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sof
* marketing tool box Bingham is
Promo Magazine chare 1 © [0 &
LewsSlidn Expect the unexpected: That's the number-one tip for promotion stronger
marketers as 2011 gets under way. And If that's not specific enough for you, we asked than ever.

several industry pros at Aspen Marketing Services for advice on what to keep in mind
in the year ahead. MORE

i HCC

Sierra Trading Post launches Twitter promotion
MultiChannel Merchant  Snare D=

Discount general merchant Sierra Trading Post announced a prometion recently that it
hopes will increase its presence on the Twitter and Facebook social media platforms.
The merchant is asking its customers to add the hashtag "CarpeDeal to tweets o
posts about Sierra Trading Post. It will reward the most creative entries with gift cards
of up to $500. MORE
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Dunkin' Donuts
With over 2,600
stores in 30
countries outside of
the U.S., Dunkin'
Donuts has been
serving loyal
customers around

N Taw irm davoted to helping

Davis Wright  our clients achieve success by e globe for over
remaine LLp providing service to years.

oervma suces their particular needs.

State Farm launches branded challenges in car town game
Promo Magazine Snare m=

National insurer State Farm Insurance is capitalizing on the popularity of games within
social networks with a months-long campaign that will give players in-game rewards
for safe virtual driving. MORE

Macy's looking for the sweetest tweet
MultiChannel Merchant  Share o=

Macy's is the latest merchant to launch a contest that will incorporate its Twitter
channel. Macy's will give away one 1/4 karat diamond daily from Feb. 1 to Feb. 13 to
the person who sent the "sweetest tweet" that includes the hashtag #SweetestTweet
and a three-stone diamond anniversary ring on Feb. 14 to one grand prize winner.
MORE

News Corp.'s MySpace cuts staff by 47 percent to pare losses
Bloomberg Businessweek Snore E1 - [ &1

MySpace Is cutting 47 percent of its staff amid reports that owner News Corp. is
preparing the social-networking website for a possible sale. MySpace is firing about
500 employees in a broad restructuring across all of its operations, according to an
e-mailed statement from the Beverly Hills, California-based website. MORE

Digital place-based media reaches critical mass
Promo Magazine Snare D=
Quietly, and under the radar of many in the marketing and advertising worlds, digital,
place-based video has achieved critical mass in the United States. According to a
survey conducted by Arbitron and Edison Research in January and February 2010, 70
percent of U.S. residents age 12 or older had seen a digital video display in a public
venue in the last month. MORE

American Express

American Express makes it easier and more rewarding for
consumers and businesses to purchase necessities and for
merchants to sell their goods and services. MORI

Interactive marketing of the future: Digital signage and proximity
marketing

Media News Daily Snare m@=

It can be very difficult for marketers to break through the "white noise” and really
capture consumers' attention. So what's the solution to rise above all this noise?
Proximity marketing, a growing medium that leverages a number of trends including
mobile coupons, location-based services, geo-targeting and digital signage, into a
robust and interactive marketing platform. MORE
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Internet Explorer 8 Parago Delivers

Upgrade Rewards

We are a full service
Upgrade to Internet Explorer 8 Parago prides itself on beinga  commercial law firm with three

for safer, more secure
browsing. You get built-in
security features, faster page  innovation and flawless

and tab loading, and integrated execution. Our solutions

Bing Search and MSN for all deliver the right reward at the
the information you need in right time with measurable
one convenient place. resuls.

areas of special focus: People,
Media and Land. We offer
leading legal expertise in a
variety of legal areas.

marketing services company
with great ideas, tremendous

PMA Link Recent issues
Colby Horton, Vice President of Publishing, 469.420.2601 Download media kit
‘Ashley Whipple, Content Editor, 460.420.2611 Contribute news

“This edition of the PMA Link was
You? Subscribe here —- t's freet

, click here. Did somean

Sample provided is representative of ad specifications only and does
not necessarily depict placement within the brief.
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ADVERTISING OPTIONS

LEADERBOARD
This premier position provides your company with top expo-
sure and quality traffic.

