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Dear ASHHRA & IFD Members,

IFD Webinar:
Faculty: RW Consulting Group

D 11,2009

Whars O gty 20,2010
Time:2 p.m.

price: Mermbers and Non-Members, and for three or more people rom the same
organization

ol i i comtee o s s, complox uural work ot
Click here to register and for more information.

1f you would like more information on ASHHRA and IFD learning and education
‘opportunities, visit our Web sites at www.ashhra.org and www.diversityconnection.org.

Have a great weekend.
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Sharon C. Allen Fred Hobby
Marceing & Vembersip anager  preiden:
ASHHRA

Justice department releases video axplalnlng
federal against
dlurlmlnaﬂon In the workplace

PR Newswire o
The Justice Department xm\mmd the release of 2 new video aimed at educating

anti-diserimination provision orh m- Immigration and Nationaity Act. The
provision for

Gscmimaion e workiace. e nlf-out 1o deseioes e pes

Gocrmimation roNed and ow erplyers o ovld s minatory prcics. MORE

Disabled job seekers must consider presentation
‘The Washington Post snae [ [ &1
et Leahy' ssume [ orinkld wihrelevant skl and achievement, Akhaugh he

potentiol employers. Should he tell tham before e In-porson ntervew or smoly walk
in with his guide dog?
~ and to be

i - ADVERTISING OPTIONS

Veronica Mk s F1ed  lawsut againt he nonpra ha opertcs arookdale
Jamaica and Fiushing hospitals, charging she was regularly treated unfairly because

T T T o e A LEADERBOARD
i S o orkt This premier position provides your company with top expo-
s R Creste an inclusive and sus e c - .
E R sure and quality traffic.

FESGHINENDY  documen
MORE.

Anti-Muslim incidents on the rise

KkepsTv e B C 0 2
Area Musiims in California say they're continuing to experience discrimination and

harassment in the workplace and at schools, and the local trend colncides with the

release of a nationwide report on anti-Muslim Incidents. MORE
Bias against women stil exists inthe workplace B

e st o SKYSCRAPER
b et A skyscraper is a large format ad with prime real estate to sell

Tepor et i phancmanon s “ganter g ok

L ] your company's products or services to decision-makers.

c/1 TOP/BOTTOM BANNER

Banner ads allow your company to combine text, colors, and
T e graphics into a unique sales message for committed buyers.

2nd where improvement is
needed. ore Info.

for
crtical step in addressing this  expect, with fewer caloies. Did  browsing, You get bultin

faster page
the workplace fssues that oster  Itallan word meaning. 2nd a5 loading, and integrated

Boston Medical Center wins federal grant for health disparities

research
Business Wire via Open Source Magazine srore 1 - (0
Boston Medical

grant by the National Heart Lung and Blood Institute of the National Institutes of
Health. The gront wil

based on racial, ethnic, gender, language, socioeconomic, and geographic factors,
including the impact of health care reform and the economic downturn in relation to

these factors. The research study will be supported by patient data from BMC and the D

Universiy of Masschusecs HedialSchol 25 well 33 3 narmatics plttrm ans

data warehouse implamentation from Recombinant Data Corp. M

op— Lawson Showecase your latest product with this placement and in-

you already have.

= clude a photo, 50-word description and link to your site.
urgesbettr F——
San Jose Mercury News snare 3 - 1
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vonrnmlw:nlllmwﬂ;lmnyouraomnmmmna E CALLO UT TEXT AD

More than 900 inthe U.s. million

""‘“:’::J:qun.mwm.m.&m“mmmmmmm Integrated into the feel of the brief, a callout ad targets your

5. Conference been a debate

)

ethicsts over the ng or hydrating

e T ey et buying audience with an image and 25-word description.

F TRADITIONAL TEXT AD

L ) e Leverage the power of words with a 15-word text ad to drive
Sample provided is representative of ad specifications only and does i .
not necessarily depict placement within the brief. traffic to your website.

