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"Tis The Season Of Giving
Give The Gift Of A Dasnnauon

mopuct siowesss . New Year's s Eve deals 11 family getaways
Frommer's <
Many resorts u«er ramny e ight up unti the stroke of midnight. Ring in
the new year with these hotel packages for families, which include New
fear's Eve parties for kids and adults alike. In one case,  hotel even offers
babysiting the moring aftr 5o you can slony Gase Inte 2013, NORE

o
Kids' top-secret tips for family travel
B\ g e Huttngtan post e B C 0 5
) A panel o a dozen kids ages six to 15 provides some uncensored advice on how to make family
E573 travel go more smoothy. The panel offrs suggestions (o aduts and reach ot to other kids with
L tips for "making parents do what you want them to." These suggestions may also be of use to
FAMBIEUN | sauvy parents who want to be prepared. MORE

Book an all-inclusive vacation right after the holidays
Budget Travel <o

Snagging a major discount is often as simple as avoiding peak travel times. Try an all-inclusive
resort just after the Christmas-New Year's holiday period. Budget Travel provides some
examples of tropical all-inclusive resorts that offer discounted prices after the holidays. MORE.

Garmin Brookstone E
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Get 1
Week
for the
price of
a day!

Lsutontd ravel alert: Beware hote phone scam
snare B

WREG-TV

Comfort and convenience are things most travelers want in a hotel stay. They do
@005t ot want asturbing phone calis from thieves i the middle of the night. But i is

" not uncomman. Crooks posing as hotel workers will all sleepy guests in an

§ attempt to catch them off guard and convince them that their credit card information is needed
‘The scam is prevalent during high travel periods. MORE

N 10 unique train trips
National Geographic < B=

From mountain views to lush rain forests, train travel can provide picturesque scenery of all
kinds. National Geographic provides details and links for railways that offer a unique window on

the world. M
E Myrtle Beach, South Carolina, area campgrounds take top industry awards
Cruise America  The Sun News <1 [-h=]
‘Some of the country's highest-rated campgrounds in recent surveys call the Grand Strand

T tay. Ocean Lakes Family Campground, Myrtle Beach Travel park and Willow Tree Resort — all
I South Carolina — ion A ratings n the recent Guestrated.com survey done in conjunction with
the National Association of RV Parks and Campgrounds. MORE
The 12 stays of Christmas In Virginia
wsisTv L]

The song may say "there's no place like home for the holidays,” but there's no better time of
Year for 8 fabulous vacation. For those who think 3 holday getaway sounds like the parfect
present, WSLS-TV offers a dozen great places to stay I Virginia. MORE
o,
Hert; Ao ‘) s “Carfirmation”™
ertzcom f e you arrive.
POl i ot
Tips for safe winter car travel
LaketaThetitspatch <1ore B ¢ )
ARA and weathercom provide tps for sae winter travel this hoiday season. MORE
Take time to plan for rips with disabied chila
The Austin Daily Herald <o )
g i+ ettt s ks reqires ot o g — e e e
Incorporate these travel s into your next vacation to help you enjoy this special time to
reconnect with your family, MORE
Foatured Companies.
Marriott Amtrak
Together vith our owners and Cear all sbout what makes
franchisees, we're aking Amrak unique - the history,
Variot t 3 new level of rains, service and ridership
obal grouth, launching facts, commitment to energy
nnovative nev orance, and efficiency, cuture, career
expanding n emerging markets. MORE opporturities and much more. MORE
Travel trends and tips for 2012
Fox News < n=
A recent Trip Advisor survey of more than 2,700 U.S. travelers revealed beaches and cultural
Sites are among the *top trlp icke" or the coming year. Travel expert Josey Miller provices
Some more Insight nto what can be expectad n 2012. MORE
WTA Travel Talk Recent issues

, Vice President of Publishing, 469.420.2601

ec.
Download media kit Dec.15:2011

Jason Zimmerman, Content Editor, 469.420.2604
Contribute news’

This edition of WTA Travel Talk was sent o ##Emall# #. To unsubscrie, clck here. Did
ieone forward this edition to you? Subscribe here -~ It fre

MmuLTI IR
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Sample provided is representative of ad specifications only and does
not necessarily depict placement within the brief.
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ADVERTISING OPTIONS

LEADERBOARD
This premier position provides your company with top expo-
sure and quality traffic.

