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Legislative, Trade & Regulatory News E
SENATE VOTES TO REPEAL 1099 PROVISION
Last week, the Senate voted 81-17 to repeal the burdensome 1099 recordkeeping requirement that
was scheduled to take effect in 2012. Codified as part of last year's health care reform law, the 1099
provision woud equte small businss owners o e 1099 orn for each vendorfom whor they
make purchases of $600 or more in a calendar year. Since becoming law, several members of the
House and Senate have been working to repeal the provision. Senator Debbie Stabenow offered her
repeal bill as an amendment to the Federal Aviation Administration Authorization Act (S. 223). The
House has already passed legisiation repealing the entire health care law. While that legislation will
1ot rogres i the Senate the House wilikaly move a saparats 009 rpesl il soon. President
Barack Obama has

already indicated his Support to remove the 1099 reporting requirement from the
law. (Kurt Courtney)
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HEALTH CARE REPEAL EFFORTS HIT ROADBLOCK IN SENATE;
ADVANCE IN COURTS

Efforts to repeal the health care reform law proceeded on two separate tracks last week. First, federal
judge Roger Vinson ruled [ast week that the 2010 federal healthcare law s unconstitutional. In a 78
page decision, Vinson found that, because the individual health care mandate is unconstitutional and
because it is a linchpin for the entire reform measure, the entire law unconstitutional. Vinson stopped
short of issuing an injunction to prevent implementation of the law. Because several lower courts

have made conflcting rulings, most pundis belleve the legal and consttutional questions will not be | Regulations

resalved untilthe Supreme Court has a chance to review the law. Second, the Senate failed on a change faster

vote of 47 10 51 to approve an amendment to unrelated legisation that would have endorsed an than fashion.
asure that would have oulright repealed the health care reform law. Since a

direct repeal has always been viewed as a long-shot — especially since President Obama has. owexparts

indicated he wil velo any repeal measre — this vole was perceived 2s a symbolic poliical

Statoment intonded primarly to put indiidual Senatore on fecord on thelr positions approaching the willkeep you

2012 elections. In the run up to that vote, the AAFA-supported business coaliion pushing for the updated.

repeal issued a letter endorsing the repeal vote. Congress is now likely to turn it attention to repeal
of individual provisions. To that end, although the Senate voted to oppose the repeal it did endorse in
a separate vote a repeal of the papenwork requirement that was created as part of the health care law
(see related artcle). (Kurt Courtney)
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cVisionB2B™ is a collaboration and visibilty platform connecting b

private label brands and retailers with the global supply partner
community. Delivered as 2 hosted, 5225 model application, it
helps manage Information and business processes across the
entire lfecycle from product development to shipmen

BETTER WORK VIETNAM PUBLISHES FIRST REPORT ON FACTORIES GEMINI SHIPPERS GROUP*
The Intemational Labor Organization's Better Work Vietnam program last month published its 7st kg

Compliance Syrthes!s Report on the factores paricipatng i he program. This report Covers the st <reees e ree
32 factores particpating n the program. AS this s the first repot t s only an ntal baselne and e e REn
does not show any change ove time of paricipating factores. Subseauent reports willindicate the
degree to which participating factories have made improvements or faced additional challenges since
this first report. The report did not find any evidence of forced or child labor in the 32 assessed
factories nor did the report find any signifcant ssues with discrminalion or compensation. The report
did find numerous violations of legal overtime hours. The report also found that none of the factories
complied with core labor standards on freedom of associatin and colecive bargaining. The report
! Vietnamese law does not allow independent labor organizations to exist. The report B
discussed this issue at length. (Nate Herman)

TPP — JOIN OTHERS IN URGING THE GOVERNMENT TO NEGOTIATE A
COMMERCIALLY-MEANINGFUL FREE TRADE AGREEMENT

AAFA urges individual companies to sign-on to a Trans-Pacifc Partnership (TPP) cosition etter to
the Obama administration urging the U.S. govemment to negotiate a high-standard and commercialy-
meaningful free trade agreement with the nine countries participating inthe TPP negoliations. The.
leter is based on the 15 overarching negotiating principles oulined by the AAFA-support U.S.
Business Coalition for TPP. The countries participating in the TPP negotiations are Singapore, Chile,
New Zealand, Brunei, Austraia, Peru, Vietnam, Malaysia and the United States. AAFA signed on o C /1
3 i e, long Wi a umber o AAFA mombercompanis, 1 Jne 2010 Sgnatures on
letter are due by this Wednesday. February 2 Please contact AAFA's Nate Her
(herman@apparelandiootwear or, 705-137-5063) I you wold ke o add your company o the lete,
orif you have any questions. (Nate Heman)
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Clothmg Prices to Rlse 10 Percent Starting in Spring
C\uhmg ;mc.s have dropped for  decade s tame inflation and cheap overseas laborhelped hol
5. Retailers and clothing makers cut fils and experimented with fabric blends to cut ees
g i ecossion. Morc
General Gives Stinging Rebuke to Contractors

The top brass at the Pentagan is signaling i no uncertai terms that the defense industry needs to
clean up its act and accept that the govemment can no longer throw away money on ill-conceived
miltary projects. More E
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Sample provided is representative of ad specifications only and does
not necessarily depict placement within the brief. Please refer to
page 3 for appropriate image dimensions.

