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Former AGTA President Shire passes GIA
AGTA S

The members of the American Gem Trade Association join the entire jewelry industry

in mourning the passing of Maurice Shire, this past Saturday. Maurice was a founding Gem "Ogy
father of the AGTA and served for many years on our Board of Directors and as our

President from 1987 to 1988. Maurice was a tireless advocate of ethics and Ed uc iO n
professionalism; he was a man who displayed unbridled passion for his gemstones, his

friends, and his family. MORE Delivered
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Harvard comes to Conclave 2010: AGS Conclave features Harvard
Business School professors

The American Gem Society  Snare o=

The Revolution continues for the American Gem Society. Expanding on the theme of
"Revolution" for the 2010 Conclave in Boston, the AGS has announced that two
leading Harvard Business School (HBS) professors will be teaching workshops that
give participants not only a hands-on experience with the HBS curriculum, but will
teach them bold new ways to conduct business. MORE

GEM Awards 2010 honors jewelry retailers and Madeleine Albright
mex shae B C @ =

Former U.S. Secretary of State Dr. Madeleine K. Albright received the GEM Award for
Style at the Jewelry Information Center's (JIC) eighth annual GEM Awards gala in New
York City. The evening also included The National Jeweler's Retailer Hall of Fame,
which inducted Richard Eiseman, Robert Rottenberg and Jon Bridge. Tina Brown,
editor-in-chief of The Daily Beast, presented Albright with her award. MORE
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uncover the sewets of evary stone, MORE

JSA awards two for helping reduce industry crime Jeweis From
Rapaport snare E1 [ 2 The Woods
The Jewelers Security Alliance (JSA) presented awards to two individuals for their help

in fighting industry crime this past year. David Cornstein, chairman of JSA, presented 1st Place Cutting

the 12th Annual James B. White Award for Law Enforcement to deputy chief Jeff Ross
of the Northbrook, il police department. Cornstein also presented JSA's Fifth Annual
Industry Service Award to Ivy Cutler, coordinator of the records department in the GIA
Laboratory in New York. MORE
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Kaszirer Diamonds' stock of fancy color goods to be auctioned art By Larry Woods

Tucson 2010 AGTA
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The stock of Kaszirer Diamonds will be auctioned on Monday, Jan. 18 at the Antwerp New Online Catalog!
Diamondclub. The stock includes fancy color polished diamonds in round and fancy
cuts as well as several lots of polished and rough diamonds. The diamonds vary in size
from 0.5 carats up to 3.00 carats. MORE
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The Authentic Qotix® Gut Revolutionizes the

mare light than stanes with flat faceting, The result is a stane
with unmatched brilliance, MORE
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CIIT student's achievement recognized

The California Institute of Jewelry Training shae B =

The California Institute of Jewelry Training (CLIT) in Sacramento, California, has
announced that student Gwendolyn R. Rankin of Petaluma achieved the highest
honors awarded by the Canadian Gemmological Association for the year 2009. CIJT is
an allied teaching center for the Canadian Gemmological Association and a member of
AGTA. MORE

China to look into AP report of cadmium in jewelry
The New York Times  Share o=
China's product safety agency wil look into findings that dangerous levels of cadmium
are being used in exports of children's jewelry, a Chinese official said following
growing concern in the United States about the products. Attending a toy safety
conference in Hong Kong, the official said that his agency only just learned of findings
in an Associated Press investigation and would examine the findings on cadmium
contamination. MORE

D. Sarros Gems Limited donates fine gemstones to museums
D. Sarros Gems  Share D=
D. Sarros Gems Limited, a wholesale dealer of fine gemstones, has donated a
selection of fine gemstones to two different U.S. museums. A 46.16ct. barrel-cut
Peridot was presented to the National Museum in Washington D.C. and six tourmalines
were donated to the Cincinnati Museum Center in Cincinnati, Ohio. MORE

Protecting your companv s good name
BusinessWeek share E3 © [ &

While most people believe it was an iceberg that caused the Titanic to sink, recent
research tells us that in fact, it was a series of bad decisions by the shipbuilder. These
decisions led to substandard parts failing when the Titanic hit the iceberg, resulting in
the ship's demise. Today, companies have robust risk prevention systems to avoid
these kinds of corporate "shipwrecks,” but unfortunately, most managers and
employees don't follow them. MORE
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Sample provided is representative of ad specifications only and does
not necessarily depict placement within the brief. Please refer to
page 3 for appropriate image dimensions.
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ADVERTISING OPTIONS

LEADERBOARD
This premier position provides your company with top expo-
sure and quality traffic.

