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Dealing with infringement: Part 1
Try Handmade share B3 © @

This week, author Ellie Thouret's blog post focuses on an issue that many designer-m
having designs copied. Unfortunately, it happens often and sometimes even by large
independent designers feel powerless. This is what happened to Eloise of HidenSeek,
two-post series Thouret talked to Eloise to learn about her experience. MORE

Hawaii: Making it work in paradise
American Craft Magazine  Share cm
What draws craft artists to Hawaii? The islands’ natural beauty is @ potent force in th
creative people. "We're drawn here. There's this wonderful creative energy here that
like a magnet," says wood artist Tiffany DeEtte Shafto, president of Hawaii Craftsme
"Contemporary Hawail Woodworkers: The Wood, the Art, the Aloha, with Lynda McDi
surroundings inspire craft enthusiasts, as do Hawailan cultural traditions. But many f
creative not only in making art, but aiso in making a living. Hawail, lush and lovely,
€

Mountain Valley Paper

'YOUR SOURCE FOR SPECIAL PAPERS
Banks to get $30 billion for small business loans
Bloomberg Businessweek  Sharc (Sin]
During his last State of the Union, President Barack Obama trumpeted a new $30 bill
boost small business lending. At the time outstanding loans to small businesses had ¢
nearly $36 billion, since 2008, according to data from bank regulatory filings known ¢
continued to drop through the first three quarters of 2010 by another 4 percent, som¢
money from the Small Business Lending Fund is about to start flowing, with investme
made in the first quarter, according to Jason Tepperman, the Treasury program's diri

How should I dress?

The Crafts Report  share B3 © [0

How should you dress for various shows? You don't want to be overdressed, but at th
seen exhibitors underdressed for higher-end shows. Is there a standard you should fc
columnist Donald Clark talks about the proper way to dress at a craft show. MORE

Small business marketing and community service
Small Business Trends snae K3 © [0

We all have social and community issues that we care about. A green planet for som
others, disabled veterans, survivors of abuse — the opportunity to give back is endle
have to do with small business? Well, social programs not only help people in need, |
marketing opportunities for the generous, smart and socially aware small business o
profitable to serve for both you and the charity. MORE

PRODUCT SHOWCASES

@ Expedia’

1ts the same rich and creamy  Dean'’s Office Machines has Plan your next great vacation

Caramel Macchiato taste you  been invited by Elon University  with Expedia. As the world's
expect, with fewer calories. Did  to demonstrate their "Green largest online travel agency,
You know? Macchiato is an Initiatives” in the office equip-  we make it easy to get the best

Italian word meaning ment and printing industry- prices on flights, hotels, and
“marked." S0 a latte macchiato  Dean's has been a leader in flight + hotel vacations. More
is steamed milk marked witha  introducing new energy star info

while a caffe eco-
macchiato is espresso marked  friendly procuct lines. More
with a lttle milk. More info info

Craft: Origami heart valentines
Zakka Life  share cm

Following is one of the valentine projects author Jessica Okui has been working on. It
craft: just a lollipop covered with an origami heart. You could set hearts up on a dess
them as a unique valentine for children. MORE

Free hats for those in need
Craftster snare B3 @

With the economy the way it is, there is so much that Craftsters can do to help! Auth
read about this in the Grand Rapids Press and then saw fellow Craftster member Kee
leaving hats for the homeless in California. Crocheters and knitters are making hats ¢
around their cities with tags that say things like "Free” and "Clean Hat for Youl" What
Why stop at hats? Certainly those in need could use mittens or scarves as well. MORE

E TRY IT FREE
[STarT

Email Marketing Works!

1f you have not tried using Email Contact for your business then
it's time now that you got started. Sending out an email
campaign is immediate, and cost-effective! MORE

Email Contact’

Powsred sy MU LTI 3
7701 Las Coinas Ridge, Ste. 800, Irving, TX 75063
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Fuseworks from
Diamond Tech
Glass fusing in
less than 3
minutes using any
household

‘microwave.
More info

Digital
Scrapbooking
Giftware System
Make More Money
with
Make-and-Take
Giftware

More info

Sample provided is representative of ad specifications only and does

not necessarily depict placement within the brief.
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MANY WAYS
TO DELIVER YOUR

TO THIS MARKET

ADVERTISING OPTIONS
LEADERBOARD

This premier position provides your company with top expo-
sure and quality traffic.

SKYSCRAPER
A skyscraper is a large format ad with prime real estate to sell
your company's products or services to decision-makers.

