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Dental facial new gl

to grow signi in next 5 years
Becker's ASC Review s 61 . [
Dental implants, facial injectables and new surgical techniques will dominate the
medical technology market in terms of growth over the next five years, according to a
Millennium Research Group study. According to MRG, procedure volumes in
cardiovascular surgery, orthopedics, endoscopy, urology and gynecology will grow at
between 4-5 percent annually from 2010-2015. MORE

C Kodak Dental Systems.
www.kodakdental.com/3D

How to eliminate shade-taking variables
Dental Tribune snae B (0

What makes matching a shade so difficult? It's the one physical property of a tooth
that's loaded with subjectivity. The rest of the physical properties are very objective and
easier to match; length, width, and contour are all right there on the study model and
are plain as day. MORE

Over 100,000 Bio-Life Dental Implant System
gtk ) e art ot th any Ptented Suricl
inservice < Prosthetic “No-Inventary Needed" Kit s in the worid. There are no
tocate. | Lo added expenses for the restorative componentsi!
“.. Also, as a Bio-Life customer you benefit from receiving implant
patint referrals through our partnership with the natonally

acclaimed "Resource 1 Dental Implant Beneft Program".
[

Lack of dentists and dental insurance compound dental health
problem

St. Louis Post-Dispatch snore B3 - ([

When people are making health care decisions based on cost, dental care often doesn't
‘make the cut. Missourians have some of the nation's worst dental health. The state
ranks 47th in percentage of adults who have visited the dentist in the last year (63
percent). The national average is 71 percent, according to the Kaiser Family Foundation.
ilinois ranks 32nd, with 69 percent of adults visiting the dentist. MORE

Second opinion: Dentists can help address the access problem
Dentaiown snare B ([

The ratio of dentists to population is at one of the lowest levels it has been in more than
50 years. Dr. Kenton M. Johnson discusses the shortage and what dentists can do to
expand the dental workforce. MORE

Second opinion: Dentists can help address the access problem
DentalTown srare B © [ &

The ratio of dentists to population s at one of the lowest levels it has been in more than
50 years. Dr. Kenton M. Johnson discusses the shortage and what dentists can do to
expand the dental workforce. MORE

