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This Week in Welding

rrobucrsiowcsss - How to train US workers back into
[ manufactulll'lng jobs

CNNMoney <
Despte gloomy Job prospects, many American manufacturers are on the
prow for top talent, but say that not enough workers are trained for the tasks. When machine
shops were in almost every American high school, students could learn the mechanical basics.
that could prepare them for an entry-level manufacturing job. Applicants today, manufacturers.
complain, often do not have such elementary shop skill, iet alone the computer skills and other
knowledge required for more complicated and sophisticated manufacturing processes. MORE
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‘Welding Bucks' get structural welding code certification
Alpine Avalanche s B [ =
Seven Alpine High School welding technology students and one vocational agriculture student in
Alpine, Texas, were certified to the American Welding Society's D1.1 Structural welding code this
year. They were certified by Richard DePue, a senior certified welding Inspector, after passing
destructive tests on their welds. MORE
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Alloy welding applications

Welding & Gases Today Online  Siae ("=

Technical talent has become scarce across manufacturing industries. End-users often need
technical assistance that is no longer available in-house, as most material manufacturers are
working with scaled-back engineering, sales and service personnel. As a result, welding
distributors and manufacturers are being called upon to provide the technical know-how and
must work together to keep end-users productive and competitive. MORE
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The Federal Motor Carrier Safety Administration asking for input on its
strategic plan

2.3, Keller & Associates  Srae B=

The Federal Motor Carrier Safety Administration, also known as FMCSA, is requesting public
comment on its dralt strategic plan, Federal Motor Carrier Safety Administration 2011-2016
Strategic Plan: Ralsing the Safety Bar. MORE

New Mexico students take gnld at welding comp.
The Daily Times snore €1
After winning first place in a national welding competition, three high school students found out
that hands-on learning actually pays off. The trio of young welders — Jared Martinez, Josh Ellrod
and Brennen Clelland — spent the last year sharpening their welding skills enough to win the
state's Skils USA Welding Fabrication Contest for high school students. MORE

Featured Companies

Buffalo Thg Harris
BUFFALQ %eio corn ===y Products Group
Buftalo Welding Corp has been @ T iarie Produets Group is a
provding businesses with the 24 ord e n metal working

Iatest in welding technology,
welding supplies, and friendly soldering, welding, cutting and
fast professional serice o over 60 years. MORE | gas isroution ndustrice. MORE

Focus on value and welding solutions
Topay sree B C @ &
Many entrepreneurs, when starting out, tend to fuss over one-off transactions and meeting their
sales target. Not Victor Khaw, general manager of Allalloy Dynaweld. Instead of focusing solely
on the sale of products, Khaw's strategy for Alalloy was for it to be a provider of value-based
Solutions. Adopting this business model has paid off handsomely, as the company raked in
revenues of some $10 millon in it first year of operations in 2008. MORE
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Colby Horton, Vice President of Publishing, 469.420.2601
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This editon of This Week In Welding ias sent to # #Email# #. To unsubscrive, lick
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Sample provided is representative of ad specifications only and does
not necessarily depict placement within the brief.
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ADVERTISING OPTIONS

LEADERBOARD
This premier position provides your company with top expo-
sure and quality traffic.

TOP/BOTTOM SKYSCRAPER
A skyscraper is a large format ad with prime real estate to sell
your company's products or services to decision-makers.

TOP/BOTTOM BANNER

Banner ads allow your company to combine text, colors, and
graphics into a unique sales message for committed buyers.

PRODUCT SHOWCASE
Showcase your latest product with this placement and
include a photo, 50-word description and link to your site.

FEATURED COMPANY

Integrated into the feel of the brief, a callout ad targets your
buying audience with an image and 25-word description.

TRADITIONAL TEXT AD

Leverage the power of words with a 15-word text ad to drive
traffic to your website.

CURRENT PROMOTION

Promote your company's current special offer with this
5-word ad that will entice buyers and increase traffic. Ad
includes a unique landing page developed specifically for your
company. View landing page sample.




