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Jow sees huge market in solar shingles

uters srae 2 @ © B

ow Chemical Co. said it would begin selling a new rooftop shingle next year that converts

inlight into electricity. The shingle will use thin-film cells of copper indium gallium

selenide, a photovoltaic material that typically is more efficient at turning sunlight into
Empyrean

ectricity than traditional polysilicon cells. MORE
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rchitects see trend toward smaller homes, maximum use of space

ore News Today Srare [ [

Je to the recession and a renewed interest in lowering utility cests, there has been a growing demand for
naller sized homes in recent years. There has also been an adjustment in the volume of desired living space
th a preference for lower ceilings and a diminished interest in two-story foyers. Property upgrades,
wever, are popular with households trying to maximize their usable space with finished attics and
isements, outdoor living enhancements and blended indoor/outdoor features. MORE

A. requires anti-graffiti materials on all new single-family homes
e Los Angeles Times  share (= ([

ening a new front in the city's efforts to reduce tagging, the Los Angeles City Council approved an
dinance requiring that new hemes built in the city include some type of finish that is resistant to graffiti
'ray paint. The ordinance, which was unanimously approved, offers an exemption to owners who sign an
Ireement with the city to remove any graffiti that appears on their property within seven days. MORE

urvey: Demand up for energy-efficient homes

wters share (1 [

e long U.S. housing downturn has led homeowners to scale back both the size of houses and the amenities
und within them, but consumers are stil willing to invest in energy efficiency, according to a quarterly
rvey by an architects’ rade group. MORE

PRODUCT SHOWCASE I —————
SendOutCards

Can'tfind that perfect card? Need a card with your loga on it? Or maybe
Youd fike to have a custom invite or announcement? A custom card may be a
great option for you. The twa main options for creating a uniaue and
customized card are: a custom card created by the design team, or 2
PicturePLUS™ card created by you, your team, or your own designer. Custom
cands are 2 great option when you do not have access to your own photo-
manipulation program, or graphic designer. MORE.

ew law set to make h less vul ble to fe I

Today share = (@

1e Consumer Economic Protection Act of 2008 was created to help homeowners facing foreclosure,
eserve communities and protect consumers from unfair debt callectors. North Carolina Gov. Bev Perdue.
cently signed Senate Bill 974 into law. MORE

.S. Q2 home forecl, deli ies up
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1e number of home foreclosures in process and delinquent mortgages rose during the second quarter,
1ile home retention actions also increased, according to US. bank regulators. MORE
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EMA grants coming to uninsured homeowners
e Atlanta Journal-Constitution Share (1 [ - [EJ

deral officials say they will soon begin sending money to people in 17 counties who lost homes and
isinesses to last week's floods. In addition, federal officials added another five counties to a list of nine that
& eligible to receive grants to repair roads and other damaged infrastructures. MORE

ix ways to deal with small-business stress

e New York Times snave (1 [«

annot think of many jobs that pay a good amount of money that don't also offer a good amount of stress,
vs Jay Goltz. The interesting thing about entreprencurship s that you can encounter stress either because
1« are busy and growing and making money — or hecause you are not. MORE

The Radon Professional's Choice
for Accuracy and Reliabili

AccuStar

Find out why home inspectors rely on AccuStar Labs' radon testing

Professional Radon products: Short- and lang-term davices, state-of-tha-art RadStar
Laboratory Services radon monitors at affordable prices, NELAP-accredited laboratory.
Since 1984 Learn More

ASHI Weekly Inspector
Ben Maltland, Director of Advertising Sales, 972.402.7025 Download media kit
John Medellin, Content Editor, 469.420.2628 Contribute news
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PROFESSIONAL RADON
LABORATORY SERVICES

Give yaur alenss a frst ciass rad
test with 3 RacStar Continvous.
Recion Monitor, MORE.

Recent Issues.
Coming Soon.

This edition of the ASHI Weekly Inspector was sent to £#Emailé# as 2 member benefit exclusively for ASHI members. To unsubscribe, click here
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Sample provided is representative of ad specifications only and does
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ADVERTISING OPTIONS

LEADERBOARD
This premier position provides your company with top expo-
sure and quality traffic.

SKYSCRAPER
A skyscraper is a large format ad with prime real estate to sell
your company's products or services to decision-makers.

TOP/BOTTOM BANNER

Banner ads allow your company to combine text, colors, and
graphics into a unique sales message for committed buyers.

PRODUCT SHOWCASE
Showcase your latest product with this placement and
include a photo, 50-word description and link to your site.

CALLOUT TEXT AD

Integrated into the feel of the brief, a callout ad targets your
buying audience with an image and 25-word description.