SEE PRICING NEXT > > >



AD RATES @& e
3500
& S P E C S Image Dimensions File Format Max File Size

728x90 JPEG, GIF 120k
Prices are for participation in 7 emails to the
5,600 Human Resource Professionals (one
90 day cycle)

] Top/Bottom Banner
$3000/$2500

Image Dimensions File Format Max File Size
468x60 JPEG, GIF 50k

Skyscraper

$3000

Image Dimensions File Format Max File Size
120x600 JPEG, GIF 150k

- Product Showcase
$2950

Lorem ipsum dolor
Lorem ipsum dolor
sit amet, consectuter
adipiscing elit, sed
do eiusmod tempor
incididunt ut labore et
dolore magna aliqua.

P Text five word headline, fifty word description
s Mors Image Dimensions 175x125 File Format JPEG, GIF

Lorem ipsum dolor
do eiusmod tempor incididunt ut labore et dolore magna
aliqua. Ut enim ad minimum veniam, quis. More $ 2 0 0 0

Text five word headline, twenty-five word description
Image Dimensions 125x100 File Format JPEG, GIF

CONTACT US

CcoLBY HORTON
DIRECTOR OF MEDIA AND CONTENT

469.420.2601 L T R R T N S AR

chorton@multibriefs.com

BEN MAITLAND

- Traditional Text Ad

DIRECTOR OF ADVERTISING SALES Lrm s $1500
972.402.7025 *“;‘d‘:ﬂgﬁ‘;u‘u Text five word headline, fifteen word description
bmaitland@multibriefs.com Image Dimensions 120x50 File Format JPEG, GIF
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Hot Topics in Diversity tackles today’s most relevant issues, gathered from sources like The Associated

Press, The New York Times, Financial Times and the leading industry publications. Delivered to the
inboxes of human resources professionals, Hot Topics in Diversity keeps them informed of topics that
impact the daily operation of their business. Subscribers are decision-makers with purchasing power -

the top-tier professionals in the retail facilities management industry.
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TOP TEN REASONS TO ADVERTISE IN
HOT TOPICS IN DIVERSITY:

CREDIBLE SOURCE
For over 40 years, our members have turned to the association as the

informational authority of the industry. Advertising in Hot Topics in
Diversity solidifies your place among weekly information provided to
ASHRA members.

Advertising in Hot Topics in Diversity allows your company to reach
industry decision-makers. Your message will be in front of pre-
qualified buyers who are looking for your products specifically for
their business.

m TARGETED DISTRIBUTION

Subscribers to Hot Topics in Diversity have asked to receive this information.
Your ad will no longer be mixed with junk mail and spam. Our enhanced
technology ensures that your ad will make it through spam filters.

E OPT-IN SUBSCRIBER LIST

Our editorial philosophy is driven by current events and relevant
industry issues and trends that affect our subscribers the most.

n RELEVANT CONTENT
D

FREQUENCY
Frequency builds awareness. As a bi-weekly publication, Hot Topics in Diversity

ensures your ad will be seen every other week by our 5,500 subscribers.

AFFORDABLE
n Advertising in Hot Topics in Diversity is much cheaper than many other Internet
) advertising options, and much more affordable than television and radio
promotion. Have you priced pay-per-click campaigns lately?

Each issue of Hot Topics in Diversity has a limited number of ad spaces, allowing your
ad to get maximum exposure. A limited number of ads equals higher visibility.

n YOUR AD WILL GET THE ATTENTION IT DESERVES

The electronic format makes it more convenient for a reader to

p IMMEDIATE RESPONSE TO YOUR AD
Q®
respond to your ad. Your product is just a click away!

Our talented graphics team is continually raising the bar by creating
sophisticated Web ads for our clients. These services are offered at
no charge to advertisers in Hot Topics in Diversity.

E EXCEPTIONAL CREATIVE SERVICES

As an advertiser, you'll have the ability to track reader response
your campaign, immediately quantifying your ROI.

m TRACK CAMPAIGN EFFECTIVENESS
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