AD RATES @& e
5000
& S P E C S Image Dimensions File Format Max File Size

728x90 JPEG, GIF 40k

Prices are for participation in 13 emails to
the 37,000 professional welders
(one 90 day cycle)

s Top/Bottom Banner
$4000/$3500

Image Dimensions File Format Max File Size
468x60 JPEG, GIF 40k

Skyscraper Top/Bottom
$4000/$3500

Image Dimensions File Format Max File Size
120x600 JPEG, GIF 40k

- Product Showcase
$3950

Lorem ipsum dolor
Lorem ipsum dolor
sit amet, consectuter
adipiscing elit, sed
do eiusmod tempor
incididunt ut labore et
dolore magna aliqua.

B Text five word headline, fifty word description

veniam, quis nostrud

e v Mo Image Dimensions 175x125 File Format JPEG, GIF

Lorem ipsum dolor
Lorem ipsum dolor sit amet, consectuter adipiscing elit, sed e a tu re O I N p a ny

do eiusmod tempor incididunt ut labore et dolore magna
aliqua. Ut enim ad minimum veniam, quis. More $ 2 5 0 0

Text five word headline, twenty-five word description
Image Dimensions 1256x100 File Format JPEG, GIF

CONTACT US

COLBY HORTON T Text five word headline, fifteen word description
VICE PRESIDENT OF PUBLISHING :Ed:::e;e“ Image Dimensions 120x50 File Format JPEG, GIF
469.420.2601 e e e e e e e e e e e e e e e e e e e e e e e e e e e e

- Traditional Text Ad
$1500

Lorem ipsum
dolor sit

chorton@multibriefs.com

[ e Current Promotion

consectuter adipiscin

BEN MAITLAND
DIRECTOR OF ADVERTISING SALES $2750

972.402.7025 Text five word headline
bmaitland @multibriefs.com Image Dimensions 68x34 File Format JPEG, GIF

Landing Page Text 50 word product description
Landing Page Image Dimensions 175x125 File Format JPEG, GIF
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The news tackles today’s most relevant issues, gathered from sources like The Associated Press,

The New York Times, Financial Times and the leading industry publications and is delivered to the
inboxes of welders, researchers, educators, energy industry professionals, construction laborers,

foremen, and PhDs.

=
]
=
&

IS A PROFESSIONAL RESOURCE FOR

O
BR
>
P

THIS WEEK IN WELDING : [ ]



TOP TEN REASONS TO ADVERTISE IN
THIS WEEK IN WELDING:

CREDIBLE SOURCE
For 92 years, our members have turned to the association as the

informational authority of the industry. Advertising in This Week
in Welding solidifies your place among weekly information
provided to AWS members.

Advertising in This Week in Welding allows your company to
reach industry decision-makers. Your message will be in front
of pre-qualified buyers who are looking for your products
specifically for their business.

n TARGETED DISTRIBUTION

Subscribers to This Week in Welding have asked to receive this
information. Your ad will no longer be mixed with junk mail and
spam. Our enhanced technology ensures that your ad will
make it through spam filters.

RELEVANT CONTENT
\ Our editorial philosophy is driven by current events and relevant

industry issues and trends that affect our subscribers the most.

E OPT-IN SUBSCRIBER LIST

FREQUENCY
n Frequency builds awareness. As a weekly publication, This Week in Welding

ensures your ad will be seen weekly by our 37,000 subscribers.

AFFORDABLE
) Advertising in This Week in Welding is much cheaper than many other Internet

advertising options, and much more affordable than television and radio
promotion. Have you priced pay-per-click campaigns lately?

Each issue of This Week in Welding has a limited number of ad spaces, allowing your ad to
get maximum exposure. A limited number of ads equals higher visibility.

n YOUR AD WILL GET THE ATTENTION IT DESERVES

The electronic format makes it more convenient for a reader to
respond to your ad. Your product is just a click away!

p IMMEDIATE RESPONSE TO YOUR AD
Q
)

Our talented graphics team is continually raising the bar by creating
sophisticated Web ads for our clients. These services are offered at
no charge to advertisers in This Week in Welding.

E EXCEPTIONAL CREATIVE SERVICES

As an advertiser, you'll have the ability to track reader response
your campaign, immediately quantifying your ROI.

m TRACK CAMPAIGN EFFECTIVENESS
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