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5] Huston Mot More than $110 million has been spent on the downtown

convention center project, which remains on schedule to open in 2013 as planned. The
project also is making progress toward meeting its goal of having 28 percent of its
contracts awarded to minority-owned and small businesses. Through December, 22
percent of the contracts had gone to minority-owned firms or small businesses. MORE

Nashville Symphony recording earns 3 Grammy Awards
Broadway World srare B3 - (1) &

The Recording Academy announced that the Nashville Symphony's recording of
Michael Daugherty's Metropolis Symphony and Deus Ex Machina received three
GRAMMY® Awards. Music Director Giancarlo Guerrero and the orchestra won in the
category of Best Orchestral Performance, while composer Daugherty won in the.
category of Best Classical Contemporary Composition for his piece Deus ex Machina.
In addition, the recording’s engineers, Mark Donahue, John Hill and Dirk Sobotka,
earned an award in the category of Best Engineered Album, Classical (in a tie with the
engineers of Quincy Porter's Complete Viola Works). The announcement was made at
the 53rd annual GRAMMY® Awards in Los Angeles. MORE

Music City becoming more known for style, fashion
WKRN-TV Nashville  Snare B=

Though Nashville is mainly known for country music, more and more people are
fooking to Music City for style and shopping. Forbes.com recently ranked the best
cities to shop around the country, with Nashville ranking 19th. Trish Townsend works
as a celebrity stylist to many country artists including Vince Gil, Blake Shelton and
Carrle Underwood. MORE
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True Catering
A Dream Come
True Catering is
Nashville's
premiere catering
company.

More hotels go completely smoke-free
USA Today snae ] [0 2
One of the last bastions for travelers who smoke — their hotel rooms — is
disappearing rapidly. Hotels, motels and other lodgings are following the trend of
airfines and passenger-train operators by banning smoking throughout their premises.
Some are doing it voluntarily, as public awareness about the health dangers of
secondhand smoke grows. Others are being forced by a growing number of state and
local laws. MORE

Landmark research details the economic significance of the
meetings and events industry to the US economy

PR Newswire Snire [r=]

The Convention Industry Council released a new study: The Economic Significance of
Meetings to the U.S. Economy, revealing that the U.S. mestings industry directly
supports 1.7 million ob, 2 $106 billon contribution to GDP, $263 billon in spending,
560 billion in labor revenue, $14.3 billion in federal tax revenue and $11.3 billon in
state and local tex revenue. MORE

toabig
the comfort, luxury, and safety of your own private mo. MORE

New research reveals $26.8 billion US travel activities market
outperformed overall US leisure travel during height of recession
Hotel News Resource  <are B - () (2

Proving that travel really s about the experience you have once you arrive in your
destination, the sale of travel activities, such as sightseeing tours, events and
attractions in the United States outperformed the overall US leisure travel sales
market during 2009's market turmail by 11 percentage points, according to the
s00n-to-be released PhoCusWright study "When They Get There (and Why They Go)."
More

Digital Traveler: Social-media sites give travelers local insights
USA Today snare (=]

Can the wisdom of crowds improve your travel experience? That is the premise and
promise of several new travel websites that are harnessing social-media energy for
answers that otherwise require asking your family and friends or serendipitous
encounters with other travelers. MORE
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ADVERTISING OPTIONS

LEADERBOARD
This premier position provides your company with top expo-
sure and quality traffic.

SKYSCRAPER

A skyscraper is a large format ad with prime real estate to sell
your company's products or services to decision-makers.

TOP/BOTTOM BANNER

Banner ads allow your company to combine text, colors, and
graphics into a unique sales message for committed buyers.

PRODUCT SHOWCASE

Showcase your latest product with this placement and in-
clude a photo, 50-word description and link to your site.

CALLOUT TEXT AD

Integrated into the feel of the brief, a callout ad targets your
buying audience with an image and 25-word description.

TRADITIONAL TEXT AD

Leverage the power of words with a 15-word text ad to drive
traffic to your website.



