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Highways of the Future—A Strategic Plan for Highway
Infrastructure Research and Development

As lhc Nﬂl]m’l moves into the heart of the 21st century, the economic
LR crowth made possible by the highway system has fueled tremendous
increases in the demands placed on it. At the same time, the Nation's
investment in highway infrastructure has not kept pace with these growing demands. Thesc
circumstances present highway agencies with many critical challenges. More
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Colorado's First Stimulus H|
Colorado has begun spending its $400 million transportation stimulus money on new
highway projects, starting with a $1.2 million paving project south of Denver. Governor
Bill Ritter attended a groundbreaking ceremony for that project Tuesday in Littleton as
workers began curbing and sewer work on the sidewalk along Belleview Avenue behind
him. More

hway Projects Start

Hard Hit Counties Could MISS Out on Highway Grants

A grant program allows federal oficials to target aras hardest it by the recession
with money for roads and bridges, but struggling counties waiting for stimulus help could
miss out on the transportation funding. More

Price Tag to Reduce Congestion, 'Go Green,' and Improve Safety
Outlined in Bottom Line Repor!
from American Society of State and Hi ion Offc
By 2015, governments at all levels will neod fo more than double their spending on
highways and bridges to keep up with increased traffic, freight congestion, the demands of s,

Secal

aging highways and bridges, and the growth of the nation's population. Transit spending SFactory,
would need to quadruple to serve increased ridership. More (600)369-5351
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National Asphalt Pavemen! Association President Briefs Congress on
in Asphalt

from National Asphalt Pavement Association

National Asphalt Pavement Association President Mike Acott testified before the United

States Congress that the asphalt pavement industry is on the verge of several major

breakthroughs in sustainable asphalt pavement technology and how asphalt reuse/recycling

‘warm mix, Perpetual Pavement, and porous asphalt will help pave the way to a more

sustainable future. More

Interoperability Is the Key Department of Transportation ITS Standards
Program

The Us. Department of Transportation Intelligent Transportation System (ITS) Standards
Program is working toward the widespread use of standards to encourage the
interoperability of IS systems that can improve safety and efficiency of the nation's
surface transportation system. More
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Coordinating, Planning and Managing the Effects of Roadway

Construction with Technology

from Re d Innovat inistration

The American Recovery and Reinvestment Act of 2009 allocates $26.7 billion to state
agencies for highway i investment projects. Given that as much

as 50 percent of the highway infrastructure investment funds could be obligated in time for

the 2009 summer construction, it is likely that there will be an unprecedented volume of

work zones occurring this summer. More
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AASHTO presents top 10 transportatlon issues for the new year
AASHTO Journal  share ink=1
The American Association of State Highway and Transportation Officials has compiled
a list of the top 10 distinct and pressing transportation Issues that loom at the local,
state, and federal levels as 2011 begins. Congressional enactment of a long-term
surface transportation reauthorization measure tops the list. "We are urging Congress
to write a balanced bill this year that meets the needs of preservation and new
capacity, meets the needs of rural and urban America, and meets the needs for
highways as well as transit," said John Horsley, AASHTO's executive director. "If we
get a bill passed with these elements, we have a shot of meeting the country's
needs.” MORE

The Ideas y
Infrastructure event

Rebuilding America's Infrastructure shae B © [ &

The Economist announced that United States Chief Information Officer Vivek Kundra,
world-renowned architect Frank Gehry, and others will participate in its upcoming
Ideas Economy: Intelligent Infrastructure event. The conference, which will be held in
New York City on Feb. 16 and 17, will focus on the global challenges and innovative
solutions necessary for building intelligent infrastructure. MORE
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“This edition of the ASHE Inside Lane was sent to ##Emal##. To unsubscribe, click here. Did someone forward this
edition to you? Subscribe here — Its free!
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Sample provided is representative of ad specifications only and does
not necessarily depict placement within the brief.
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ADVERTISING OPTIONS

LEADERBOARD
This premier position provides your company with top expo-
sure and quality traffic.

SKYSCRAPER

A skyscraper is a large format ad with prime real estate to sell
your company's products or services to decision-makers.

TOP/BOTTOM BANNER

Banner ads allow your company to combine text, colors, and
graphics into a unique sales message for committed buyers.

PRODUCT SHOWCASE

Showcase your latest product with this placement and in-
clude a photo, 50-word description and link to your site.

