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ASMSSIE o were 63,46 physcon assistats praciing I the Unted States in

016, > 100 porcent nrease over e pest 10 years, according 0. survey
from the Amarican Acadey of yscan Asistants. A furtherbreskdowr,ofthe suvey found that
nearly 30 percent of PAs practice in single-specialty physician group practices, and 40 per

have been n their current primary speciaty for at least six years. MORE

Swiss multidisciplinary and multilingual experience of the Advanced Trauma
Uife Support course: essons for Europe

student courses in 1398. Unlike some countries where the courses are attended only by surgeons,
students in Switzerland physicians from other
specialtes. MORE

Telestroke appears to be cost-sffective for rural hospitals
The Medical News  <rore B
In'a first of its kind study, escarers ve foun tht s ing two way audio-video telemedicine to
deliver stroke care, also known s telestroke, appears to be cost-effective for rural hospitals that

the Sept. 14, 2011, online ssue of Neurology®, the medical Journal of the American Academy of
Neurology. MORE

From the Society of Emergency Medicine Physician Assistants

Salary discrepancies between practicing male and female physician
assistants

ll 5olory ciscrepancies between male and female physicians are well documented; however,

gender-ased salay dferences among clial pracicing physician asslstants (PAe)have ot
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As states lag in implementing health care law, bigger federal role looks
likely
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With health reform under way, it no wonder that finances around qualty are keeping hospital

CEO up at night. Chief executives at Thomson Reuters's top named 100 hospitals said thei
new p: . according to 3 survey

o reduce
recently released. ORE
What Texas can teach California about health care reform
catitornia Heaithiine. srare K © D &

Policy wonks love to compare and contrast states. And who can blame them? The U.S. system

allows for laboratoris. reforms, or sets.
up potential mix-and-match scenarios for would-be reformers. MORE
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Medicare eligibility age needs to rise to 67, health CEOs say
loomberg via San Francisco Chronicle srore [ - () =

el negotiating a raise the age when
people become eligble for Medicare to 67 from 65, a group representing health care chief
executives said. The Heaithcare Leadership Council included the recommendation in a set of four
proposals it said would save $410 bilion in a decade. MORE
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Appeals court tosses Virginia challenges to health reform law
HeaithLeaders Media <rore B
A federal appeals court overturn coutand ejcted irginaschalenge o the foderal
Resihear srorm o, gt he e e e g s procet s Sl T
i It Court of Appeals cout tossed asde  uling by U, Disvict *Sadge Henry Fudson st
December, who had sided with Virginia's Republican Attorey General Kenneth Cuccinelli and
aled ha the Inahidual mandate n the Aflrdabls Care Act ws unconsttutonal. The appeats
court sent the sult back to Hudson and told him to dismiss . MORE
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information and its relnlcn'hlp 'with sdveree outcomen
P
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Sample provided is representative of ad specifications only and does

not necessarily depict placement within the brief. Please refer to

page 3 for appropriate image dimensions.
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ADVERTISING OPTIONS

LEADERBOARD
This premier position provides your company with top expo-
sure and quality traffic.

TOP/BOTTOM SKYSCRAPER

A skyscraper is a large format ad with prime real estate to sell
your company's products or services to decision-makers.

TOP/BOTTOM BANNER

Banner ads allow your company to combine text, colors, and
graphics into a unique sales message for committed buyers.

PRODUCT SHOWCASE

Showcase your latest product with this placement and in-
clude a photo, 50-word description and link to your site.

FEATURED COMPANIES

Integrated into the feel of the brief, a callout ad targets your
buying audience with an image and 25-word description.

