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rrooucr swowcasss— Join the We Are Golf Coalition today
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2 22 129e Are Golf unites CMAA, GCSAA, NGCOA and the PGA of America in
an intitive to change the face of golf and to represent the

conomic, human and environmental benefis of the industry at

federal, state and local levels of government. The 2 millon Jobs generated by the multi-

billion-dollar industry, and the industry’s vast economic impact, are at the core of the

coalition's message. Coalition membership willinclude participation from association

members, mult-course owners, manufacturers and golf faciltes. Learn more about how

You and your facility can become involved. MORE

the art of sy

2010 election results now available
-]

The Club Managers Association of America held its elections at the 83rd World
Conference on Club Management and Golf Industry Show in San Diego. Eligible voting
members cast their votes for the 2010 Secretary-Treasurer and Board of Directors
positions. The election results have been tabulated electronically by the voting software
for announcement at the Closing Business Session. MORE

Give a Little, Get-A-Way
can s B C 02

When you donate $250 to the Club Foundation, your generosity benefits everyone! After
making  donation, your club members and you become eligible for discounted travel
packages at the Orlando World Center Marriot and at Caesar’s Palace in Las Vegas. Your
industry benefits by having the funds to continue their numerous scholarship and
professional development prograrms. MORE

INDUSTRY NEWS

Area Haitian country club employees receive immediate aid
PR Newswire snae B [
The Fiorida Chapter of the Club Manager's Association of America announced they have
raised $425,000 in Haiti relie aid under their We Care Program. Approximately
eighty-five percent of the funds will directly benefit over 600 South Fiorida Haitian
country club employees and their families who have been adversely affected by the
earthquake. The remaining funds will be allocated to a yet to be determined national
organization assisting Haiti. MORE

This thing of beauty has met its match in time
The Providence Journal  Stare ()=
The steady decline of Rhode Island manufacturing, the consolidation of other industries
and the changing social needs of modern business owners have eroded the To Kalon Club
membership to where the group is trying to sell its 102-year-old building. To Kalon isn't
alone. Across the country, changing demographics, a faster-paced professional lfestyle
and 2 shrinking economy are driving many similar long-lived social clubs out of business.
James B. Singeriing, CEO of the Club Managers Association of America, said bourbon-
and-billard rooms have given way to chardonnay and fitness centers for members.
recovering from hip surgery. MORE
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Country club manager finds right fit in Bowling Green, Ky.

Bowling Green Daily News snae [ () (2

30hn Campbell, a certifid club manager through CMAA, has been general manager at

the 450-member Indian Hils Country Club in Bowling Green, Ky.,for about a month, but

he likes what he sees 5o far. "Its 3 gem. IS family-oriented and not pretentious,” he

Seid. "It's not your grandfather's country club. It 2 great place to hang out." MORE

ONTACT CMAA

Do you have a question regarding one of the stories featured here or a suggestion for a
future article? Would you lie more information about a specific topic? Do you have an
event at your club you'd like mentioned in an upcoming edition? We always welcome
your feedback and suggestions. Click here o submit your Inquires to John

Scott, Associate Editor and Communications Manager at CMAA.
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CMAA Industry Update

Steven Bicain, Content o, 469.420.2625  Contibute news

ediion t you? Subscibe hers - I free!
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Sample provided is representative of ad specifications only and does
not necessarily depict placement within the brief.
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ADVERTISING OPTIONS

LEADERBOARD

This premier position provides your company with top expo-
sure and quality traffic.

SKYSCRAPER

A skyscraper is a large format ad with prime real estate to sell
your company's products or services to decision-makers.

TOP/BOTTOM BANNER

Banner ads allow your company to combine text, colors, and
graphics into a unique sales message for committed buyers.

PRODUCT SHOWCASE

Showcase your latest product with this placement and in-
clude a photo, 50-word description and link to your site.

CALLOUT TEXT AD

Integrated into the feel of the brief, a callout ad targets your
buying audience with an image and 25-word description.

TRADITIONAL TEXT AD

Leverage the power of words with a 15-word text ad to drive
traffic to your website.