CALLOUT TEXT AD

Integrated into the feel of the brief, a callout ad targets your
buying audience with an image and 25-word description.

TRADITIONAL TEXT AD

Leverage the power of words with a 15-word text ad to drive
traffic to your website.



AD RATES @& e
2500
& S P E C S Image Dimensions File Format Max File Size

728x90 JPEG, GIF 120k

Prices are for participation in 13 emails to
4,200 highway construction professionals
(one 90 day cycle)

] Top/Bottom Banner
$1750/$1500

Image Dimensions File Format Max File Size
468x60 JPEG, GIF 50k

Skyscraper

$2000

Image Dimensions File Format Max File Size
120x600 JPEG, GIF 150k

- Product Showcase
$1250

Lorem ipsum dolor
Lorem ipsum dolor
sit amet, consectuter
adipiscing elit, sed
do eiusmod tempor
incididunt ut labore et
dolore magna aliqua.

P Text five word headline, fifty word description
s Mors Image Dimensions 175x125 File Format JPEG, GIF

do eiusmod tempor incididunt ut labore et dolore magna

aliqua. Ut enim ad minimum veniam, quis. More $ 1 0 0 0

Text five word headline, twenty-five word description
Image Dimensions 125x100 File Format JPEG, GIF

Lorem ipsum dolor
Lorem ipsum dolor sit amet, consectuter adipiscing elit, sed a O u eX

CONTACT US

COLBY HORTON

DIRECTOR OF MEDIA AND CONTENT
469.420.2601

chorton@multibriefs.com

BEN MAITLAND - Traditional Text Ad
DIRECTOR OF ADVERTISING SALES $500

Lorem ipsum dolor sit amet

Lorem ipsum dolor sit amet,

972.402.7025 consectuter adipiscing elt, ) . . o
. - ot sbore et More Text five word headline, fifteen word description
bmaitland@multibriefs.com

Image Dimensions 120x50 File Format JPEG, GIF
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The news tackles today’s most relevant issues, gathered from sources like The Associated Press, The

New York Times, Financial Times and the leading industry publications. Delivered to the inboxes of
contractors, consulting engineers, government agencies, material suppliers, utility companies, and other
highway related agencies, the ASHE Inside Lane keeps professionals informed of topics that impact the
daily operation of their business. Subscribers are decision-makers with purchasing power - the top-tier

professionals in the industry.
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TOP TEN REASONS TO ADVERTISE IN
ASHE INSIDE LANE:

CREDIBLE SOURCE
For over 50 years, our members have turned to the association as

the informational authority of the industry. Advertising in ASHE
Inside Lane solidifies your place among weekly information
provided to ASHE members.

Advertising in ASHE Inside Lane allows your company to reach
industry decision-makers. Your message will be in front of
pre-qualified buyers who are looking for your products

specifically for their business.

n TARGETED DISTRIBUTION

Subscribers to ASHE Inside Lane have asked to receive this
information. Your ad will no longer be mixed with junk mail and
spam. Our enhanced technology ensures that your ad will
make it through spam filters.

RELEVANT CONTENT
\ Our editorial philosophy is driven by current events and relevant

industry issues and trends that affect our subscribers the most.

FREQUENCY
Frequency builds awareness. As a weekly publication, ASHE Inside Lane

ensures your ad will be every week by our 4,200 subscribers.

E OPT-IN SUBSCRIBER LIST

AFFORDABLE
0 Advertising in ASHE Inside Lane is much cheaper than many other Internet

advertising options, and much more affordable than television and radio
promotion. Have you priced pay-per-click campaigns lately?

Each issue of ASHE Inside Lane has a limited number of ad spaces, allowing your ad to

n YOUR AD WILL GET THE ATTENTION IT DESERVES
get maximum exposure. A limited number of ads equals higher visibility.

The electronic format makes it more convenient for a reader to
respond to your ad. Your product is just a click away!

p IMMEDIATE RESPONSE TO YOUR AD
Q
)

Our talented graphics team is continually raising the bar by creating
sophisticated Web ads for our clients. These services are offered at
no charge to advertisers in ASHE Inside Lane.

E EXCEPTIONAL CREATIVE SERVICES

As an advertiser, you'll have the ability to track reader response
your campaign, immediately quantifying your ROI.

m TRACK CAMPAIGN EFFECTIVENESS
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