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Falling oil puts pinch on economy

The Globe and Mail snzr ) ¥ [0

O’ retreat from the $110-a-barrel (U.S.) mark this year may have helped fend off 3 deeper
global economic slump, but for Canada the benefits of lower energy prices come with a serious.

cost. The drop in the cost of crude to about $87 currently has made it cheaper for companies

ABB - to run their plants and has saved drivers some money at the pumps. MORE
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Russian lawmakers voted on Tuesday to ratify accession to the World Trade Organization,

Russian lawmakers ratify WTO entry
. I | The Globe and Mail she B Y [ 2

ringing the world's largest country into the club that sats global trade rules after a tortuous
Process Avtomaton  18-year negotiating marathon. The lower house vote, caried by a majority of 30 votes, seals
Russia's entry to the WTO under a deal reached last December that will oblige Moscow to cut
o import tariffs and open up key sectors of its economy to foreign investment. MORE
International trade is the saviour of the UK economy, but at what cost?
= S sMEweb shee BV E
If you're 2 small to medium enterprise you will probably find trading conditions tough-going at
the moment: the UK i officiall in recession, inflation remains above the 2 per cent target and
the banks continue to restrict lending. While the Bank of England has stepped in to boost
growth by introducing quantitativa easing and maintaining interest rates at racord lows, thera
is still 2 general lack of confidence in the economy and this has meant British consumers are

tightening their belts. MORE
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Despite crackdowns, Egypt is still a global hub for the illegal ivory trade

The Eqypt Independent sroe 1 W [ 2

Walking through the narrow alleys of Khan al-Khalii bazaar in Cairo, it is hard to miss the white
sculptures and statues displayed openly in shop windows. But while these are likely camel
bone, some shops stil secretiy carry ivory, even though it's been banned for decades. Despite
the 23-year ban on the intemational trade in ivory, Egypt remains Africa's biggest ivory
trafficking hub, according to the latest report by TRAFFIC, an organization that monitors
widife trade. The report says the political unrest of the Arab Spring has helped fuel the
prohibited industry. MORE
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Management, Marketing Plans & Implementation
and Media Relations & Communications. MORE

Work-study abroad sets business students
The Globe and Mail <hzre €3 ¥ (i
s a third-year commerce student at Simon Fraser University's Beedie School of Businss,
Marcel Glaesser spent an academic semester at the University of Mannheim last year. After
completing his studies in Germany, he decided to stay longer and landed 3 six-month contract
with BMW in Munich. MORE
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ADVERTISING OPTIONS

LEADERBOARD
This premier position provides your company with top expo-
sure and quality traffic.

LOWER LEADERBOARD
The lower leaderboard gives your company a prominent posi-
tion right under the association's masthead.

TOP/BOTTOM SKYSCRAPER

A skyscraper is a large format ad with prime real estate to sell
your company's products or services to decision-makers.

TOP/BOTTOM BANNER

Banner ads allow your company to combine text, colors, and
graphics into a unique sales message for committed buyers.

PRODUCT SHOWCASE

Showecase your latest product with this placement and
include a photo, 50-word description and link to your site.

FEATURED COMPANY AD

Integrated into the feel of the brief, a featured company ad
targets your buying audience with an image and 25-word
description.

TRADITIONAL TEXT AD

Leverage the power of words with a 15-word text ad to drive
traffic to your website.



AD RATES
& SPECS

Prices are for participation in 13 emails to
the 9,700 International Trade Training Pro-
fessionals (one 13 day cycle)

* Prices do not reflect applicable taxes

CONTACT US

FRANK HUMADA
GENERAL MANAGER
289.695.5422
fhumada@multiview.com

JOSEPH GONZALES
INSIDE SALES DIRECTOR
289.695.5420

jgonzales@multibriefs.com

[ Leaderboard

$3750
Image Dimensions File Format Max File Size
728x90 JPEG, GIF 40k

e Lower Leaderboard

Image Dimensions File Format Max File Size
580x70 JPEG, GIF 40k

s Top/Bottom Banner

$3200/$2800
Image Dimensions File Format Max File Size
468x60 JPEG, GIF 40k

Top/Bottom Skyscraper
$3200/$2800

Image Dimensions File Format Max File Size
120x600 JPEG, GIF 40k

Product Showcase
$3000

Text five word headline, fifty word description
Image Dimensions 175x125 File Format JPEG, GIF

Featured Company Ad
$2000

Text five word headline, twenty-five word description
Image Dimensions 125x100 File Format JPEG, GIF

Traditional Text Ad
$1500

Text five word headline, fifteen word description
Image Dimensions 120x50 File Format JPEG, GIF




Global Trade Weekly tackles today’s most relevant issues, gathered from sources like The Associated

Press, The New York Times, Financial Times and the leading industry publications and is delivered to

the inboxes of experts in international trade training.
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TOP TEN REASONS TO ADVERTISE IN
AIC WEEKLY NOTES:

CREDIBLE SOURCE
For 20 years, our members have turned to the association as the

informational authority of the industry. Advertising in Global
Trade Weekly solidifies your place among weekly information
provided to FITT members.

Advertising in Global Trade Weekly allows your company to
reach industry decision-makers. Your message will be in front
of pre-qualified buyers who are looking for your products
specifically for their business.

n TARGETED DISTRIBUTION

Subscribers to Global Trade Weekly have asked to receive this
information. Your ad will no longer be mixed with junk mail and
spam. Our enhanced technology ensures that your ad will
make it through spam filters.

RELEVANT CONTENT
\ Our editorial philosophy is driven by current events and relevant

industry issues and trends that affect our subscribers the most.

E OPT-IN SUBSCRIBER LIST

FREQUENCY
n Frequency builds awareness. As a weekly publication, Global Trade Weekly

ensures your ad will be seen weekly by over 9,700 subscribers.

AFFORDABLE
0 Advertising in Global Trade Weekly is much cheaper than many other Internet

advertising options, and much more affordable than television and radio
promotion. Have you priced pay-per-click campaigns lately?

Each issue of Global Trade Weekly has a limited number of ad spaces, allowing your ad to

n YOUR AD WILL GET THE ATTENTION IT DESERVES
get maximum exposure. A limited number of ads equals higher visibility.

The electronic format makes it more convenient for a reader to
respond to your ad. Your product is just a click away!

p IMMEDIATE RESPONSE TO YOUR AD
Q
)

Our talented graphics team is continually raising the bar by creating
sophisticated Web ads for our clients. These services are offered at
no charge to advertisers in Global Trade Weekly.

E EXCEPTIONAL CREATIVE SERVICES

As an advertiser, you'll have the ability to track reader response to
your campaign, immediately quantifying your ROI.

m TRACK CAMPAIGN EFFECTIVENESS
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