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When ‘nur family doctor is also your psychiatrist
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for mental health buse is getting big
boost this year. Implementation of a law that mandates equal coverage of physical and
mental health treatment is picking up steam. Come 2014, the health overhaul aw will
exchanges aiso . stil,
address one many people health their Foothold
primary care doctor, bypassing the traditional mental health system altogether. And
that may mean they don't always get the best treatment, advocates say. MORE Technology
provides agencies
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software that
tracks both
Mental iliness stigma lingers even though people understand it'sa  mission-critical &

brain disease
Los Angeles Times <nave B © () 1
Public perception of mental liness and addiction has changed significantly — and for
the good — i the last 15 years. That doesn't mean, however, that people feel
g or living near or being ‘mental liness,

administrative

data.

10 a major new survey. The study compared people’s resy
involving mental iliness and addiction to gauge public understanding of the liness and
feclings toward those who are ill or addicted. The survey finds the public has.
embraced that concept, but only t0 3 point. MORE.

10 percent of children have serious mental health condition, but
only one-third receive treatment

The Medical News snoe B [0 &2

One in ten children has a mental health condition that causes significant impairment
and more than half of all lfetime cases begin by age 14, the National Allance on

Mental Tliness (NAMI) reported, but only one-third get the help they need. As part of FOOTHOLD
an Election 2010 series, NAMI released state by state estimates of the number of FeRnoLoC] B 1
children and adolescents ages 10-17. The report also said that, on average, eight to |

10 years pass from when symptoms of mental iiness begin to when they get
treatment MORE
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Capitol Hil update: Advocates press for action on Medicaid

T This premier position provides your company with top expo-
R st e 2 et sk - sure and quality traffic.
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n you, especially in times as difficult as these. So a cadre of mental
Reat pratessionals wil head auk 10 malh, o s and e, afeing pecple &

oo oy el el e oot A skyscraper is a large format ad with prime real estate to sell

o S e your company'’s products or services to decision-makers.
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C/1 TOP/BOTTOM BANNER
S ot on s et Banner ads allow your company to combine text, colors, and

s e S0 o s s T B >hac _ :
301”1"*,5$"'m05m’;:m::m§ graphics into a unique sales message for committed buyers.

Mental health parity act may affect your medical benefits
The Los Angeles Times <nae 1 () 51

The Mental Health Parity and Addiction Equity Act of 2008, by some estimates, could
affect the health coverage of approximately 113 million Americans. Exactly how it will

T T e D PRODUCT SHOWCASE

legislation requires group insurance plans to offer the same
Geductibles, copayments, frequency of treatments and days of outpatient services.

T g e el it ey 1 ofr by an Showecase your latest product with this placement and in-
o clude a photo, 50-word description and link to your site.

Behavior Imagi . . ible Behavi
E Solutions. Health Facilities Fund  Healthcare Software
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Secure. Proven. Easy to Use.

pomse men o E CALLOUT TEXT AD
Integrated into the feel of the brief, a callout ad targets your

sl clsbortve - aacssin ol o

Emma, "Sm::“:: buying audience with an image and 25-word description.
et ERimeedr St
- Horeinle ;’u:';‘mume modules. More info

F TRADITIONAL TEXT AD

Sample provided is representative of ad specifications only and does Levgrage the power of words with a 15-word text ad to drive
not necessarily depict placement within the brief. traffic to your website.

SEE PRICING NEXT > > >



AD RATES @& e
3500
& S P E C S Image Dimensions File Format Max File Size

728x90 JPEG, GIF 120k
Prices are for participation in 13 emails to

7,700 psychiatric rehabilitation and
recovery professionals (one 90 day cycle)

] Top/Bottom Banner
$3000/$2750

Image Dimensions File Format Max File Size
468x60 JPEG, GIF 50k

Skyscraper/Half Skyscraper
$3000/$2500

Image Dimensions File Format Max File Size
120x600 JPEG, GIF 150k
120x300 75k

- Product Showcase
$2950

Lorem ipsum dolor

Text five word headline, fifty word description
Image Dimensions 175x125 File Format JPEG, GIF

Callout Text Ad
| $2500

Text five word headline, twenty-five word description
Image Dimensions 125x100 File Format JPEG, GIF

CONTACT US

CcoLBY HORTON
DIRECTOR OF MEDIA AND CONTENT

469.420.2601 L T R R T N S AR

chorton@multibriefs.com

BEN MAITLAND Traditional Text Ad

DIRECTOR OF ADVERTISING SALES $1500

972.402.7025 ncidunt ot abore & More Text five word headline, fifteen word description
bmaitland@multibriefs.com Image Dimensions 120x50 File Format JPEG, GIF

E




The news tackles today’s most relevant issues, gathered from sources like The Associated Press, The

New York Times, Financial Times and the leading industry publications. Delivered to the inboxes of
practitioners, educators and researchers, Recovery Update keeps professionals informed of topics that
impact the daily operation of their business. Subscribers are decision-makers with purchasing power - the

top-tier professionals in the industry.
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TOP TEN REASONS TO ADVERTISE IN
RECOVERY UPDATE:

CREDIBLE SOURCE
For over 35 years, our members have turned to the association as the

informational authority of the industry. Advertising in Recovery
Update solidifies your place among weekly information provided
to USPRA members.

Advertising in Recovery Update allows your company to reach
industry decision-makers. Your message will be in front of
pre-qualified buyers who are looking for your products

specifically for their business.

n TARGETED DISTRIBUTION

Subscribers toRecovery Update have asked to receive this
information. Your ad will no longer be mixed with junk mail and
spam. Our enhanced technology ensures that your ad will
make it through spam filters.

RELEVANT CONTENT
\ Our editorial philosophy is driven by current events and relevant

industry issues and trends that affect our subscribers the most.

FREQUENCY
Frequency builds awareness. As a weekly publication, Recovery Update

ensures your ad will be seen every week by our 7,700 subscribers.

E OPT-IN SUBSCRIBER LIST

AFFORDABLE
0 Advertising in Recovery Update is much cheaper than many other Internet

advertising options, and much more affordable than television and radio
promotion. Have you priced pay-per-click campaigns lately?

Each issue of Recovery Update has a limited number of ad spaces, allowing your ad to

n YOUR AD WILL GET THE ATTENTION IT DESERVES
get maximum exposure. A limited number of ads equals higher visibility.

The electronic format makes it more convenient for a reader to
respond to your ad. Your product is just a click away!

p IMMEDIATE RESPONSE TO YOUR AD
Q
)

Our talented graphics team is continually raising the bar by creating
sophisticated Web ads for our clients. These services are offered at
no charge to advertisers in Recovery Update.

E EXCEPTIONAL CREATIVE SERVICES

As an advertiser, you'll have the ability to track reader response
your campaign, immediately quantifying your ROI.

m TRACK CAMPAIGN EFFECTIVENESS
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