LOWER LEADERBOARD
The lower leaderboard gives your company a prominent posi-
tion right under the association’s masthead.

TOP/BOTTOM SKYSCRAPER

A skyscraper is a large format ad with prime real estate to sell
your company's products or services to decision-makers.

TOP/BOTTOM BANNER

Banner ads allow your company to combine text, colors, and
graphics into a unique sales message for committed buyers.

PRODUCT SHOWCASE

Showcase your latest product with this placement and in-
clude a photo, 50-word description and link to your site.

FEATURED COMPANY AD

Integrated into the feel of the brief, a featured company ad
targets your buying audience with an image and 25-word
description.

TRADITIONAL TEXT AD

Leverage the power of words with a 15-word text ad to drive
traffic to your website.



AD RATES T Leaderboard

& S I E C S Image Dimensions File Format Max File Size

728x90 JPEG, GIF 40k

Prices are for participation
in136mai|St018,500trave|ers © © © 0 0 00 0000000000000 0600000600000006000060006000000000o0

and travel enthusiasts
] Lower Leaderboard

(one 90 day cycle)
$2250

Image Dimensions File Format Max File Size
580x70 JPEG, GIF 40k

I Top/Bottom Banner
$2000/$1750

Image Dimensions File Format Max File Size
468x60 JPEG, GIF 40k

Top/Bottom Skyscraper
$2000/$1750

Image Dimensions File Format Max File Size
120x600 JPEG, GIF 40k

Product Showcase
$1250

Text five word headline, fifty word description
Image Dimensions 175x125 File Format JPEG, GIF

CONTACT US

Featured Company Ad
$1000

COLBY HORTON Text five word headline, twenty-five word description
DIRECTOR OF MEDIA AND CONTENT Image Dimensions 125x100 File Format JPEG, GIF

469.420.2601
chorton@multibriefs.com

JAMES DeBOIS

Traditional Text Ad
DIRECTOR OF ADVERTISING SALES $500

469.420.2618 ncidunt ot abore & More Text five word headline, fifteen word description
jdebois@multibriefs.com Image Dimensions 120x50 File Format JPEG, GIF

E




The news tackles today’s most relevant issues, gathered from sources like The Associated Press, The

New York Times, Financial Times and the leading industry publications. Delivered to the inboxes
of travelers and travel enthusiasts across the nation, WTA Travel Talk keeps professionals informed
of topics that impact the daily operation of their business. Subscribers are decision-makers with

purchasing power—the top-tier professionals.
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TOP TEN REASONS TO ADVERTISE IN
WTA TRAVEL TALK:

CREDIBLE SOURCE
For 13 years, our members have turned to the association as the

informational authority of the industry. Advertising in WTA Travel
Talk solidifies your place among weekly information provided to
WTA members.

Advertising in WTA Travel Talk allows your company to reach
industry decision-makers. Your message will be in front of
pre-qualified buyers who are looking for your products
specifically for their business.

n TARGETED DISTRIBUTION

Subscribers to WTA Travel Talk have asked to receive this informa-
tion. Your ad will no longer be mixed with junk mail and spam.
Our enhanced technology ensures that your ad will make it

through spam filters.

RELEVANT CONTENT
\ Our editorial philosophy is driven by current events and relevant

industry issues and trends that affect our subscribers the most.

FREQUENCY
Frequency builds awareness. As a weekly publication, WTA Travel Talk

ensures your ad will be seen weekly by our 18,500 subscribers.

E OPT-IN SUBSCRIBER LIST

AFFORDABLE
) Advertising in WTA Travel Talk is much cheaper than many other Internet

advertising options, and much more affordable than television and radio
promotion. Have you priced pay-per-click campaigns lately?

Each issue of WTA Travel Talk has a limited number of ad spaces, allowing your ad to

n YOUR AD WILL GET THE ATTENTION IT DESERVES
get maximum exposure. A limited number of ads equals higher visibility.

The electronic format makes it more convenient for a reader to
respond to your ad. Your product is just a click away!

p IMMEDIATE RESPONSE TO YOUR AD
Q
)

Our talented graphics team is continually raising the bar by creating
sophisticated Web ads for our clients. These services are offered at
no charge to advertisers in WTA Travel Talk.

E EXCEPTIONAL CREATIVE SERVICES

As an advertiser, you'll have the ability to track reader response
your campaign, immediately quantifying your ROI.

m TRACK CAMPAIGN EFFECTIVENESS
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