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Fire sprinklers proven to protect the environment
&=

NFPA Fire Sprinkler Initiative - Jan. 19, 2010 Stars

SEISMIC PROTECTION FOR
FIRE SPRINKLER SYSTEMS
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The initial findings of a groundbreaking study on the environmental impact of home NFPA and FM

fire sprinkiers were announced January 19, 2010 during a press conference at the approved fire

International Home Builders’ Show in Las Vegas. The study, a collaborative effort of p

FM Global and the Home Fire Sprinkler Coalition, involved the burning of two living protection tanks

rooms, one of which had been outfitted with a quick-response sprinkier. At the press Tank

conference, Chris Wieczorek, PhD, a senior research specialist at FM Global, showed linilation

dramatic, side-by-video of the two living rooms burning and announced the initial Systems

findings of the study. He said that in the event of a home fire where sprinklers are

present: USA Tank Storage
Systoms s an

« the release of greenhouse gases (CO2) are reduced by 99 percent O

- the amount of water usage Is reduced by 50 percent
- the amount of fire damage to the room is less than 3 percent, compared to a 100
percent loss in the unprotected room.

MORE

Spec App HL-22

Three states adopt sprinkler requirements

Occupational Health & Safety - Jan. 18, 2010 Share o=

National Fire Protection Association President Jim Shannon praised the work of fire
officials and fire safety advocates after three states adopted the 2009 edition of the
International Residential Code, which will require home fire sprinklers in all new one-
and two-family homes. MORE

WILKINS BUILDING RISER
The WBR is designed to efficiently connect a water supply line fram
outside the building to the water system inside the building.

WILKINS

2010 AFSA Fire
Share
AFSA announces the 2010 schedule for both its traditional Beginning Fire Sprinkler
System Planning School as well as its new System Layout School for Residential One-
& Two-Family Dwellings. Four 2010 Beginning Fire Sprinkler System Planning Schools
have been scheduled for February 22 - March 5, April 19-30, July 12-23, and October
11-22, in addition to three sessions of AFSA's new System Layout School for
Residential One- & Two-Family Dwellings to be held March 22-26, June 21-25, and
August 23-27, 2010.

Beginning School Form

Residential School Form
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Sprinkler system makes quick work of Dover, N.H., stove fire
Foster's Daily Democrat - Jan. 14, 2010 Share [N=

A sprinkler system quickly knocked down a stove fire inside an apartment unit in
Dover, N.H. No one was injured in the small blaze. MORE

Valley Junction, Iowa, historic district saved by sprinklers
The Des Moines Register - Jan. 19, 2010  Share o=

Valley Junction, Towa, was extremely lucky a recent fire didn't cause more damage to
the historic district, West Des Moines fire officials told local business owners last week.
The fire was contained because it occurred under a sprinkler head, but Cox said fires
in historic areas, such as Valley Junction, can spread quickly, eliminating entire city
blocks. MORE
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PRODUCT SHOWCASES
AquaFlex USA Aurora Fire Pumps USA Tank Storage
Systems

gy

AquaFlex USA intraducas
the industry's anly 1-pisce
brackat. The innouative

today! Visit
ww, 3003flexus 3.com for 3
resl-time video
demonstration,

Aurora is proud of it line of
fire pumps and fire pump
systems. Thair principal use
is to make available large
amounts of water for fira
protaction, Thay are often
provided with their own
rezsrsire, suction tanks or
walls, making the plant
independent of pumpe
water from public systems
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storage tanks. USA Tank
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insulation spstams for
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Sample provided is representative of ad specifications only and does
not necessarily depict placement within the brief.

MESSAGE

ADVERTISING OPTIONS

LEADERBOARD

This premier position provides your company with top expo-
sure and quality traffic.

SKYSCRAPER/HALF SKYSCRAPER

A skyscraper is a large format ad with prime real estate to sell
your company's products or services to decision-makers.

TOP/BOTTOM BANNER

Banner ads allow your company to combine text, colors, and
graphics into a unique sales message for committed buyers.

PRODUCT SHOWCASE

Showcase your latest product with this placement and in-
clude a photo, 50-word description and link to your site.