AD RATES @& e
2500
& S P E C S Image Dimensions File Format Max File Size

728x90 JPEG, GIF 40k

Prices are for participation in 13 emails to
6,500 meeting and convention professionals
(one 90 day cycle)

] Top/Bottom Banner
$2000/$1500

Image Dimensions File Format Max File Size
468x60 JPEG, GIF 40k

Skyscraper
$2000

Image Dimensions File Format Max File Size
120x600 JPEG, GIF 40k

- Product Showcase
$1500

Lorem ipsum dolor
Lorem ipsum dolor

S o sed Text five word headline, fifty word description
do eiusmod tempor . . .

g;g":umn;:;::i%::t Image Dimensions 175x125 File Format JPEG, GIF
Ut enim ad minimum Max File Size 30k

veniam, quis nostrud
exercitation uliamco
laboris nsi. More.

do eiusmod tempor incididunt ut labore et dolore magna

aliqua. Ut enim ad minimum veniam, quis. More $ 1 0 0 0

C O N T ACT U S Text five word headline, twenty-five word description
Image Dimensions 125x100 File Format JPEG, GIF

Max File Size 30k

Lorem ipsum dolor
Lorem ipsum dolor sit amet, consectuter adipiscing elit, sed a O U t eXt

COLBY HORTON
VlCEPRES|DENTOFPUBL|SH|NG © © © 0 0 00 0000006000000 000006000 0000000000060 06000000 0000
469.420.2601

chorton@multibriefs.com

I Traditional Text Ad

BEN MAITLAND $500
DIRECTOR OF ADVERTISING SALES st

Cpicing e, Text five word headline, fifteen word description
972.402.7025 oo ttore Image Dimensions 120x50 File Format JPEG, GIF
bmaitland@multibriefs.com Max File Size 15k
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The news tackles today’s most relevant issues, gathered from sources like The Associated Press, The

New York Times, Financial Times and the leading industry publications. Delivered to the inboxes of
corporation CEOs, presidents, general managers and any other decision making meeting planners,
Music City News keeps professionals informed of topics that impact the daily operation of their
business. Subscribers are decision-makers with purchasing power - the top-tier professionals in the

industry.
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TOP TEN REASONS TO ADVERTISE IN
MUSIC CITY NEWS:

CREDIBLE SOURCE
For over 30 years, our members have turned to the association as the

informational authority of the industry. Advertising in Music City News
solidifies your place among weekly information provided to NCVB
members.

Advertising in Music City News allows your company to reach industry
decision-makers. Your message will be in front of pre-qualified buy-
ers who are looking for your products specifically for their business.

m TARGETED DISTRIBUTION

Subscribers to Music City News have asked to receive this information. Your
ad will no longer be mixed with junk mail and spam. Our enhanced tech-
nology ensures that your ad will make it through spam filters.

E OPT-IN SUBSCRIBER LIST

Our editorial philosophy is driven by current events and relevant
industry issues and trends that affect our subscribers the most.

n RELEVANT CONTENT
D

FREQUENCY
Frequency builds awareness. As a weekly publication, Music City News ensures

your ad will be seen every week by our 6,500 subscribers.

AFFORDABLE
n Advertising in Music City News is much cheaper than many other Internet adver-
) tising options, and much more affordable than television and radio promotion.
Have you priced pay-per-click campaigns lately?

Each issue of Music City News has a limited number of ad spaces, allowing your ad to
get maximum exposure. A limited number of ads equals higher visibility.

n YOUR AD WILL GET THE ATTENTION IT DESERVES

The electronic format makes it more convenient for a reader to

p IMMEDIATE RESPONSE TO YOUR AD
Q®
respond to your ad. Your product is just a click away!

Our talented graphics team is continually raising the bar by creating
sophisticated Web ads for our clients. These services are offered at
no charge to advertisers in Music City News.

E EXCEPTIONAL CREATIVE SERVICES

As an advertiser, you'll have the ability to track reader response
your campaign, immediately quantifying your ROI.

m TRACK CAMPAIGN EFFECTIVENESS
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