


MANY WAYS

TO DELIVER YOUR

Home Advocacy Technical Center _ Hallmark Certification Events _ Membership. April 30,2010

) x1aMETER |
o bwcomsig

Audit finds ility of gy prog
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Does a “gasoline-powered alarm clock” quallfy for the EnergyStar label, the
government stamp of approval for an energy-saving product? Like more than a dozen
other bogus products submitted for approval since last June by Congressional auditors
posing as companies, it easily secured the label, according to a Congressional report.
So did an "air purifier” that was essentially an electric space heater with a feather
duster pasted on top, the Government Accountability Office said. MORE

Should states LEED, or force cities to go green?

Nashville Business Journal snare B3 . [

Should states begin exerting more authority over their individual municipalities? This
was the question posed to panelists at the Environmental Law and Policy Review,
sponsored by Vanderbilt University Law School and The Environmental Law Institute.
Author Sara Bronin, an associate law professor at the University of Connecticut, cited
the the profound energy consumption and emissions of buildings as an impetus for
states to become more involved in both local land-use policy and green-building
standards. MORE
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Green building costs not always included in home appraisal
The Christian Sciance Monitor snwe B & ([
Building green is one of the few phenomena firing up the nation's slumped residential
te market. In large part, that consumer demand is fueled by the fact that a
green home can save as much as 30 to 60 percent over a conventional house to heat
and cool. But even as more hammers swing in green construction, potential
purchasers of environmentally friendly homes are finding that t isn't always easy to
get them appraised correctly and financed. MORE
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Home energy labels take root
CustomHome Online  share 1 © ()
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operating costs and reducing their household carbon footprints. But comparing the

energy efficiency of two homes has always been challenging, and it only becomes Banner adS a”oW yOur Company to Comb”‘]e ‘te)(‘t’ Co|0rs’ and
graphics into a unique sales message for committed buyers.

more difficult when green-certified homes are thrown into the mix. An apples-
to-appls rison between presents an
even greater conundrum. Enter the home energy performance labeling concept. MORE

Houses of 2020 will be all about energy

UsAToday snae [ (0

‘The American house of 2020 willlikely be smaller, smarter, more urban and
efficient.t might not look like a space-age Jetsons set, but just as iPhones and Google
have revolutionized personal computing, technology will boost home IQ. More houses.
will have energy meters that track power usage and program appliances to run when
electric rates are lowest. Houses also will waste less energy because they'll have
better Insulation and windows. The house of the future will be built significantly

“tighter," says Nate Kredich of the U.S. Green Building C.om\drh MORE o D P R O D U CT S H OWCAS E
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The current predicament of the Senate climate and energy proposal, which was
attractive enough to lure the leaders of not only the Christian Coalition but also
ConocoPhillips, Exelon and Duke Energy to a now-canceled bill launch, underscores
the fragility of its support. The same politcal forces that have repeatedly shunted
climate change to the back burner — partisanship and its low rank on voters' priority
Iist — have mace passing a bill 3 herculean task. It encountered another hurdle this
weekend when Lindsey O. Graham (R-5.C.), one of its authors along with Sens. John
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unless climate legislation moved ahead of immigration on the Senate calendar. MORE
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Leverage the power of words with a 15-word text ad to drive

Sample provided is representative of ad specifications only and does traffic to your website.

not necessarily depict placement within the brief. Please refer to
page 3 for appropriate image dimensions.
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The news tackles today’s most relevant issues, gathered from sources like The Associated Press,

The New York Times, Financial Times and the leading industry publications and is delivered to the
inboxes of residential and commercial window, door and skylight industry professionals. Subscribers are

decision-makers with purchasing power - the top-tier professionals in the industry.
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TOP TEN REASONS TO ADVERTISE IN
WDMA GREEN UPDATE:

CREDIBLE SOURCE
For over 83 years, our members have turned to the association as the

informational authority of the industry. Advertising in WDMA Green
Update solidifies your place among weekly information provided to
WDMA members.

Advertising in WDMA Green Update allows your company to reach
industry decision-makers. Your message will be in front of pre-
qualified buyers who are looking for your products specifically for
their business.

m TARGETED DISTRIBUTION

Subscribers to WDMA Green Update have asked to receive this information.
Your ad will no longer be mixed with junk mail and spam. Our enhanced
technology ensures that your ad will make it through spam filters.

E OPT-IN SUBSCRIBER LIST

Our editorial philosophy is driven by current events and relevant
industry issues and trends that affect our subscribers the most.

n RELEVANT CONTENT
D

FREQUENCY
Frequency builds awareness. As a bi-weekly publication, WDMA Green Update

ensures your ad will be seen every week by our 400 subscribers.

AFFORDABLE
n Advertising in WDMA Green Update is much cheaper than many other Internet
) advertising options, and much more affordable than television and radio
promotion. Have you priced pay-per-click campaigns lately?

Each issue of WDMA Green Update has a limited number of ad spaces, allowing your
ad to get maximum exposure. A limited number of ads equals higher visibility.

n YOUR AD WILL GET THE ATTENTION IT DESERVES

The electronic format makes it more convenient for a reader to

p IMMEDIATE RESPONSE TO YOUR AD
Q®
respond to your ad. Your product is just a click away!

Our talented graphics team is continually raising the bar by creating
sophisticated Web ads for our clients. These services are offered at
no charge to advertisers in WDMA Green Update.

E EXCEPTIONAL CREATIVE SERVICES

As an advertiser, you'll have the ability to track reader response
to your campaign, immediately quantifying your ROI.

m TRACK CAMPAIGN EFFECTIVENESS
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