CALLOUT TEXT AD

Integrated into the feel of the brief, a callout ad targets your
buying audience with an image and 25-word description.

TRADITIONAL TEXT AD

Leverage the power of words with a 15-word text ad to drive
traffic to your website.



AD RATES @& e
3500
& S P E C S Image Dimensions File Format Max File Size

728x90 JPEG, GIF 120k
Prices are for participation in 13 emails to
1,600 fire sprinkler experts
(one 90 day cycle)

] Top/Bottom Banner
$2750/$2750

Image Dimensions File Format Max File Size
468x60 JPEG, GIF 50k

Skyscraper/Half Skyscraper
$3000/$2500

Image Dimensions File Format Max File Size
120x600 JPEG, GIF 150k
120x300 75k

- Product Showcase
$2950

Lorem ipsum dolor

Text five word headline, fifty word description
Image Dimensions 175x125 File Format JPEG, GIF

Callout Text Ad
| $2000

Text five word headline, twenty-five word description
Image Dimensions 125x100 File Format JPEG, GIF

CONTACT US

CcoLBY HORTON
DIRECTOR OF MEDIA AND CONTENT

DR
chorton@multibriefs.com

Traditional Text Ad
DIRECTOR OF ADVERTISING SALES $1500

972.402.7025 ncidunt ot abore & More Text five word headline, fifteen word description
bmaitland@multibriefs.com Image Dimensions 120x50 File Format JPEG, GIF

BEN MAITLAND
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Sprinkler Age Weekly NewsBrief tackles today’s most relevant issues, gathered from sources like The

Associated Press, The New York Times, Financial Times and the leading industry publications.
Delivered to the inboxes of contractors, designers and other industry professionals, the Sprinkler Age
Weekly NewsBrief keeps professionals informed of topics that impact their business. Subscribers are

decision-makers with purchasing power - the top-tier professionals in the fire sprinkler industry.
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TOP TEN REASONS TO ADVERTISE IN
SPRINKLER AGE WEEKLY NEWSBRIEF:

CREDIBLE SOURCE
For over 25 years, our members have turned to the association as

the informational authority of the industry. Advertising in Sprin-
kler Age Weekly NewsBrief solidifies your place among weekly
information provided to AFSA members.

Advertising in Sprinkler Age Weekly NewsBrief allows your
company to reach industry decision-makers. Your message will
be in front of pre-qualified buyers who are looking for your
products specifically for their business.

n TARGETED DISTRIBUTION

Subscribers to Sprinkler Age Weekly NewsBrief have asked to re-
ceive this information. Your ad will no longer be mixed with junk
mail and spam. Our enhanced technology ensures that your ad
will make it through spam filters.

RELEVANT CONTENT
\ Our editorial philosophy is driven by current events and relevant

industry issues and trends that affect our subscribers the most.

FREQUENCY
Frequency builds awareness. As a weekly publication, Sprinkler Age Weekly

NewsBrief ensures your ad will be every week by our 1,600 subscribers.

E OPT-IN SUBSCRIBER LIST

AFFORDABLE
0 Advertising in Sprinkler Age Weekly NewsBrief is much cheaper than many

other Internet advertising options, and much more affordable than televi-
sion and radio promotion. Have you priced pay-per-click campaigns lately?

Each issue of Sprinkler Age Weekly NewsBrief has a limited number of ad spaces, allow-
ing your ad to get maximum exposure. A limited number of ads equals higher visibility.

n YOUR AD WILL GET THE ATTENTION IT DESERVES

The electronic format makes it more convenient for a reader to
respond to your ad. Your product is just a click away!

p IMMEDIATE RESPONSE TO YOUR AD
Q
)

Our talented graphics team is continually raising the bar by creating
sophisticated Web ads for our clients. These services are offered at
no charge to advertisers in Sprinkler Age Weekly NewsBrief.

E EXCEPTIONAL CREATIVE SERVICES

As an advertiser, you'll have the ability to track reader response
your campaign, immediately quantifying your ROI.

m TRACK CAMPAIGN EFFECTIVENESS
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