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The summer of 2010 |: wreckmg golf courses - E
The Wall Street Journal e
The susteined record-breaking mx across much of the U.S. this summer, combined NOWITPAYSTO

with high humidity and occasional heavy rain, is killing the greens on many golf.
courses. A handful of high-profile courses have already had to close, and if the heat
continues, others are likely to follow. Golfers themselves deserve part of the blame for
insisting that putting surfaces be mown short and fast even in weather conditions in
which such practices are almost certain to ruin them. MORE

Golf in Wisconsin: sz 4 billion impact

Goltweek snore B [l

Golf is a year-round caulys( for jobs and consumer spending - and that's the message
PGA executives delivered with media attention focused on Whistling Straits in
‘Wisconsin, site of the season's final major. The total economic impact of golf in the state
is $2.4 billion - with more than 38,000 jobs and $771.5 million in wages attributable to
the industry, according to a just-released independent study. MORE
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Nuisance ants on gnlf courses. Lsvs: .f,wq...m,
o=

ge—.
Mound-building nuisance ants have become ane of the most troublesome pests i golf
course maintenance. Knowiedge of thei biology is important in estabiishing a control <D

strategy for golf course putting greens. MORE
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DOJ issues final rules for golf course ADA nmlbllny standards
U.S. Department of Justice via GcsAA snae 1

On July 26, the U.S. Department of Justice released final rules to update its Americans
with Disabilities Act regulations and implement new accessibiity standards for golf
courses and other recreational facilities. The rules will impact municipal and commercial
entities and codify the architectural guidelines for barrier removal. This will impact
future golf course development and renovations to existing facilities. MORE
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Exclusive golf course is organic, so weeds get in
The New York Times  srore [ (1)

Standing alongside the 13th green at the Vineyard Golf Club on Martha's Vineyard, Jeff
Carison spotted a small broadeaf weed between his feet, As the superintendent
charged with maintaining the club grounds, he instinctively bent o pluck it, then

stopped. It was the rarest acknowledgment in American golf course landscaping — the
Vineyard Golf Club is not meant to be as unnaturally perfect as many of the country's
best-known courses. Opened eight years ago, the club is thought to be the only
completely organic golf course in the United States, its 18 holes groomed without the
use of 2 single synthetic pesticide, fertilizer, herbicide or other artificial chemical
treatment. MORE
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JSUPERINTENDENTS IN THE NEWS

GCSAA Class A member preps for first round of FedExCup Playoffs
Gesaa soe B C @@

The PGA Tour opens the 2010 FedExCup Playoffs with The Barclays, Aug. 26-29, at
Ridgewood Country Club in Paramus, N.J., where GCSAA Certified Golf Course
Superintendent Todd Raisch has withstood one of the hottest summers on record to
present excellent conditions on the golf course. MORE
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MANY WAYS
TO DELIVER YOUR

TO THIS MARKET

ADVERTISING OPTIONS
LEADERBOARD

This premier position provides your company with top expo-
sure and quality traffic.

SKYSCRAPER/HALF SKYSCRAPER

A skyscraper is a large format ad with prime real estate to sell
your company's products or services to decision-makers.

TOP/BOTTOM BANNER

Banner ads allow your company to combine text, colors, and
graphics into a unique sales message for committed buyers.

PRODUCT SHOWCASE

Showcase your latest product with this placement and in-
clude a photo, 50-word description and link to your site.

CALLOUT TEXT AD

Integrated into the feel of the brief, a callout ad targets your
buying audience with an image and 25-word description.

TRADITIONAL TEXT AD

Leverage the power of words with a 15-word text ad to drive
traffic to your website.



AD RATES @& e
5000
& S P E C S Image Dimensions File Format Max File Size

728x90 JPEG, GIF 120k
Prices are for participation in 13 emails to
the 41,100 golf industry professionals and

superintendents (one 90 day cycle)

] Top/Bottom Banner
$4000/$3500

Image Dimensions File Format Max File Size
468x60 JPEG, GIF 50k

Skyscraper/Half Skyscraper
$4000/$3000

Image Dimensions File Format Max File Size
120x600 JPEG, GIF 150k
120x300 75k

- Product Showcase
$3950

Lorem ipsum dolor

Text five word headline, fifty word description
Image Dimensions 175x125 File Format JPEG, GIF

Callout Text Ad
| $2500

Text five word headline, twenty-five word description
Image Dimensions 125x100 File Format JPEG, GIF

CONTACT US

CcoLBY HORTON
DIRECTOR OF MEDIA AND CONTENT

469.420.2601 L T R R T N S AR

chorton@multibriefs.com

BEN MAITLAND Traditional Text Ad

DIRECTOR OF ADVERTISING SALES $1500

972.402.7025 ncidunt ot abore & More Text five word headline, fifteen word description
bmaitland@multibriefs.com Image Dimensions 120x50 File Format JPEG, GIF
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The news tackles today’s most relevant issues, gathered from sources like The Associated Press, The

New York Times, Financial Times and the leading industry publications and is delivered to the inboxes
of golf industry professionals and superintendents who spent $6.5 billion a year on products and services

- the top-tier people in the industry.
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TOP TEN REASONS TO ADVERTISE IN
GCSAA INDUSTRY SPOTLIGHT:

CREDIBLE SOURCE
For years, our members have turned to the association as the

informational authority of the industry. Advertising in GCSAA In-
dustry Spotlight solidifies your place among weekly information
provided to GCSAA members.

Advertising in GCSAA Industry Spotlight allows your company to
reach industry decision-makers. Your message will be in front
of pre-qualified buyers who are looking for your products

specifically for their business.

n TARGETED DISTRIBUTION

Subscribers to GCSAA Industry Spotlight have asked to receive this
information. Your ad will no longer be mixed with junk mail and
spam. Our enhanced technology ensures that your ad will make
it through spam filters.

RELEVANT CONTENT
\ Our editorial philosophy is driven by current events and relevant

industry issues and trends that affect our subscribers the most.

E OPT-IN SUBSCRIBER LIST

FREQUENCY
Frequency builds awareness. As a weekly publication, GCSAA Industry Spot-

light ensures your ad will be seen every week by our 41,100 subscribers.

AFFORDABLE
) Advertising in GCSAA Industry Spotlight is much cheaper than many other

Internet advertising options, and much more affordable than television and
radio promotion. Have you priced pay-per-click campaigns lately?

Each issue of GCSAA Industry Spotlight has a limited number of ad spaces, allowing
your ad to get maximum exposure. A limited number of ads equals higher visibility.

n YOUR AD WILL GET THE ATTENTION IT DESERVES

The electronic format makes it more convenient for a reader to
respond to your ad. Your product is just a click away!

p IMMEDIATE RESPONSE TO YOUR AD
Q
)

Our talented graphics team is continually raising the bar by creating
sophisticated Web ads for our clients. These services are offered at
no charge to advertisers in GCSAA Industry Spotlight.

E EXCEPTIONAL CREATIVE SERVICES

As an advertiser, you'll have the ability to track reader response

m TRACK CAMPAIGN EFFECTIVENESS

your campaign, immediately quantifying your ROI.
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