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Intraosseous Infusion System
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New role improves patient flow in emergency E
department

Hospital News s B © (@

An innovative approach to patient care at Rouge Valley Health System in Canada is
helping to move ambulatory patients more quickly through the emergency department,
while still delivering high quality patient care. The patient navigator, a registered nurse in

the emergency department who is responsible for managing the patient's journey

through the department, helps to ensure that linical services are delivered within the

province's targeted timeframes. MORE

Have you been exposed to blood?
C g BD Share your story at:
www.bd.com/bloodcontrol

MANY WAYS

— TO DELIVER YOUR

rade Publication News Emergency
Department|
HIPAA disclosure rule comments highlight provider opposition wait times
HealthLeaders Media o= 3 . (]
A proposed HIPAA privacy disclosures rule would be an administrative and financial too long?

burden for providers. Furthermore, the rules go beyond the scope of HIPAA, and they

could intrude on the privacy of health care providers. Those were the predominant
themes among more than 140 public comments received as the comment period drew to
a close. MORE
Long wait times, mental iliness linked to rampant hospital violence
FierceHealthcare snoe ) © [ &2
Most emergency room and psychiatric hospital workers face violence on daly basis, a CEP
disturbing rising trend, reports the Los Angeles Times. Nearly 40 percent of emergency 8

om employees in California have been physically assaulted on the job, subject to America|
hitting, kicking and even biting. Although most of the assaults do not cause serious O —
injuries, the hundreds of claims filed each year can cost a pretty penny in workers'

s —
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. ATRsMonon
C 1 IS YOUR ED PATIENT SATISFACTION @ ‘\_/
GOINGDOWNTHEDRAIN? /
Drive a 500ib.
Heat illness sends thousands to emergency room each year mm"’g‘eﬂ
WebMD  snare. cB= I
About 6,000 people a year seek emergency treatment for heat ilinesses sufered while
playing sports or participating in other recreational activities otdoors, the CDC says in a
new report. During the period examined, 2001 through 2009, the CDC says 75 percent of

those treated for heat illness in emergency rooms and departments were male, and 35
percent were between the ages of 15 and 19. MORE

pee ps— ADVERTISING OPTIONS

MM8 Power Drive
Stretcher-Chair

-
e 90 bed ED with 15 bed Gateway and 20 patient no wait ED in
== beautiful NC. Relocation available. Visit wyow.capefearvalley.com
for opportunities.

LS FEA Ol A LEADERBOARD

P This premier position provides your company with top expo-
Hi ital lent in . .
b it sure and quality traffic.

1t's not often a patient returns to an emergency department just for a tour. But, on a
sunny afternoon this past June, Elizabeth Carmichael was happy to do just that. The \_/
76-year-old was invited back to The Scarborough Hospital's General campus emergency

department in Canada to view the many improvements that have been made since her

visit last December — an experience that had her vowing "never to go to any emergency

department ever again.” MORE

Outpatient E
WEe— B/1 TOP/BOTTOM SKYSCRAPER
Violence increasing at hospitals Urgent Care . . .
e e et e buret out of s emergency  Sapamsae A skyscraper is a large format ad with prime real estate to sell
oo il srou1d 2 m, brandhing sisor e unged o o urse nd bean | Oomenntes your company's products or services to decision-makers.
MORE B Newsites
Click here to

riment win room C/1 TOP/BOTTOM BANNER
KksoKk-Tv snare B =2
oo . Some mospha e experimentig w5 vatens e wil s you v ke Banner ads allow your company to combine text, colors, and
online reservations for a spot in the emergency room. Al it takes is a few keyboard

strokes. woRe graphics into a unique sales message for committed buyers.

PRODUCT SHOWCASES — - " -
e fadous Q) D PRODUCT SHOWCASE

www.general-devices.com

[— : Showcase your latest product with this placement and in-

S
SR e e rovded o femsion  evesof e B seama clude a photo, 50-word description and link to your site
e T conoete o e p , p Y -
B e e St L,
Level 11 Trauma Center and clinical documentation, ‘Montgomery, Al.
Lol e gecumentton,
ED in the State of Florida, with ‘consulting..
o o e e, ety 0
Care and Trauma. MORE analyze patient flow and throughout the country use the
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S e E CALLOUT TEXT AD
Integrated into the feel of the brief, a callout ad targets your
buying audience with an image and 25-word description.

