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MICROSTRATEGY
a’ TO CREATE TARGETED AND PERSONALIZED

2012

The one out of the many
[FIE]

Microstrategy i i
o We constantly are bombarded with information,
MicroStretegy coming at us from all sides. Getting throug to'a
customer at all requires the right moment, the right

place, and the right channel. More than ever, it is critical to achieve highly personalized
targeting by "marketing to an audience of one" using business intelligence. MORE

DEATH BY DISPLAY?
Google Display Ta
Secrets o

3 for 3: FTC, USPS, congressional keynotes confirmed for DMA in DC
2012!

Direct Marketing Association Share m=

DMA is delighted to announce three stellar keynote speakers for DMA in DC 2012!
Federal Trade Commission Commissioner Julie Brill will enlighten attendees about what
the FTC has in store for marketers, from regulating data usage and redefining personal
information to "do not track” technology and “eraser buttons.” Postmaster General Pat
Donahoe will join attendees in a casual conversation about the serious financial
challenge facing the U.S. Postal Service, sharing his hopes, fears, plans and :
expectations for the future of the mail. U.S. Rep. Mary Bono Mack, R-Calif, will provide

insight into the legislative process and lay out Congress' priorities on issues from A I_ E A D E R B OA R D
privacy to data security. The conference program is packed with these and other

can't-miss learning opportunities for marketers and fundraisers, so plan to join DMA in

Washington, D.C., on March 26-27. Space is limited to 100 attendees, so please register ThIS premler pOSlUOn prOVIdeS yOur Compa ny W|th TOp eXpO‘

today to secure your seat! MORE » . .
mardovdm2 sure and quality traffic.

ADVERTISING OPTIONS

Maximizing email SO What iS

Direct Marketing News  snsre B= lggfﬁ‘;{lg’

While most marketers use email in some capacity, industry experts argue that many generation

don't maximize the channel's value. "Too many programs fail to incorporate customer

data effectively, to deliver more targeted and relevant emails," says Matthew Kirsch, success? B LOW E R |_ EA D E R B OA R D

senior manager of online marketing at DirecTV. "The challenge with social and other
g and Tl Arsher e o e s st bl St o ke oGl The lower leaderboard gives your company a prominent posi-
measurable improvements in his or her program.” MORE . . .. B

’ e tion right under the association’s masthead.

Thoughtful, Reliable, Effective. Direct to
Consumer Marketing Done Right!

Reach your target consumers and increase brand awareness and
Sales with a dual-direct marketing approach. Varga Media can help
drive your ROI with an integrated campaign featuring door hangers
and direct mail. MORE

C/1 TOP/BOTTOM SKYSCRAPER

A skyscraper is a large format ad with prime real estate to sell
your company's products or services to decision-makers.

6 tips for practicing safe social media
MarketingProfs  snarc D=
Social media provides an open channel to engage customers in real-time

communications, but that could also pose a risk. The following are six critical steps
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Inbound &

m Taking A “Crawl. Walk, Run"Approach _MBronio Outbound Calls
B e e e o i vt sear D/1 TOP/BOTTOM BANNER

speaking and
friendly agents ata

Marketers in India turn to social media, email ;algrﬂ';’dm;t’f’:‘rdigjs Banner ads a”OW your Company to Comblne teXt’ COlorS’ and
graphics into a unique sales message for committed buyers.

eMarketer i More info
According to Octane Research's January 2012 "Gearing Up For Growth: India

e-Marketing Outlook 2012" report, marketers in India expect to increase the use of

social media and email to reach their customers in 2012. Almost 69 percent of

marketers said they planned to adopt social media marketing in the coming year, and

53.1 percent plan to invest in email marketing. Forty-six percent of marketers also plan

to pay more attention to developing company websites. MORE

&]in[T E PRODUCT SHOWCASE

. Showcase your latest product with this placement and in-
clude a photo, 50-word description and link to your site.

Dime, Until You Talk Time
To...

E Don't Spend Another 5%

O STIRISTA

F CALLOUT TEXT AD

—piehead=

Please stop by Booth 2202 at  Stirista's groundbreaking

T your neor ol s, DWA 2004 karn ety comhies ol Integrated into the feel of the brief, a featured company ad

iormatin fater,and piace. e t your direct marketing  marketing resources to provide targets your buying audience with an image an -WOr
lifetime value of your data. real-time business directories d
They incresse onlne Mention tis sdverisement inthe word racing the escription.

content strategy; call
603.570.4301.