AD RATES @& e
3500
& S P E C S Image Dimensions File Format Max File Size

728x90 JPEG, GIF 40k
Prices are for participation in 13 emails to
the 6,300 Club Managers
(one 90 day cycle)

] Top/Bottom Banner
$2750/$2500

Image Dimensions File Format Max File Size
468x60 JPEG, GIF 40k

Skyscraper
$2750

Image Dimensions File Format Max File Size
120x600 JPEG, GIF 40k

- Product Showcase
$2950

Lorem ipsum dolor
Lorem ipsum dolor
sit amet, consectuter
adipiscing elit, sed
do eiusmod tempor
incididunt ut labore et
dolore magna aliqua.

P Text five word headline, fifty word description
s Mors Image Dimensions 175x125 File Format JPEG, GIF

Lorem ipsum dolor
do eiusmod tempor incididunt ut labore et dolore magna
aliqua. Ut enim ad minimum veniam, quis. More $ 2 5 0 0

Text five word headline, twenty-five word description
Image Dimensions 125x100 File Format JPEG, GIF

CONTACT US

CcoLBY HORTON
DIRECTOR OF MEDIA AND CONTENT

469.420.2601 L T R R T N S AR

chorton@multibriefs.com

BEN MAITLAND

- Traditional Text Ad

DIRECTOR OF ADVERTISING SALES Lrm s $1500
972.402.7025 *“;‘d‘:ﬂgﬁ‘;u‘u Text five word headline, fifteen word description
bmaitland@multibriefs.com Image Dimensions 120x50 File Format JPEG, GIF

E




The CMAA Club Connection tackles today’s most relevant issues, gathered from sources like The

Associated Press, The New York Times, Financial Times and the leading industry publications.
Delivered to the inboxes of club managers who run more than 3,000 country, golf, city, athletic, faculty,
yacht, town and military clubs, the CMAA Club Connection keeps professionals informed of topics
that impact their programs. Subscribers are decision-makers with purchasing power — the top-tier

professionals in the industry.
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TOP TEN REASONS TO ADVERTISE IN

CMAA CLUB CONNECTION:

CREDIBLE SOURCE
For more than 83 years, our members have turned to the association as

the informational authority of the industry. Advertising in CMAA Club
Connection solidifies your place among weekly information provided
to CMAA members.

Advertising in CMAA Club Connection allows your company to reach
industry decision-makers. Your message will be in front of pre-
qualified buyers who are looking for your products specifically for
their business.

m TARGETED DISTRIBUTION

Subscribers to CMAA Club Connection have asked to receive this informa-
tion. Your ad will no longer be mixed with junk mail and spam. Our en-

E OPT-IN SUBSCRIBER LIST

hanced technology ensures that your ad will make it through spam filters.

Our editorial philosophy is driven by current events and relevant
industry issues and trends that affect our subscribers the most.

n RELEVANT CONTENT
D

FREQUENCY
Frequency builds awareness. As a weekly publication, CMAA Club Connection

ensures your ad will be seen every week by our 6,300 subscribers.

AFFORDABLE
n Advertising in CMAA Club Connection is much cheaper than many other Inter-
) net advertising options, and much more affordable than television and radio
promotion. Have you priced pay-per-click campaigns lately?

Each issue of CMAA Club Connection has a limited number of ad spaces, allowing
your ad to get maximum exposure. A limited number of ads equals higher visibility.

n YOUR AD WILL GET THE ATTENTION IT DESERVES

The electronic format makes it more convenient for a reader to

p IMMEDIATE RESPONSE TO YOUR AD
Q®
respond to your ad. Your product is just a click away!

Our talented graphics team is continually raising the bar by creating
sophisticated Web ads for our clients. These services are offered at
no charge to advertisers in CMAA Club Connection.

E EXCEPTIONAL CREATIVE SERVICES

As an advertiser, you'll have the ability to track reader response

m TRACK CAMPAIGN EFFECTIVENESS

your campaign, immediately quantifying your ROI.
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