotion. Have you priced pay-per-click campaigns lately?

Each issue of A Light Read has a limited number of ad spaces, allowing your ad to get

n YOUR AD WILL GET THE ATTENTION IT DESERVES
maximum exposure. A limited number of ads equals higher visibility.

The electronic format makes it more convenient for a reader to
respond to your ad. Your product is just a click away!

p IMMEDIATE RESPONSE TO YOUR AD
Q
)

Our talented graphics team is continually raising the bar by creating
sophisticated Web ads for our clients. These services are offered at
no charge to advertisers in A Light Read.

E EXCEPTIONAL CREATIVE SERVICES

As an advertiser, you'll have the ability to track reader response
your campaign, immediately quantifying your ROI.

m TRACK CAMPAIGN EFFECTIVENESS

9