G TRADITIONAL TEXT AD

Sample provided is representative of ad specifications only and does Leverage the power of words with a 15-word text ad to drive
not necessarily depict placement within the brief. traffic to your website



AD RATES @ Leaderboard
3500
& S P E C S Image Dimensions File Format Max File Size

728x90 JPEG, GIF 40k

Prices are for participation in 13 emails to
50,000directmarketingprOfeSSiOﬂalS © © 0 0 0000000000000 00000000000000060000600600O0O06OCOCOCIOCIOCOLCTOLOEO

(one 90 day cycle)
e Lower Leaderboard

$3250

Image Dimensions File Format Max File Size
580x70 JPEG, GIF 40k

I Top/Bottom Banner
$3000/$2500

Image Dimensions File Format Max File Size
468x60 JPEG, GIF 40k

Top/Bottom Skyscraper
$3000/$2500

Image Dimensions File Format Max File Size
120x600 JPEG, GIF 40k

Product Showcase
$2950

Text five word headline, fifty word description
Image Dimensions 175x125 File Format JPEG, GIF

Callout Text Ad
$2500

COLBY HORTON Text five word headline, twenty-five word description

DIRECTOR OF MEDIA AND CONTENT Image Dimensions 125x100 File Format JPEG, GIF

469.420.2601

chorton@multibriefs.com

CONTACT US

Traditional Text Ad
DIRECTOR OF ADVERTISING SALES $1500

469.420.2618 iii‘miz.ame‘. i Text five word headline, fifteen word description
jdebois@multibriefs.com Image Dimensions 120x50 File Format JPEG, GIF

JAMES DeBOIS

E




The news tackles today’s most relevant issues, gathered from sources like The Associated Press, The

New York Times, Financial Times and the leading industry publications. Delivered to the inboxes of
marketing professionals who spend $149 billion a year on products and services, the DMA Marketing Brief
keeps professionals informed of topics that impact the daily operation of their business. Subscribers are

decision-makers with purchasing power - the top-tier professionals in the industry.
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TOP TEN REASONS TO ADVERTISE IN
DMA MARKETING BRIEF:

CREDIBLE SOURCE
For over 93 years, our members have turned to the association as

the informational authority of the industry. Advertising in DMA
Marketing Brief solidifies your place among weekly information
provided to DMA members.

Advertising in DMA Marketing Brief allows your company to
reach industry decision-makers. Your message will be in front
of pre-qualified buyers who are looking for your products
specifically for their business.

n TARGETED DISTRIBUTION

Subscribers to DMA Marketing Brief have asked to receive this
information. Your ad will no longer be mixed with junk mail and
spam. Our enhanced technology ensures that your ad will
make it through spam filters.

RELEVANT CONTENT
\ Our editorial philosophy is driven by current events and relevant

industry issues and trends that affect our subscribers the most.

FREQUENCY
Frequency builds awareness. As a weekly publication, DMA Marketing

Brief ensures your ad will be seen every week by our 50,000 subscribers.

E OPT-IN SUBSCRIBER LIST

AFFORDABLE
0 Advertising in DMA Marketing Brief is much cheaper than many other

Internet advertising options, and much more affordable than television
and radio promotion. Have you priced pay-per-click campaigns lately?

Each issue of DMA Marketing Brief has a limited number of ad spaces, allowing your

n YOUR AD WILL GET THE ATTENTION IT DESERVES
ad to get maximum exposure. A limited number of ads equals higher visibility.

The electronic format makes it more convenient for a reader to
respond to your ad. Your product is just a click away!

p IMMEDIATE RESPONSE TO YOUR AD
Q
)

Our talented graphics team is continually raising the bar by creating
sophisticated Web ads for our clients. These services are offered at
no charge to advertisers in DMA Marketing Brief.

E EXCEPTIONAL CREATIVE SERVICES

As an advertiser, you'll have the ability to track reader response
your campaign, immediately quantifying your ROI.

m TRACK CAMPAIGN EFFECTIVENESS
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