There's just no comparison between what you see with a

3D imaging from Carestream Dental
E cutting-edge 30 image and what you see (or don't see) with &
~~~~~~ traditional 20 image. Lear more.

Get back to basics and practice growth

Dental Economics snare B [ =1

In spite of a challenging economy, dentistry as a profession is in good shape, especially
compared to many industries. According to the 2010 Dental Economics®@/Levin Group.
Annual Practice Survey, nearly 60 percent of respondents said they expected their gross
production to increase compared to the prior year. MORE

10 things your staff hates about you
DentalTown srare B © ()
Dr. Rhonda R. Savage discusses the things your staff dislikes about you and why you
‘might want to consider handling things differently. MORE
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Registration open for AAID's 2011 Annual Meeting
A s B C 0@
Registration is open for AAID's 2011 Annual Meating to be held in Las Vegas, Oct.
19-22, 2011. If you register by March 31, you save $200. The theme of the meeting is
*Realities of Implant Dentistry: Stack the Deck in Your Favor” and will take you on a
Journey from attracting the implant patient to delivering the highest quality care and
addressing potential complications.

More information is avallable online and you may reaister here.
AAID's 60th Annual Meeting
Realities of Implant Dentistry

Oct. 19-22,2011

Las Vegas. Nev.
Register by March 312011 and save $100
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MANY WAYS
TO DELIVER YOUR

TO THIS MARKET

ADVERTISING OPTIONS
LEADERBOARD

This premier position provides your company with top expo-
sure and quality traffic.

SKYSCRAPER

A skyscraper is a large format ad with prime real estate to sell
your company's products or services to decision-makers.

TOP/BOTTOM BANNER

Banner ads allow your company to combine text, colors, and
graphics into a unique sales message for committed buyers.

PRODUCT SHOWCASE

Showcase your latest product with this placement and in-
clude a photo, 50-word description and link to your site.

CALLOUT TEXT AD

Integrated into the feel of the brief, a callout ad targets your
buying audience with an image and 25-word description.

TRADITIONAL TEXT AD

Leverage the power of words with a 15-word text ad to drive
traffic to your website.



AD RATES @& e
3500
& S P E C S Image Dimensions File Format Max File Size

728x90 JPEG, GIF 40k

Prices are for participation in 13 emails
to the 4,100 Dentist
(one 90 day cycle)

] Top/Bottom Banner
$2750/$2500

Image Dimensions File Format Max File Size
468x60 JPEG, GIF 40k

Skyscraper
$3000

Image Dimensions File Format Max File Size
120x600 JPEG, GIF 40k

- Product Showcase
$2950

Lorem ipsum dolor
Lorem ipsum dolor

Sirsang o sod Text five word headline, fifty word description
do eiusmod tempor . . .

g;g":u":;gu::;i%::. Image Dimensions 175x125 File Format JPEG, GIF
Ut enim ad minimum Max File Size 30k

veniam, quis nostrud
exercitation uliamco
laboris nsi. More

Lorem ipsum dolor
Lorem ipsum dolor sit amet, consectuter adipiscing elit, sed a O Ut eXt

C O N T AC U S Text five word headline, twenty-five word description
Image Dimensions 1256x100 File Format JPEG, GIF

Max File Size 30k

COLBY HORTON
V|CEPRES'DENTOFPUBL'SH|NG © © © 0 0 00 0000000000000 0600000600000006000060006000000000o0
469.420.2601

chorton@multibriefs.com

I Traditional Text Ad

BEN MAITLAND sommen, $1500
DIRECTOR OF ADVERTISING SALES st

Sping it Text five word headline, fifteen word description
972.402.7025 pekt Image Dimensions 120x50 File Format JPEG, GIF
bmaitland@multibriefs.com Max File Size 15k
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The news tackles today’s most relevant issues, gathered from sources like The Associated Press,

The New York Times, Financial Times and the leading industry publications. Delivered to the
inboxes of general dentists, oral and maxillofacial surgeons, periodontists, prosthodontists and others
interested in the field of implant dentistry, the AAID Implant Insight keeps professionals informed

of topics that impact the daily operation of their practices. Subscribers are decision-makers and

influencers with purchasing power - the top-tier professionals in the implant dentistry industry.
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TOP TEN REASONS TO ADVERTISE IN

AAID IMPLANT INSIGHT:

CREDIBLE SOURCE
For over 50 years, our members have turned to the association as

the informational authority of the industry. Advertising in AAID
Implant Insight solidifies your place among weekly information
provided to AAID members.

Advertising in AAID Implant Insight allows your company to
reach industry decision-makers. Your message will be in front
of pre-qualified buyers who are looking for your products
specifically for their business.

m TARGETED DISTRIBUTION

Subscribers to AAID Implant Insight have asked to receive this information.

E OPT-IN SUBSCRIBER LIST

Your ad will no longer be mixed with junk mail and spam. Our enhanced
technology ensures that your ad will make it through spam filters.

Our editorial philosophy is driven by current events and relevant
industry issues and trends that affect our subscribers the most.

n RELEVANT CONTENT
D

FREQUENCY
Frequency builds awareness. As a weekly publication, AAID Implant

Insight ensures your ad will be seen every week by our 4,100 subscribers.

AFFORDABLE
0y Advertising in AAID Implant Insight is much cheaper than many other

Internet advertising options, and much more affordable than television
and radio promotion. Have you priced pay-per-click campaigns lately?

Each issue of AAID Implant Insight has a limited number of ad spaces, allowing your
ad to get maximum exposure. A limited number of ads equals higher visibility.

n YOUR AD WILL GET THE ATTENTION IT DESERVES

The electronic format makes it more convenient for a reader to

p IMMEDIATE RESPONSE TO YOUR AD
Q®
respond to your ad. Your product is just a click away!

Our talented graphics team is continually raising the bar by creating
sophisticated Web ads for our clients. These services are offered at
no charge to advertisers in AAID Implant Insight.

E EXCEPTIONAL CREATIVE SERVICES

As an advertiser, you'll have the ability to track reader response

m TRACK CAMPAIGN EFFECTIVENESS

your campaign, immediately quantifying your ROI.
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