SKYSCRAPER/HALF SKYSCRAPER

A skyscraper is a large format ad with prime real estate to sell
your company's products or services to decision-makers.

TOP/BOTTOM BANNER

Banner ads allow your company to combine text, colors, and
graphics into a unique sales message for committed buyers.

PRODUCT SHOWCASE

Showcase your latest product with this placement and in-
clude a photo, 50-word description and link to your site.

CALLOUT TEXT AD

Integrated into the feel of the brief, a callout ad targets your
buying audience with an image and 25-word description.

TRADITIONAL TEXT AD

Leverage the power of words with a 15-word text ad to drive
traffic to your website.



AD RATES @& e
3500
& S P E C S Image Dimensions File Format Max File Size

728x90 JPEG 40k

Prices are for participation in 13 emails to
7,000 marketing professionals
(one 90 day cycle)

] Top/Bottom Banner
$2500/$2000

Image Dimensions File Format Max File Size
468x60 JPEG 40k

Skyscraper/Half Skyscraper
$2500/$2000

Image Dimensions File Format Max File Size
120x600 JPEG 40k
120x300 40k

Product Showcase
$2250

Text five word headline, fifty word description
Image Dimensions 175x125 File Format JPEG

Lorem ips
e Callout Text Ad

amet,
do eiusmod tempor incididunt ut labore et dolore magna

aliqua. Ut enim ad minimum veniam, quis. More $ 1 5 0 0

Text five word headline, twenty-five word description
Image Dimensions 125x100 File Format JPEG

CONTACT US

COLBY HORTON

DIRECTOR OF MEDIA AND CONTENT
469.420.2601

chorton@multibriefs.com

JAMES DeBOIS

Traditional Text Ad
DIRECTOR OF ADVERTISING SALES $1000

469.420.2618 %mdumm.am.ee‘. M‘., Text five word headline, fifteen word description
jdebois@multibriefs.com Image Dimensions 120x50 File Format JPEG

E




The news tackles today’s most relevant issues, gathered from sources like The Associated Press,

The New York Times, USA TODAY and the leading industry publications. Delivered to the inboxes
of promotion marketing professionals around the world, the PMA Link keeps professionals informed
of topics that impact the daily operation of their business. Subscribers are decision-makers with

purchasing power — the top-tier professionals in the industry.
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TOP TEN REASONS TO ADVERTISE IN
THE PMA LINK:

CREDIBLE SOURCE
For 100 years, our members have turned to the association as the

informational authority of the industry. Advertising in the PMA
Link solidifies your place among weekly information provided to
PMA members.

Advertising in the PMA Link allows your company to reach
industry decision-makers. Your message will be in front of pre-
qualified buyers who are looking for your products specifi-
cally for their business.

n TARGETED DISTRIBUTION

Subscribers to the PMA Link have asked to receive this information.
Your ad will no longer be mixed with junk mail and spam. Our
enhanced technology ensures that your ad will make it through
spam filters.

RELEVANT CONTENT
\ Our editorial philosophy is driven by current events and relevant

industry issues and trends that affect our subscribers the most.

FREQUENCY
Frequency builds awareness. As a weekly publication, the PMA Link ensures

your ad will be seen every week by our 7,000 subscribers.

E OPT-IN SUBSCRIBER LIST

AFFORDABLE
) Advertising in The PMA Link is much cheaper than many other Internet

advertising options, and much more affordable than television and radio
promotion. Have you priced pay-per-click campaigns lately?

Each issue of the PMA Link has a limited number of ad spaces, allowing your ad to get

n YOUR AD WILL GET THE ATTENTION IT DESERVES
maximum exposure. A limited number of ads equals higher visibility.

The electronic format makes it more convenient for a reader to
respond to your ad. Your product is just a click away!

p IMMEDIATE RESPONSE TO YOUR AD
Q
)

Our talented graphics team is continually raising the bar by creating
sophisticated Web ads for our clients. These services are offered at
no charge to advertisers in the PMA Link.

E EXCEPTIONAL CREATIVE SERVICES

As an advertiser, you'll have the ability to track reader response to
your campaign, immediately quantifying your ROI.

m TRACK CAMPAIGN EFFECTIVENESS
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