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Study says flip-flops often harvest harmful Serving E
bacterias, including Staph Podiatiiste

State News swae B © [0 &

A comfortable, easy and cheap shoe, flip-flops have got it all. But an August study
conducted by Environmental Molecular Sciences Laboratory Analytical, a national
envirenmental laboratory, suggests flip-flops contain dangerous bacteria and might be
a breeding ground for Staphylocaceus aureus, a dangerous germ. After testing
flip-flops worn for four days around New York, the analysts discovered germs and
Staphylococcus aureus, or staph infection, on the rubber of the shoes. MORE

Since 1925

pathology of

the soft tissue

State considers cutting optional Medicaid services
The New Mexico Independent snae 1 © [ =&
Thousands of low-income New Mexicans could lose medications, vision and dental

PEDINOL"
services, hospice care and physical therapy because of a potential huge shortfall in -
Medicaid, Human Services Secretary Pam Hyde told state lawmakers recently. MORE

To celebrate
Orthotic support for functional scoliosis 85 ylvnm
Bynamic chiropractic sare 1 C 0 s e loween
A common cause of lateral deviation of the spine is easily treated but can also be A L EAD E R B OA R D
missed and misunderstood. Since other types of scaliosis are mare warrisome and Come see what's

have a greater tendency to progress, the more common, and easily corrected, causes

of spinal curvatures are often overlaoked. MORE Ykt 00 This premier position provides your company with top expo-
i 2> sure and quality traffic.
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Night Splint

Feds seize money from Cordova, Tenn., orthotics company The only night spiint
The Daily News share B © [ &1 on the market today

The federal government has seized more than $600,000 from NewGen Advance :r';;";": B / 1 S KYS C R A P E R / H A L F S KYS C R A P E R

Orthotics Lab Inc. of Cordova, Tenn., and the company Is fighting to get the money
back. A lawyer for NewGen recently filed a motion in Memphis federal court to have :rh:::a ':‘e\*ﬂ"k'"

e money retumad and o have sold afdauis anda seald sz varrant e s A skyscraper is a large format ad with prime real estate to sell
your company's products or services to decision-makers.

Shoes that rock your muscles

The Wall Street Journal snere B3 - (@

Those weird-looking shoes with rocker-like soles popping up everywhere aren't a
fashion statement. Companies that sell them say they aid weight loss, tone muscles
and relieve stress on the knees and hips. Short-term data show wearing the shoes
makes some muscles work harder, but so far there's no rigorous evidence that they

E speed weight oss. MORE E C/1 TO P/BOTTOM BANNER

oo Dosuforms Staer Kitfrom DocuForme i
@é‘%\ Metho, For ut 99 you'l v sample o ffc-bazedard, Banner ads allow your company to combine text, colors, and
DocuForms Starter Kit Special pack. MORE . . . .

graphics into a unique sales message for committed buyers.

PRODUCT SHOWCASES
FDM-T System from Welcome to the World The TOM-CAT makes
Noraxon USA Inc of ERN you more profitable

E ”ﬂ = TOweAT D PRODUCT SHOWCASE

- ﬁ- Showcase your latest product with this placement and in-
Trobuscasten AT Ouristofpedcaincdes | Tre MY Samer clude a photo, 50-word description and link to your site.

consists of a treadmil more then justa nice little set  minimizes the steps required to
ergometer with an integrated,  of four round good-for-nothing  prescribe your orthotics.
colibrated measuring sensor.  burrs. We sell thirty different  Traditional casting methods
The sensor clement consists of  and distincti These i . clean up
high-quality capacitive force burrs range in size, shape and  and sometimes requires more
sensors. On an area of 150x  style, from the most than one casting to get the.

50 cm the sensor unit consists  aggressive to the best proper mold for your feet. The
of more than 5000 pressure /  smoothers and one that could  TOM-CAT Scanning system

TS ErEe EemEte E  CALLOUT TEXT AD
Integrated into the feel of the brief, a callout ad targets your
buying audience with an image and 25-word description.