TRADITIONAL TEXT AD

Leverage the power of words with a 15-word text ad to drive
traffic to your website.

CURRENT PROMOTION

Promote your company's current special offer with this
5-word ad that will entice buyers and increase traffic. Ad
includes a unigue landing page developed specifically for your
company. View landing page sample.



http://www.multibriefs.com/briefs/ashi/RFIsample.htm
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3500
& S P E C S Image Dimensions File Format Max File Size

728x90 JPEG, GIF 40k

Prices are for participation in 13 emails to
5,000 home inspectors (one 90 day cycle)

s Top/Bottom Banner
$3000/$2750

Image Dimensions File Format Max File Size
468x60 JPEG, GIF 40k

- Product Showcase
$2950

Skyscraper
$3000

Image Dimensions File Format Max File Size
120x600 JPEG, GIF 40k

Lorem ipsum dolor

Lorem ipsum dolor
sit amet, consectuter
adipiscing elit, sed
do eiusmod tempor
incididunt ut labore et
dolore magna aliqua.

voriam, aul st Text five word headline, fifty word description
o Image Dimensions 175x125 File Format JPEG, GIF

Lorem ipsum dolor
i allout lext

do eiusmod tempor incididunt ut labore et dolore magna
aliqua. Ut enim ad minimum veniam, quis. More $ 2 0 0 0

Text five word headline, twenty-five word description
Image Dimensions 125x100 File Format JPEG, GIF

[ Traditional Text Ad
Lorom pum $1500

amet
Lorem ipsum

CONTACT US

COLBY HORTON Conaectier Text five word headline, fifteen word description

VICE PRESIDENT OF PUBLISHING Image Dimensions 120x50 File Format JPEG, GIF

469.420.2601
chorton@multibriefs.com

BEN MAITLAND - fZ.':L".L’Z"m'"JiTJ‘?LIZ:T Curren‘t Promotlon
DIRECTOR OF ADVERTISING SALES $2250

972.402.7025 Text five word headline
bmaitland @multibriefs.com Image Dimensions 68x34 File Format JPEG, GIF

Landing Page Text 50 word product description
Landing Page Image Dimensions 175x125 File Format JPEG, GIF
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The news tackles today’s most relevant issues, gathered from sources like The Associated Press, The

New York Times, Financial Times and the leading industry publications. Delivered to the inboxes
of business leaders specializing in home inspections, the ASHI Weekly NewsBrief keeps professionals
informed of topics thatimpact the daily operation of their business. Subscribers are decision-makers with

purchasing power - the top-tier professionals in the industry.
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TOP TEN REASONS TO ADVERTISE IN
THE ASHI WEEKLY NEWSBRIEF:

CREDIBLE SOURCE
For over 23 years, our members have turned to the association as

the informational authority of the industry. Advertising in the
ASHI Weekly NewsBrief solidifies your place among weekly
information provided to ASHI members.

Advertising in the ASHI Weekly NewsBrief allows your company
to reach industry decision-makers. Your message will be in
front of pre-qualified buyers who are looking for your prod-
ucts specifically for their business.

n TARGETED DISTRIBUTION

Subscribers to the ASHI Weekly NewsBrief have asked to receive
this information. Your ad will no longer be mixed with junk mail
and spam. Our enhanced technology ensures that your ad will
make it through spam filters.

RELEVANT CONTENT
\ Our editorial philosophy is driven by current events and relevant

industry issues and trends that affect our subscribers the most.

FREQUENCY
Frequency builds awareness. As a weekly publication, the ASHI Weekly News-

Brief ensures your ad will be seen every week by our 5,000 subscribers.

E OPT-IN SUBSCRIBER LIST

AFFORDABLE
0 Advertising in the ASHI Weekly NewsBrief is much cheaper than many other

Internet advertising options, and much more affordable than television
and radio promotion. Have you priced pay-per-click campaigns lately?

Each issue of the ASHI Weekly NewsBrief has a limited number of ad spaces, allowing

n YOUR AD WILL GET THE ATTENTION IT DESERVES
your ad to get maximum exposure. A limited number of ads equals higher visibility.

The electronic format makes it more convenient for a reader to
respond to your ad. Your product is just a click away!

p IMMEDIATE RESPONSE TO YOUR AD
Q
)

Our talented graphics team is continually raising the bar by creating
sophisticated Web ads for our clients. These services are offered at
no charge to advertisers in the ASHI Weekly NewsBrief.

E EXCEPTIONAL CREATIVE SERVICES

As an advertiser, you'll have the ability to track reader response
your campaign, immediately quantifying your ROI.

m TRACK CAMPAIGN EFFECTIVENESS
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