Fousrsd By MULTI
7701 Las Colinas Ridge, Ste. 800, Ining, TX 75063

F TRADITIONAL TEXT AD

Sample provided is representative of ad specifications only and does Levgrage the power of words with a 15-word text ad to drive
not necessarily depict placement within the brief. traffic to your website.

SEE PRICING NEXT > > >



AD RATES @& e
3500
& S P E C S Image Dimensions File Format Max File Size

728x90 JPEG, GIF 120k

Prices are for participation in 13 emails to
the 38,400 Emergency Nurses
(one 90 day cycle)

] Top/Bottom Banner
$3000/$2750

Image Dimensions File Format Max File Size
468x60 JPEG, GIF 50k

Top/Bottom Skyscraper
$3000

Image Dimensions File Format Max File Size
120x600 JPEG, GIF 150k

- Product Showcase
$2950

Lorem ipsum dolor
Lorem ipsum dolor
sit amet, consectuter
adipiscing elit, sed
do eiusmod tempor
incididunt ut labore et
dolore magna aliqua.

P Text five word headline, fifty word description
s Mors Image Dimensions 175x125 File Format JPEG, GIF

Lorem ipsum dolor
do eiusmod tempor incididunt ut labore et dolore magna
aliqua. Ut enim ad minimum veniam, quis. More $ 2 5 0 0

Text five word headline, twenty-five word description
Image Dimensions 125x100 File Format JPEG, GIF

CONTACT US

CcoLBY HORTON
DIRECTOR OF MEDIA AND CONTENT

469.420.2601 L T R R T N S AR

chorton@multibriefs.com

BEN MAITLAND

- Traditional Text Ad

DIRECTOR OF ADVERTISING SALES Lrm s $1500
972.402.7025 *“;‘d‘:ﬂgﬁ‘;u‘u Text five word headline, fifteen word description
bmaitland@multibriefs.com Image Dimensions 120x50 File Format JPEG, GIF

E




The news tackles today’s most relevant issues, gathered from sources like The Associated Press, The

New York Times, Financial Times and the leading industry publications. Delivered to the inboxes of
emergency room nurses and nurse managers, ENA NewsLine keeps professionals informed of topics that
impact the daily operation of their business. Subscribers are decision-makers with purchasing power - the

top-tier professionals in the industry.
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TOP TEN REASONS TO ADVERTISE IN
ENA NEWSLINE:

CREDIBLE SOURCE
For years, our members have turned to the association as the informational

authority of the industry. Advertising in ENA NewsLine solidifies your
place among weekly information provided to ENA members.

Advertising in ENA NewsLine allows your company to reach industry
decision-makers. Your message will be in front of pre-qualified buyers
who are looking for your products specifically for their business.

n TARGETED DISTRIBUTION

Subscribers to ENA NewsLine have asked to receive this information. Your
ad will no longer be mixed with junk mail and spam. Our enhanced tech-
nology ensures that your ad will make it through spam filters.

E OPT-IN SUBSCRIBER LIST

RELEVANT CONTENT
\ Our editorial philosophy is driven by current events and relevant

industry issues and trends that affect our subscribers the most.

FREQUENCY
Frequency builds awareness. As a weekly publication, ENA NewsLine

ensures your ad will be seen every week by our 38,400 subscribers.

AFFORDABLE
0 Advertising in ENA NewsLine is much cheaper than many other

Internet advertising options, and much more affordable than television
and radio promotion. Have you priced pay-per-click campaigns lately?

Each issue of ENA NewsLine has a limited number of ad spaces, allowing your ad

n YOUR AD WILL GET THE ATTENTION IT DESERVES
to get maximum exposure. A limited number of ads equals higher visibility.

The electronic format makes it more convenient for a reader to
respond to your ad. Your product is just a click away!

p IMMEDIATE RESPONSE TO YOUR AD
Q
)

Our talented graphics team is continually raising the bar by creating
sophisticated Web ads for our clients. These services are offered at
no charge to advertisers in ENA NewsLine.

E EXCEPTIONAL CREATIVE SERVICES

As an advertiser, you'll have the ability to track reader response
your campaign, immediately quantifying your ROI.

m TRACK CAMPAIGN EFFECTIVENESS

9