Powsred By MULT | Slabl

e L F TRADITIONAL TEXT AD

Sample provided is representative of ad specifications only and does Levgrage the power of words with a 15-word text ad to drive
not necessarily depict placement within the brief. traffic to your website.

SEE PRICING NEXT > > >



AD RATES @& e
3500
& S P E C S Image Dimensions File Format Max File Size

728x90 JPEG, GIF 120k

Prices are for participation in 13 emails to
the 11,100 podiatrists (one 90 day cycle)

] Top/Bottom Banner
$3000/$2750

Image Dimensions File Format Max File Size
468x60 JPEG, GIF 50k

Skyscraper

$3000

Image Dimensions File Format Max File Size
120x600 JPEG, GIF 150k

120x300 75k

- Product Showcase
$2950

Lorem ipsum dolor
Lorem ipsum dolor
sit amet, consectuter
adipiscing elit, sed
do eiusmod tempor
incididunt ut labore et
dolore magna aliqua.

P Text five word headline, fifty word description
s Mors Image Dimensions 175x125 File Format JPEG, GIF

Lorem ipsum dolor
Lorem ipsum dolor sit amet, consectuter adipiscing elit, sed a O u eX

do eiusmod tempor incididunt ut labore et dolore magna
aliqua. Ut enim ad minimum veniam, quis. More $ 2 5 0 0

Text five word headline, twenty-five word description
Image Dimensions 125x100 File Format JPEG, GIF

CONTACT US

COLBY HORTON

DIRECTOR OF MEDIA AND CONTENT
469.420.2601

chorton@multibriefs.com

BEN MAITLAND

- Traditional Text Ad

DIRECTOR OF ADVERTISING SALES Lrm s $1500
972.402.7025 *“;‘d‘:ﬂgﬁ‘;u‘u Text five word headline, fifteen word description
bmaitland@multibriefs.com Image Dimensions 120x50 File Format JPEG, GIF
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The news tackles today’s most relevant issues, gathered from sources like The Associated Press, The

New York Times, Financial Times and the leading industry publications and is delivered to the inboxes
of podiatrists and their office managers who spend $459 million dollars a year on products and services -

the top-tier people in the industry.
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TOP TEN REASONS TO ADVERTISE IN
APMA NEWSBRIEF:

CREDIBLE SOURCE
For over 98 years, our members have turned to the association as

the informational authority of the industry. Advertising in APMA
NewsBrief solidifies your place among weekly information
provided to APMA members.

Advertising in APMA NewsBrief allows your company to reach
industry decision-makers. Your message will be in front of
pre-qualified buyers who are looking for your products

specifically for their business.

n TARGETED DISTRIBUTION

Subscribers to APMA NewsBrief have asked to receive this
information. Your ad will no longer be mixed with junk mail and
spam. Our enhanced technology ensures that your ad will
make it through spam filters.

RELEVANT CONTENT
\ Our editorial philosophy is driven by current events and relevant

industry issues and trends that affect our subscribers the most.

FREQUENCY
Frequency builds awareness. As a weekly publication, APMA NewsBrief

ensures your ad will be seen every week by our 11,100 subscribers.

E OPT-IN SUBSCRIBER LIST

AFFORDABLE
) Advertising in APMA NewsBrief is much cheaper than many other Internet

advertising options, and much more affordable than television and radio
promotion. Have you priced pay-per-click campaigns lately?

Each issue of APMA NewsBrief has a limited number of ad spaces, allowing your ad to

n YOUR AD WILL GET THE ATTENTION IT DESERVES
get maximum exposure. A limited number of ads equals higher visibility.

The electronic format makes it more convenient for a reader to
respond to your ad. Your product is just a click away!

p IMMEDIATE RESPONSE TO YOUR AD
Q
)

Our talented graphics team is continually raising the bar by creating
sophisticated Web ads for our clients. These services are offered at
no charge to advertisers in APMA NewsBrief.

E EXCEPTIONAL CREATIVE SERVICES

As an advertiser, you'll have the ability to track reader response
your campaign, immediately quantifying your ROI.

m TRACK CAMPAIGN EFFECTIVENESS
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