SKYSCRAPER

A skyscraper is a large format ad with prime real estate to sell
your company'’s products or services to decision-makers.

TOP/BOTTOM BANNER

Banner ads allow your company to combine text, colors, and
graphics into a unique sales message for committed buyers.

PRODUCT SHOWCASE

Showecase your latest product with this placement and in-
clude a photo, 50-word description and link to your site.

CALLOUT TEXT AD

Integrated into the feel of the brief, a callout ad targets your
buying audience with an image and 25-word description.

TRADITIONAL TEXT AD

Leverage the power of words with a 15-word text ad to drive
traffic to your website.



AD RATES @@ eaderonns
5000
& S P E C S Image Dimensions File Format Max File Size

728x90 JPEG, GIF 40k

Prices are for participation in 13 emails to
8,000 gem industry professionals
(one 90 day cycle)

I Top/Bottom Banner
$4000/$3500

Image Dimensions File Format Max File Size
468x60 JPEG, GIF 40k

Skyscraper
$4000

Image Dimensions File Format Max File Size
120x600 JPEG, GIF 40k

- Product Showcase
$3950

Lorem ipsum dolor
Lorem ipsum dolor

oot Text five word headline, fifty word description
do eiusmod tempor . . .

i?;fﬁ”m"ig“éé"’:i"if‘ Image Dimensions 175x125 File Format JPEG, GIF
Ut enim ad minimum Max F||e Size 3ok

veniam, quis nostrud
exercitation uliamco
Iaboris nsi. More

do eiusmod tempor incididunt ut labore et dolore magna

aliqua. Ut enim ad minimum veniam, quis. More $ 2 5 0 0

C O N I AC I U S Text five word headline, twenty-five word description
Image Dimensions 125x100 File Format JPEG, GIF
*MUST BE AGTA MEMBER TO ADVERTISE Max File Size 30k

COLBY HORTON
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469.420.2601

chorton@multibriefs.com

Lorem ipsum dolor
Lorem ipsum dolor sit amet, consectuter adipiscing elit, sed a O u ex

I Traditional Text Ad

BEN MAITLAND Lo e $1500
DIRECTOR OF ADVERTISING SALES crst e

aapiecing i, Text five word headline, fifteen word description
972.402.7025 o Image Dimensions 120x50 File Format JPEG, GIF
bmaitland@multibriefs.com Max File Size 15k
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The news tackles today’s most relevant issues, gathered from sources like The Associated Press,

The New York Times, Financial Times and the leading industry publications. Delivered to the
inboxes of gem traders, cutters, fabricators, retailers, jewelry designers, and other industry experts,
the ePrism keeps professionals informed of topics that impact the daily operation of their business.

Subscribers are decision-makers with purchasing power—the top-tier professionals in the industry.
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TOP TEN REASONS TO ADVERTISE IN
ePRISM:

CREDIBLE SOURCE
For over 25 years, our members have turned to the association as

the informational authority of the industry. Advertising in ePrism
solidifies your place among weekly information provided to
AGTA members.

TARGETED DISTRIBUTION
m Advertising in ePrism to reach industry decision-makers. Your
message will be in front of pre-qualified buyers who are looking
for your products specifically for their business.

Subscribers to ePrism have asked to receive this information. Your
ad will no longer be mixed with junk mail and spam. Our en-
hanced technology ensures that your ad will make it through
spam filters.

E OPT-IN SUBSCRIBER LIST

Our editorial philosophy is driven by current events and relevant
industry issues and trends that affect our subscribers the most.

n RELEVANT CONTENT
D

FREQUENCY
Frequency builds awareness. As a weekly publication, ePrism ensures your

ad will be seen every week by our 8,000 subscribers.

AFFORDABLE
0y Advertising in ePrism is much cheaper than many other Internet adver-

tising options, and much more affordable than television and radio
promotion. Have you priced pay-per-click campaigns lately?

Each issue of ePrism has a limited number of ad spaces, allowing your ad to get

n YOUR AD WILL GET THE ATTENTION IT DESERVES
maximum exposure. A limited number of ads equals higher visibility.

The electronic format makes it more convenient for a reader to
respond to your ad. Your product is just a click away!

p IMMEDIATE RESPONSE TO YOUR AD
)
L

Our talented graphics team is continually raising the bar by creating
sophisticated Web ads for our clients. These services are offered at
no charge to advertisers in ePrism.

E EXCEPTIONAL CREATIVE SERVICES

As an advertiser, you'll have the ability to track reader response
your campaign, immediately quantifying your ROI.

m TRACK CAMPAIGN EFFECTIVENESS

%