MESSAGE

ADVERTISING OPTIONS

LEADERBOARD

This premier position provides your company with top expo-
sure and quality traffic.

SKYSCRAPER

A skyscraper is a large format ad with prime real estate to sell
your company's products or services to decision-makers.

TOP/BOTTOM BANNER

Banner ads allow your company to combine text, colors, and
graphics into a unique sales message for committed buyers.

PRODUCT SHOWCASE

Showcase your latest product with this placement and in-
clude a photo, 50-word description and link to your site.

CALLOUT TEXT AD

Integrated into the feel of the brief, a callout ad targets your
buying audience with an image and 25-word description.

TRADITIONAL TEXT AD

Leverage the power of words with a 15-word text ad to drive
traffic to your website.



AD RATES @& e
5000
& S P E C S Image Dimensions File Format Max File Size

728x90 JPEG, GIF 40k

Prices are for participation in 13 emails to
the 8,800 Sewn Products Professionals
(one 90 day cycle)

] Top/Bottom Banner
$4000/$3500

Image Dimensions File Format Max File Size
468x60 JPEG, GIF 40k

Skyscraper
$4000

Image Dimensions File Format Max File Size
120x600 JPEG, GIF 40k

- Product Showcase
$3950

Lorem ipsum dolor
Lorem ipsum dolor
sit amet, consectuter
adipiscing elit, sed
do eiusmod tempor
incididunt ut labore et
dolore magna aliqua.

versam, e st Text five word headline, fifty word description
e v Mo Image Dimensions 175x125 File Format JPEG, GIF
Max File Size 30k

do eiusmod tempor incididunt ut labore et dolore magna

aliqua. Ut enim ad minimum veniam, quis. More $ 2 5 0 0

Text five word headline, twenty-five word description

Image Dimensions 125x100 File Format JPEG, GIF
C O N I AC I U S Max File Size 30k

Lorem ipsum dolor
allout lext

COLBY HORTON

VICE PRESIDENT OF PUBLISHING
469.420.2601
chorton@multibriefs.com

Traditional Text Ad
- $1500

dolor sit amet
Lorem ipsum

corcoctuter " Text five word headline, fifteen word description
BEN MAITLAND :{;::fa Image Dimensions 120x50 File Format JPEG, GIF

Max File Size 15k
DIRECTOR OF ADVERTISING SALES

972.402.7025
bmaitland@multibriefs.com




The news tackles today’s most relevant issues, gathered from sources like The Associated Press,

The New York Times, Financial Times and the leading industry publications. Delivered to the
inboxes of apparel, footwear and other sewn products professionals, the AAFA NewsBreaker keeps
professionals informed of topics that impact the daily operation of their business. Subscribers are

decision-makers with purchasing power - the top-tier professionals in the industry.
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TOP TEN REASONS TO ADVERTISE IN
AAFA NEWSBREAKER:

CREDIBLE SOURCE
For eight years, our members have turned to the association as the infor-

mational authority of the industry. Advertising in AAFA NewsBreaker
solidifies your place among weekly information provided to AAFA
members.

Advertising in AAFA NewsBreaker allows your company to reach
industry decision-makers. Your message will be in front of pre-
qualified buyers who are looking for your products specifically for
their business.

m TARGETED DISTRIBUTION

Subscribers to AAFA NewsBreaker have asked to receive this information.
Your ad will no longer be mixed with junk mail and spam. Our enhanced
technology ensures that your ad will make it through spam filters.

E OPT-IN SUBSCRIBER LIST

Our editorial philosophy is driven by current events and relevant
industry issues and trends that affect our subscribers the most.

n RELEVANT CONTENT
D

FREQUENCY
Frequency builds awareness. As a weekly publication, AAFA NewsBreaker

ensures your ad will be seen every week by our 8,800 subscribers.

AFFORDABLE
0y Advertising in AAFA NewsBreaker is much cheaper than many other Internet

advertising options, and much more affordable than television and radio
promotion. Have you priced pay-per-click campaigns lately?

Each issue of AAFA NewsBreaker has a limited number of ad spaces, allowing your ad
to get maximum exposure. A limited number of ads equals higher visibility.

n YOUR AD WILL GET THE ATTENTION IT DESERVES

The electronic format makes it more convenient for a reader to

p IMMEDIATE RESPONSE TO YOUR AD
Q®
respond to your ad. Your product is just a click away!

Our talented graphics team is continually raising the bar by creating
sophisticated Web ads for our clients. These services are offered at
no charge to advertisers in AAFA NewsBreaker.

E EXCEPTIONAL CREATIVE SERVICES

As an advertiser, you'll have the ability to track reader response
your campaign, immediately quantifying your ROI.

m TRACK CAMPAIGN EFFECTIVENESS

9



