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MANY WAYS

TO DELIVER YOUR

e pets like your own
a8 Dogs Love Running shore 1 © [ & N 1
[eeco Sometimes a job is just a job. You go to work at the same time. atural
You generally do the same thing all day, every day. You come home at about the same Product
time. Then it starts all over. But when you're dealing with other peoples' pets as a pet
professional — like a dog walker, pet Sitter or groomer — It's not just a Job. What you for Your
do "at work" can have a big impact on not only the animal, but aiso the owner. MORE
Pet’s
Health

What's
‘Wishbones for Pets announces changes to website N.w?
petsitusa s B C [0 &=
Excitement is in the air with the updated Wishbones for Pets website, and many new CLICK HERE
features such as webinars and teleconference calls are to come. The aim of the ol by
website is to use technology as a platform to reach out to pet sitters and to encourage your catalog
greater participation in helping the shelters and pets in need. MORE et
Poll: Most American pet owners OK with declawing cats
The Associated Press via The Washington Post <nare c@=
Cats scratch and dogs bark. Ts declawing or debarking the answer? Nearly 60 percent
of American pet owners, including 55 percent of cat owners, say it is OK to have a cat
declawed, but only § percent approve of having a dog's vocal cords removed,
according to an Associated Press-Petside.com poll. Experts say both surgeries are
painful and alter the way the animals walk or talk. MORE
25 common

et o BEBE o A LEADERBOARD

Regardless of your definition of success, there are, oddly enough, a great number of
common characteristics that are shared by successful businesspeople. You can place a

ek b o sttt You sl et you pomens TS ey YoU e E This premier position provides your company with top expo-

can e learned with practice and by developing 8 winning aititude, especilly i you set In 1576, KONG d |t t ﬁ:

goals and apply yourself, through strategic planning, to reach those goals in established “the

incremental and measurable stages. MORE standard” for dog sure an q uall y raric.
Y performance.

‘Winter dog w-lklann gfetv B S KYS C RA P E R

Petside  srare [

Oh, the weather outside is frightful! Despite falling temperatures and falling snow, . . .
oS e Mt vrr ke s Sty P A skyscraper is a large format ad with prime real estate to sell
ng ey shes your company's products or services to decision-makers.
Have Dog Blog Will Travel snare B3 ©

When it comes to traveling with pets, some owners prefer to drive. However,
‘sometimes it is not convenient to drive long distances. In the event you may have to
fly your pet, here are some guidelines. MORE

Nutritious and delicious meals #r your fa‘w pet. Let your c/1

companion know you care. MORE

TOP/BOTTOM BANNER

Banner ads allow your company to combine text, colors, and
graphics into a unique sales message for committed buyers.

ASPCA reports top 10 pet poisons

Pets Teach Us So Much Blog snare [ . ([

Both known and unknown toxins can be found hiding in our houses and yards. In
2010, the ASPCA Animal Poison Control Center in Urbana, Ill., fielded more than
167,000 phone calls about pets exposed to possibly poisonous substances. The ASPCA
recently reported the top 10 pet poisons by their poison control center. This scary list
is worth a look. MORE

San Francisco dog walkers cmlldﬂ;e-requlred to get permits D P R O D U CT S H OWCAS E

The San Francisco Chronicle ~ Share Sin R

Professional dog walkers in San Francisco soon may need a permit to take their . . .
four-l jed clients tc rks. Th stion, 1ty ! shed by St -
four-legged dlletstocty paris. Th suggeston, secenly nleashed by Supervisor Showcase your latest product with this placement and in
restrictions on dogs on Golden Gate National Recreation Area property, which city

officials fear could dramatically increase the number of pooches visiting San Clude a photo, 50-Word deSCrlpthn and ||nk to yOUF S|te

Francisco's public parks. MORE

PRODUCT SHOWCASES - = - s = s

IAMS® Healthy Greenies® Dental Collars, Harnesses &
al Chews Leashes

Chicken.

= & E CALLOUT TEXT AD
@/w Integrated into the feel of the brief, a callout ad targets your

B ——— . : . . .
lam st Nt Py e e ol s buying audience with an image and 25-word description.
b v koo k-l e Lk o

T Ty o ks

ingredients to nourish each of antioxidants and fiber, such as

IR TITY D

Support your puppy's defenses.  wouldn't love that?