TRADITIONAL TEXT AD

Leverage the power of words with a 15-word text ad to drive
traffic to your website.
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35
& S P E C S Image Dimensions File Format Max File Size

728x90 JPEG, GIF 40k

Prices are for participation in 13
emails to the 1,000 top emergency
medicine physician assistants

(one 90 day cycle)

] Top/Bottom Banner
$3000/$2750

Image Dimensions File Format Max File Size
468x60 JPEG, GIF 40k

Top/Bottom Skyscraper
$3000/$2750

Image Dimensions File Format Max File Size
120x600 JPEG, GIF 40k

- Product Showcase
$2950

Lorem ipsum dolor
Lorem ipsum dolor
sit amet, consectuter
adipiscing elit, sed
do eiusmod tempor
incididunt ut labore et
dolore magna aliqua.

versam, e st Text five word headline, fifty word description
e v Mo Image Dimensions 175x125 File Format JPEG, GIF
Max File Size 30k

do eiusmod tempor incididunt ut labore et dolore magna

aliqua. Ut enim ad minimum veniam, quis. More $ 2 5 0 0

Text five word headline, twenty-five word description

Image Dimensions 125x100 File Format JPEG, GIF
C O N I AC I U S Max File Size 30k

Lorem ipsum dolor N
- L oot . ot h Featured Companies

COLBY HORTON

VICE PRESIDENT OF PUBLISHING
469.420.2601
chorton@multibriefs.com

Traditional Text Ad
- $1500

dolor sit amet
Lorem ipsum

corcoctuter " Text five word headline, fifteen word description
BEN MAITLAND :{;::fa Image Dimensions 120x50 File Format JPEG, GIF

Max File Size 15k
DIRECTOR OF ADVERTISING SALES

972.402.7025
bmaitland@multibriefs.com




The news tackles today’s most relevant issues, gathered from sources like The Associated Press,

The New York Times, Financial Times and the leading industry publications. Delivered to
the inboxes of emergency medicine physician assistants., the SEMPA Weekend Edition keeps
professionals informed of topics that impact the daily operation of their business. Subscribers are

decision-makers with purchasing power - the top-tier professionals in the industry.
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TOP TEN REASONS TO ADVERTISE IN
SEMPA WEEKEND EDITION:

CREDIBLE SOURCE
For 21 years, our members have turned to the association as the informa-

tional authority of the industry. Advertising in SEMPA Weekend Edition
solidifies your place among weekly information provided to AAFA
members.

Advertising in SEMPA Weekend Edition allows your company to reach
industry decision-makers. Your message will be in front of pre-
qualified buyers who are looking for your products specifically for
their business.

m TARGETED DISTRIBUTION

Subscribers to SEMPA Weekend Edition have asked to receive this infor-
mation. Your ad will no longer be mixed with junk mail and spam. Our
enhanced technology ensures that your ad will make it through spam
filters.

E OPT-IN SUBSCRIBER LIST

Our editorial philosophy is driven by current events and relevant
industry issues and trends that affect our subscribers the most.

n RELEVANT CONTENT
D

FREQUENCY
Frequency builds awareness. As a weekly publication, SEMPA Weekend Edition
ensures your ad will be seen every week by our 1,000 subscribers.

AFFORDABLE
n Advertising in SEMPA Weekend Edition is much cheaper than many other Inter-
) net advertising options, and much more affordable than television and radio
promotion. Have you priced pay-per-click campaigns lately?

Each issue of SEMPA Weekend Edition has a limited number of ad spaces, allowing
your ad to get maximum exposure. A limited number of ads equals higher visibility.

n YOUR AD WILL GET THE ATTENTION IT DESERVES

The electronic format makes it more convenient for a reader to
respond to your ad. Your product is just a click away!

p IMMEDIATE RESPONSE TO YOUR AD
L)

Our talented graphics team is continually raising the bar by creating
sophisticated Web ads for our clients. These services are offered at
no charge to advertisers in SEMPA Weekend Edition.

E EXCEPTIONAL CREATIVE SERVICES

As an advertiser, you'll have the ability to track reader response
your campaign, immediately quantifying your ROI.

m TRACK CAMPAIGN EFFECTIVENESS

9



