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roouctskowcass  Mouth can tell dentist a lot about
Blasmason oo

Las Vegas Review-Journal < B © [ &

You've heard poets talk about how the eyes are windows to the
Soul? Let Las Vegas dentist Dr. Peter Balle offer a less poetic but
‘eminently more practical observation. The mouth, Balle says, “is kind of like a window.
to your overall health.” From heart disease to eating disorders to gauging just how
stressed out you are, a dentist can tell much about your general health by assessing
your teeth and gums. Meanwhile, bad oral hygiene may cause, or complicate the
treatment of, such medical conditions as heart disease and diabetes, while medical
problems elsewhere in the body even can make it more difficult for a patient to
maintain his or her dental health. Dr. Daniel Orr, director of oral and maxillofacial
surgery at the University of Nevada-Las Vegas School of Dental Medicine, says
dentists long have been aware of a connection between dental health and medical
health. MORE

Legacyl Implant $125

Saturated fatty acids linked to periodontal disease
[ N=]
Could filling up on saturated fatty acids be bad not only for your body but your teeth
25 well? The authors of a study in the Journal of Dental Research suggest it could be.
"Saturated fatty acids produce an inflammatory response,” the authors wrote.
"Hyperinflammation is now recognized as one of the key underlying etiologic factors in
periodontal disease.” A high intake of SFA — typically found in meat fats, milk fat,
butter, lard and certain oils — is associated with nearly double the rate of periodontal
disease compared with a lower SFA intake, particularly in nonsmokers, they noted.
ects of saturated fatty

DrBicuspid.com

However, smokers seemed to be immune to the deleterious eff
acids on their entition. (May require free registration to view article. MORE
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ot precancerous or cancerous. MORE.

Time to see dentist? Visits can detect potentially life-threatening
conditions

The Clarion-Ledger BeBE

There's really no such thing as getting a simple cleaning from a dentist. Dentists check
for a host of health conditions when patients come in for regular visits, which is why
skipping visits or not going at all can be disastrous to a person's overall health. Dr.
Alex Abernathy of Lakeland Dental Care in Jackson, Miss., has practiced dentistry for
33 years. *T've probably saved two peoples' lives," Abernathy said. Once, a patient's
bone had a certain pattern indicating a problem. He referred her to an oral surgeon
Who removed part of her cancerous Jaw. On another accasion, a hygienist in
Abernathy's dlinic detected a *fruity odor” or ketone breath from a young male
patient's mouth. That patient was referred to an endocrinologist. He was diagnosed
with diabetes that requires him to take insulin. MORE
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Dirty mouth can kill you

The Orange County Register via The Seattle Times srore I = (1) (2

Chances are you have a dirty mouth, and it could be killing you. The Surgeon General
estimates 85 percent of Americans have gum disease — which make it one of the six
major risk factors for heart attacks and strokes. Indeed, the plaque In our mouths is
the same as the plaque in our arteries, so If you have bleeding gums, that stuff is
entering your bloodstream. "Our mouth is the gateway to health,” says Daniel L.
Sindelar, for 30 years a practicing dentist in the St. Louis area and co-founder of the
American Academy for Oral Systemic Health. Sindelar, author of the new book,
"Refresh Life," adds, "Our mouths are where our life begins, so don't let it end there."
MORE
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New tests at dentist office screen for gum disease, oral cancer
‘Gannett via The Shreveport Times ~Snare [~

Future dental visits may involve more than a simple cleaning. Oral DNA testing also
may help screen patients for gum disease or oral cancer. Dr. Jessica Lawson of
Urbandale Family Dentistry in lowa began offering the tests last spring. Two tests
involve gum disease and a third for oral human papillomavirus, or HPV, assesses risks
for oral cancer. Researchers anticipate salivary testing may become the diagnostic tool
of the future, in some instances even replacing blood work, said Lawson, one of the
few dentists in the metro area offering the tests. "It really supports what we're doing
with our patients,” she said. "They know we have their best interest at heart. We're
looking to prevent, rather than treat and fix." MORE

Sample provided is representative of ad specifications only and does
not necessarily depict placement within the brief.

<~ Learn why HEALOS® is like a magnet for new bone.

