K7,
WILD\SHEEP
—~=Foundation-—




i

S Mobile version S5 Subscribe U

Home Join/Renew Funding Classifieds Convention  Products Aug. 11,2010

MESSAGE

Mountain ~
Minutes LA

Gray wolf relisted as endangered
International Business Times srare €1 © [0 &1

Afederal judge put the gray wolf back on the Endangered Species list. U.S. District
Judge Donald Molloy, sitting in Missoula, Mont., said the U.S. Fish and Wildife Service
erred when it delisted the gray wolf in the two states. Malloy said that delisting the
wolf must be a decision based on biological factors, not political ones, and must
include the entire Northern Rocky Mountain gray wolf population, not just selected
parts. MORE

ONCE SHIKAR
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Rocky Mountain goats released at base of Mount Jefferson, Ore.
Oregon Live Share. D=
Biologists and volunteers from the Oregon Department of Fish and Wildiife and the
Confederated Tribes of Warm Springs released 45 Rocky Mountain goats on tribal
lands at the base of Mount Jefferson. It's the first time since the 1800s that goats
have been in the central Oregon Cascades. The goats were captured from the Elkhorn
Mountain Range in Baker County, home to half of Oregon's estimated 800 Rocky
Mountain goats. The relocation is the 10th from the Elkhorn parent herd. MORE

ADVERTISING OPTIONS

A LEADERBOARD

This premier position provides your company with top expo-
sure and quality traffic.

while you can
sun s BEDE

le Kuntz a great deal to come to grips with reality, but 3-1/2 years

after getting his right hip replaced, and four months after a right knee replacement,

He cannot envision ever again scrambling around in the bighorn sheep country of

northwester Wyoming — nor in the Colorado Rockies where he has applied for a

permit since the mid-1990s. MORE

Groups at odds hinder wildlife conservation efforts
The Arizona Republic  Sarc (=]
State and federal agencies have spent more than $20 million over 30 years to restore.
the Mexican gray wolf to its native habitat in eastern Arizona, an effort now teetering
toward failure as the dwindling wild population struggles to survive. What has
happened has exposed troubling weaknesses in the wildiife conservation system.
Politics, competing interests and drawn-out lawsuits hinder on-the-ground work to
protect the species, while three groups that should work together - state regulators,
the federal government and environmental organizations - are too often at odds.
MoRE become part
of the movement

B/1 SKYSCRAPER/HALF SKYSCRAPER

A skyscraper is a large format ad with prime real estate to sell
E your company's products or services to decision-makers.

Best Guns Bought & Sold

Circle E Ranch
We speciaiize in
quality exotic game
hunts with
personalized
service and nothing
Utah Division of Wildlife resource latest cougar hunting proposals but the finest
Ammo Land Share rophy animals.

e e s g oy s o s oottty MR C/1 TOP/BOTTOM BANNER
it e Sounen Banner ads allow your company to combine text, colors, and
e aonsopmant company basd n €3, oo, wants graphics into a unique sales message for committed buyers.

-acre, 17,000-resident planned community in this fast-growing area near
Boise, and it wants 815 acres of adjacent land owned by the Bureau of Land
Management in order to o it. So what's that got to do with North Idaho? MORE

PRODUCT SHOWCASES
Kershaw Storm IT Cabela's Pro 150
Knife. Slicer

D PRODUCT SHOWCASE

Showcase your latest product with this placement and in-
clude a photo, 50-word description and link to your site.

Rock-solid and steadfast for

E CALLOUT TEXT AD

Integrated into the feel of the brief, a callout ad targets your
buying audience with an image and 25-word description.

Mountain Minutes Recent issues
Jonathan e 469.420.2633
Brent Mangm, Content Ecitor, 469.420.2602  Contrbute news
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T F TRADITIONAL TEXT AD

Sample provided is representative of ad specifications only and does Levgrage the power of words with a 15-word text ad to drive
not necessarily depict placement within the brief. traffic to your website.



AD RATES @& e
2500
& S P E C S Image Dimensions File Format Max File Size

728x90 JPEG, GIF 120k
Prices are for participation in 13 emails to
the 4,600 Hunting Enthusiasts
(one 90 day cycle)

] Top/Bottom Banner
$1750/$1500

Image Dimensions File Format Max File Size
468x60 JPEG, GIF 50k

Skyscraper/Half Skyscraper
$2000/$1000

Image Dimensions File Format Max File Size
120x600 JPEG, GIF 150k
120x300 75k

- Product Showcase
$1250

Lorem ipsum dolor

Text five word headline, fifty word description
Image Dimensions 175x125 File Format JPEG, GIF

Callout Text Ad
| $1000

Text five word headline, twenty-five word description
Image Dimensions 125x100 File Format JPEG, GIF

CONTACT US

CcoLBY HORTON
DIRECTOR OF MEDIA AND CONTENT

DR
chorton@multibriefs.com

Traditional Text Ad
DIRECTOR OF ADVERTISING SALES $500

972.402.7025 ncidunt ot abore & More Text five word headline, fifteen word description
bmaitland@multibriefs.com Image Dimensions 120x50 File Format JPEG, GIF

BEN MAITLAND
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Mountain Minutes tackles today’s most relevant issues, gathered from sources like The Associated

Press, The New York Times, Financial Times and the leading industry publications. Delivered to the
inboxes of hunters, Mountain Minutes keeps them informed of topics that impact the daily operation of
their business. Subscribers are decision-makers with purchasing power — the top-tier professionals in the

industry.
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TOP TEN REASONS TO ADVERTISE IN
MOUNTAIN MINUTES:

CREDIBLE SOURCE
For over 36 years, our members have turned to the association as the infor-

mational authority of the industry. Advertising in Mountain Minutes solidi-
fies your place among weekly information provided to WSF members.

Advertising in Mountain Minutes allows your company to reach industry
decision-makers. Your message will be in front of pre-qualified buyers
who are looking for your products specifically for their business.

m TARGETED DISTRIBUTION

Subscribers to Mountain Minutes have asked to receive this information.
Your ad will no longer be mixed with junk mail and spam. Our enhanced
technology ensures that your ad will make it through spam filters.

E OPT-IN SUBSCRIBER LIST

Our editorial philosophy is driven by current events and relevant
industry issues and trends that affect our subscribers the most.

n RELEVANT CONTENT
D

FREQUENCY
Frequency builds awareness. As a weekly publication, Mountain Minutes

ensures your ad will be seen every week by our 4,600 subscribers.

AFFORDABLE
0y Advertising in Mountain Minutes is much cheaper than many other Internet

advertising options, and much more affordable than television and radio
promotion. Have you priced pay-per-click campaigns lately?

Each issue of Mountain Minutes has a limited number of ad spaces, allowing your ad
to get maximum exposure. A limited number of ads equals higher visibility.

n YOUR AD WILL GET THE ATTENTION IT DESERVES

The electronic format makes it more convenient for a reader to

p IMMEDIATE RESPONSE TO YOUR AD
Q®
respond to your ad. Your product is just a click away!

Our talented graphics team is continually raising the bar by creating
sophisticated Web ads for our clients. These services are offered at
no charge to advertisers in Mountain Minutes.

E EXCEPTIONAL CREATIVE SERVICES

As an advertiser, you'll have the ability to track reader response
your campaign, immediately quantifying your ROI.

m TRACK CAMPAIGN EFFECTIVENESS
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