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Report: Companies going green, expecting
suppliers to follow suit
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Not only are corporations getting on the green bandwagon, but they are beginning to
demand the same from their suppliers, to the point of cutting loose any suppliers that
don't have carbon management plans of their own, according to a new report from the
nonprofit Carbon Disclosure Project and consultant firm A. T. Kearney. If your
company acts as a supplier to larger corporate clients, you'd better be prepared to
discuss sustainability and environmental business practices, because you can bet your
clients will want to. MORE

Green electrical sells
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U.S. industrial manufacturers control what is considered to be the single largest
market for energy-efficient upgrades, so it's good news when a major company
announces its efforts to reduce energy consumption. And when a company itself is
involved directly in the production and marketing of energy-saving products, a case
history underscores the extensive opportunities for selling green electrical solutions.
MORE
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World Plumbing Day was created by the World Plumbing Council to be celebrated on
March 11 every year everywhere. This year, the inaugural event will be announced at
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California offers clean tech manufacturers $30M in loans angulation.
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efficiency or renewable-energy products. The aim is to create jobs in California's

Oougas 516 n 3 e, e A skyscraper is a large format ad with prime real estate to sell
e ol ey gyroud give boost to freight your company's products or services to decision-makers.

When it comes to infrastructure improvements, logistics folks can be a skeptical lot -~
‘and with good reason. For more than four decades, the professionals responsible for
moving the materials and merchandise we all use each day repeatedly have seen their
Interests take a back seat to the interests of commuters and other motorists who are
moving, for the most part, only themselves. MORE.

[] s cn TOP/BOTTOM BANNER
e Banner ads allow your company to combine text, colors, and
graphics into a unique sales message for committed buyers.

igh-tech/ Next great will come from
customer
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High-tech supply chains learned from the dot-com era. They leamed to better manage
inventories using more effective planning models and tighter supplier collaboration.
‘What will be the lesson from the 2008/2009 recession? Customer collaboration will be:
required in design, cost, solution, service and support. MORE

D PRODUCT SHOWCASE

i o s o e ot seomama o o ormain Semme Showcase your latest product with this placement and in-
‘Washington consulting firm. “Labor has no leverage." So wages have been "depressed,

ironent r falig o some 30 year. M o ht st compensatn vent 0 clude a photo, 50-word description and link to your site.

PRODUCT SHOWCASES.
WAVE Exposed Stainless Steel Tank  ADA GreenSpec®
Flushometers High Efficiency Cooler

; E CALLOUT TEXT AD
iy ke e S 00 e e s v Integrated into the feel of the brief, a callout ad targets your

hands of the user, flushometers  from InSinkErato, t's time for  water cooler series provides

T o e o, ol o e buying audience with an image and 25-word description.

command. Activating only 35% more 200F water than its s refrigerant than any other

when a hand is waved directly d d tool-free

in front of the flushometer, the  connetions. More info the market. Primarily

sensor eliminates random constructed in 60% recycled

flushing altogether. And by content stainless steel, the.

doing away with false VRCGRN is manufactured
Jtions, WAVE technology without paints or coatings.

provides water savings. More eliminating Volatile Organic

info Compound (VOC) emissions.

Moreinfo

F TRADITIONAL TEXT AD

L ) e Leverage the power of words with a 15-word text ad to drive
Sample provided is representative of ad specifications only and does i .
not necessarily depict placement within the brief. traffic to your website.
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AD RATES @& e
2500
& S P E C S Image Dimensions File Format Max File Size

728x90 JPEG, GIF 120k
Prices are for participation in 13 emails to
the 3,600 wholesale distributors and
suppliers (one 90 day cycle)

] Top/Bottom Banner
$2000/$1500

Image Dimensions File Format Max File Size
468x60 JPEG, GIF 50k

Skyscraper
$2000

Image Dimensions File Format Max File Size
120x600 JPEG, GIF 150k

- Product Showcase
$1500

Lorem ipsum dolor
Lorem ipsum dolor
sit amet, consectuter
adipiscing elit, sed
do eiusmod tempor
incididunt ut labore et
dolore magna aliqua.

S Text five word headline, fifty word description

veniam, quis nostrud

s Mors Image Dimensions 175x125 File Format JPEG, GIF

Lorem ipsum dolor
do eiusmod tempor incididunt ut labore et dolore magna
aliqua. Ut enim ad minimum veniam, quis. More $ 1 5 0 0

CONTACT US

Text five word headline, twenty-five word description
Image Dimensions 125x100 File Format JPEG, GIF
COLBY HORTON

DIRECTOR OF MEDIA AND CONTENT
469.420.2601
chorton@multibriefs.com

BEN MAITLAND

- Traditional Text Ad

DIRECTOR OF ADVERTISING SALES Lo dor st s $500
- *“;‘d‘:ﬂgﬁ‘;u‘u Text five word headline, fifteen word description
bmaitland@multibriefs.com Image Dimensions 120x50 File Format JPEG, GIF
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The news tackles today’s most relevant issues, gathered from sources like The Associated Press, The

New York Times, Financial Times and the leading industry publications and is delivered to the inboxes
of these distributors and suppliers who spend billions of dollars a year on products and services - the top-

tier people in the industry.
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TOP TEN REASONS TO ADVERTISE IN
ASA INSIGHTS:

CREDIBLE SOURCE
For over 40 years, our members have turned to the association

as the informational authority of the industry. Advertising in
ASA Insights solidifies your place among weekly information
provided to ASA members.

Advertising in ASA Insights allows your company to reach
industry decision-makers. Your message will be in front of
pre-qualified buyers who are looking for your products
specifically for their business.

n TARGETED DISTRIBUTION

Subscribers to ASA Insights have asked to receive this information.
Your ad will no longer be mixed with junk mail and spam. Our
enhanced technology ensures that your ad will make it through
spam filters.

RELEVANT CONTENT
\ Our editorial philosophy is driven by current events and relevant

industry issues and trends that affect our subscribers the most.

FREQUENCY
Frequency builds awareness. As a weekly publication, ASA Insights en-

sures your ad will be seen every week by our 3,600 subscribers.

E OPT-IN SUBSCRIBER LIST

AFFORDABLE
0 Advertising in ASA Insights is much cheaper than many other

Internet advertising options, and much more affordable than television
and radio promotion. Have you priced pay-per-click campaigns lately?

Each issue of ASA Insights has a limited number of ad spaces, allowing your ad to get
maximum exposure. A limited number of ads equals higher visibility.

n YOUR AD WILL GET THE ATTENTION IT DESERVES

The electronic format makes it more convenient for a reader to
respond to your ad. Your product is just a click away!

p IMMEDIATE RESPONSE TO YOUR AD
Q
)

Our talented graphics team is continually raising the bar by creating
sophisticated Web ads for our clients. These services are offered at
no charge to advertisers in ASA Insights.

E EXCEPTIONAL CREATIVE SERVICES

As an advertiser, you'll have the ability to track reader response to
your campaign, immediately quantifying your ROI.

m TRACK CAMPAIGN EFFECTIVENESS
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