CS9300-1

Up to Seven
Selectable
Fields of View|

ARTISAN
intenance
tem
The Solution
L

for g
Anatomical
Architecture

Innovating for life

2
®* =

Benefits of
Conical
Connections

B/

cn

MESSAGE

ADVERTISING OPTIONS

LEADERBOARD
This premier position provides your company with top expo-
sure and quality traffic.

SKYSCRAPER/HALF SKYSCRAPER

A skyscraper is a large format ad with prime real estate to sell
your company's products or services to decision-makers.

TOP/BOTTOM BANNER

Banner ads allow your company to combine text, colors, and
graphics into a unique sales message for committed buyers.

PRODUCT SHOWCASE

Showcase your latest product with this placement and in-
clude a photo, 50-word description and link to your site.

CALLOUT TEXT AD

Integrated into the feel of the brief, a callout ad targets your
buying audience with an image and 25-word description.

TRADITIONAL TEXT AD

Leverage the power of words with a 15-word text ad to drive
traffic to your website.



AD RATES @& e
5000
& S P E C S Image Dimensions File Format Max File Size

728x90 JPEG, GIF 120k

Prices are for participation in 13 emails to
6,800 periodontists (one 90 day cycle)

] Top/Bottom Banner
$4000/$2750

Image Dimensions File Format Max File Size
468x60 JPEG, GIF 50k

Skyscraper/Half Skyscraper
$4000/$2500

Image Dimensions File Format Max File Size
120x600 JPEG, GIF 150k
120x300 75k

- Product Showcase
$2950

Lorem ipsum dolor

Text five word headline, fifty word description
Image Dimensions 175x125 File Format JPEG, GIF

Callout Text Ad
| $2500

Text five word headline, twenty-five word description
Image Dimensions 125x100 File Format JPEG, GIF

CONTACT US

CcoLBY HORTON
DIRECTOR OF MEDIA AND CONTENT

469.420.2601 L T R R T N S AR

chorton@multibriefs.com

BEN MAITLAND Traditional Text Ad

DIRECTOR OF ADVERTISING SALES $1500

972.402.7025 ncidunt ot abore & More Text five word headline, fifteen word description
bmaitland@multibriefs.com Image Dimensions 120x50 File Format JPEG, GIF
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The news tackles today’s most relevant issues, gathered from sources like The Associated Press, The

New York Times, Financial Times and the leading industry publications. Delivered to the inboxes of
solo practitioners focusing on periodontology, This Week in Perio keeps professionals informed of topics
that impact the daily operation of their business. Subscribers are decision-makers with purchasing power

- the top-tier professionals in the industry.
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TOP TEN REASONS TO ADVERTISE IN
THIS WEEK IN PERIO:

CREDIBLE SOURCE
For over 93 years, our members have turned to the association as

the informational authority of the industry. Advertising in This
Week in Perio solidifies your place among weekly information
provided to AAP members.

Advertising in This Week in Perio to reach industry decision-mak-
ers. Your message will be in front of pre-qualified buyers who
are looking for your products specifically for their business.

n TARGETED DISTRIBUTION

Subscribers to This Week in Perio have asked to receive this
information. Your ad will no longer be mixed with junk mail and
spam. Our enhanced technology ensures that your ad will
make it through spam filters.

RELEVANT CONTENT
\ Our editorial philosophy is driven by current events and relevant

industry issues and trends that affect our subscribers the most.

FREQUENCY
Frequency builds awareness. As a weekly publication, This Week in Perio

ensures your ad will be seen every week by our 6,800 subscribers.

E OPT-IN SUBSCRIBER LIST

AFFORDABLE
) Advertising in This Week in Perio is much cheaper than many other Inter-

net advertising options, and much more affordable than television and
radio promotion. Have you priced pay-per-click campaigns lately?

Each issue of This Week in Perio has a limited number of ad spaces, allowing your

n YOUR AD WILL GET THE ATTENTION IT DESERVES
ad to get maximum exposure. A limited number of ads equals higher visibility.

The electronic format makes it more convenient for a reader to
respond to your ad. Your product is just a click away!

p IMMEDIATE RESPONSE TO YOUR AD
Q
)

Our talented graphics team is continually raising the bar by creating
sophisticated Web ads for our clients. These services are offered at
no charge to advertisers in This Week in Perio.

E EXCEPTIONAL CREATIVE SERVICES

As an advertiser, you'll have the ability to track reader response to
your campaign, immediately quantifying your ROI.

m TRACK CAMPAIGN EFFECTIVENESS
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