TOP/BOTTOM BANNER

Banner ads allow your company to combine text, colors, and
graphics into a unique sales message for committed buyers.

PRODUCT SHOWCASE

Showcase your latest product with this placement and in-
clude a photo, 50-word description and link to your site.

CALLOUT TEXT AD

Integrated into the feel of the brief, a callout ad targets your
buying audience with an image and 25-word description.

TRADITIONAL TEXT AD

Leverage the power of words with a 15-word text ad to drive
traffic to your website.



AD RATES @& e
2500
& S P E C S Image Dimensions File Format Max File Size

728x90 JPEG, GIF 40k
Prices are for participation in 7 emails to
4,800 craft industry professionals

(one 90 day cycle)

] Top/Bottom Banner
$2000/$1500

Image Dimensions File Format Max File Size
468x60 JPEG, GIF 40k

Skyscraper
$2000

Image Dimensions File Format Max File Size
120x600 JPEG, GIF 40k

- Product Showcase
$1500

Lorem ipsum dolor
Lorem ipsum dolor
sit amet, consectuter
adipiscing elit, sed
do eiusmod tempor
incididunt ut labore et
dolore magna aliqua.

P Text five word headline, fifty word description
s Mors Image Dimensions 175x125 File Format JPEG, GIF

do eiusmod tempor incididunt ut labore et dolore magna

aliqua. Ut enim ad minimum veniam, quis. More $ 1 0 0 0

Text five word headline, twenty-five word description
Image Dimensions 125x100 File Format JPEG, GIF

Lorem ipsum dolor
Lorem ipsum dolor sit amet, consectuter adipiscing elit, sed a O u eX

CONTACT US

COLBY HORTON

DIRECTOR OF MEDIA AND CONTENT
469.420.2601

chorton@multibriefs.com

BEN MAITLAND [ ] Traditional Text Ad
DIRECTOR OF ADVERTISING SALES —— $500

dolor sit amet

972.402.7025 "°‘°m.:):.”m‘ Text five word headline, fifteen word description
bmaitland @ multibriefs.com oo samod Image Dimensions 120x50 File Format JPEG, GIF

tempor incidid-
unt ut labore et.
More
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The news tackles today’s most relevant issues, gathered from sources like The Associated Press, The

New York Times, Financial Times and the leading industry publications. Delivered to the inboxes
of retailers, manufacturers, professional crafters and designers, the CHA Marketplace Monitor keeps
professionals informed of topics that impact the daily operation of their business. Subscribers are

decision-makers with purchasing power - the top-tier professionals in the industry.
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TOP TEN REASONS TO ADVERTISE IN
CHA MARKETPLACE MONITOR:

CREDIBLE SOURCE
For years, our members have turned to the association as the infor-

mational authority of the industry. Advertising in CHA Market-
place Monitor solidifies your place among weekly information
provided to CHA members.

Advertising in CHA Marketplace Monitor allows your company
to reach industry decision-makers. Your message will be in
front of pre-qualified buyers who are looking for your prod-
ucts specifically for their business.

n TARGETED DISTRIBUTION

Subscribers to CHA Marketplace Monitor have asked to receive
this information. Your ad will no longer be mixed with junk mail
and spam. Our enhanced technology ensures that your ad will
make it through spam filters.

RELEVANT CONTENT
\ Our editorial philosophy is driven by current events and relevant

industry issues and trends that affect our subscribers the most.

FREQUENCY
Frequency builds awareness. As a bi-weekly publication, CHA Marketplace

Monitor ensures your ad will be every other week by our 4,800 subscribers.

E OPT-IN SUBSCRIBER LIST

AFFORDABLE
) Advertising in CHA Marketplace Monitor is much cheaper than many other

Internet advertising options, and much more affordable than television and
radio promotion. Have you priced pay-per-click campaigns lately?

Each issue of CHA Marketplace Monitor has a limited number of ad spaces, allowing
your ad to get maximum exposure. A limited number of ads equals higher visibility.

n YOUR AD WILL GET THE ATTENTION IT DESERVES

The electronic format makes it more convenient for a reader to
respond to your ad. Your product is just a click away!

p IMMEDIATE RESPONSE TO YOUR AD
Q
)

Our talented graphics team is continually raising the bar by creating
sophisticated Web ads for our clients. These services are offered at
no charge to advertisers in CHA Marketplace Monitor.

E EXCEPTIONAL CREATIVE SERVICES

As an advertiser, you'll have the ability to track reader response
your campaign, immediately quantifying your ROI.

m TRACK CAMPAIGN EFFECTIVENESS

9