F TRADITIONAL TEXT AD

T ——
Sample provided is representative of ad specifications only and does Leverage the power of words with a 15-word text ad to drive
not necessarily depict placement within the brief. traffic to your website.

SEE PRICING NEXT > > >



AD RATES @& e
2500
& S P E C S Image Dimensions File Format Max File Size

728x90 JPEG, GIF 40k
Prices are for participation in 13 emails to
the 5,900 professional pet sitters
(one 90 day cycle)

] Top/Bottom Banner
$2000/$1500

Image Dimensions File Format Max File Size
468x60 JPEG, GIF 40k

Skyscraper
$2000

Image Dimensions File Format Max File Size
120x600 JPEG, GIF 40k

- Product Showcase
$1500

Lorem ipsum dolor
Lorem ipsum dolor
sit amet, consectuter
adipiscing elit, sed
do eiusmod tempor
incididunt ut labore et
dolore magna aliqua.

P Text five word headline, fifty word description
s Mors Image Dimensions 175x125 File Format JPEG, GIF

Lorem ipsum dolor
do eiusmod tempor incididunt ut labore et dolore magna
aliqua. Ut enim ad minimum veniam, quis. More $ 1 0 0 0

Text five word headline, twenty-five word description
Image Dimensions 125x100 File Format JPEG, GIF

CONTACT US

CcoLBY HORTON
VICE PRESIDENT OF PUBLISHING

469.420.2601 L T R R T N S AR

chorton@multibriefs.com

BEN MAITLAND

- Traditional Text Ad

DIRECTOR OF ADVERTISING SALES Lo dor st s $500
- *“;‘d‘:ﬂgﬁ‘;u‘u Text five word headline, fifteen word description
bmaitland@multibriefs.com Image Dimensions 120x50 File Format JPEG, GIF

E




PSI Weekly News Brief tackles today’s most relevant issues, gathered from sources like The Associated

Press, The New York Times, Financial Times and the leading industry publications. Delivered to the
inboxes of professional pet sitters and other industry professionals, the PSI Weekly News Brief keeps
professionals informed of topics that impact the daily operation of their business. Subscribers are
decision-makers with purchasing power — the top-tier professionals in the retail facilities management

industry.
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TOP TEN REASONS TO ADVERTISE IN
PSI WEEKLY NEWS BRIEF:

CREDIBLE SOURCE
For years, our members have turned to the association as the infor-

mational authority of the industry. Advertising in PSI Weekly News
Brief solidifies your place among weekly information provided
to PSI members.

Advertising in PSI Weekly News Brief allows your company to
reach industry decision-makers. Your message will be in front
of pre-qualified buyers who are looking for your products
specifically for their business.

n TARGETED DISTRIBUTION

Subscribers to PSI Weekly News Brief have asked to receive this
information. Your ad will no longer be mixed with junk mail and
spam. Our enhanced technology ensures that your ad will
make it through spam filters.

RELEVANT CONTENT
\ Our editorial philosophy is driven by current events and relevant

industry issues and trends that affect our subscribers the most.

FREQUENCY
Frequency builds awareness. As a weekly publication, PSI Weekly News

Brief ensures your ad will be seen weekly by our 5,900 subscribers.

E OPT-IN SUBSCRIBER LIST

AFFORDABLE
0 Advertising in PSI Weekly News Brief is much cheaper than many other

Internet advertising options, and much more affordable than television
and radio promotion. Have you priced pay-per-click campaigns lately?

Each issue of PSI Weekly News Brief has a limited number of ad spaces, allowing your

n YOUR AD WILL GET THE ATTENTION IT DESERVES
ad to get maximum exposure. A limited number of ads equals higher visibility.

The electronic format makes it more convenient for a reader to
respond to your ad. Your product is just a click away!

p IMMEDIATE RESPONSE TO YOUR AD
Q
)

Our talented graphics team is continually raising the bar by creating
sophisticated Web ads for our clients. These services are offered at
no charge to advertisers in PSI Weekly News Brief.

E EXCEPTIONAL CREATIVE SERVICES

As an advertiser, you'll have the ability to track reader response
your campaign, immediately quantifying your ROI.

m TRACK CAMPAIGN EFFECTIVENESS
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