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[EJfeoraAeaCV8 For the first time in its five-year history, the United States has been
ranked No. 1 in FutureBrand's Country Brand Index (CBI) study, which
also named the country the world's fourth best conference destination,
the global brand consultancy announced. MORE
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Affordable Meetings News
HSMAI's Affordable Meetings 2010 Event Series, Call For Presentations
Announced

HsMal snare B3

The Hospitality Sales and Marketing Association International (HSMAI) announces the dates
of its 2010 Affordable Meetings Conference & Expositions and Event Technology Expo (ETE)
at Affordable Meetings National. This highly acclaimed event series attracts more than 3,000
motivated planners from all sectors who attend looking for quality resources and education
to enhance their meetings and events. MORE.

Meeting and Event Technology
Best B28 practices: Wiring Las Vegas
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Hotels in Las Vegas are under constant pressure to keep the occupancy rate as high as
possible. One of the hotels' targeted segments is meetings and conventions. With more than

20 million square fect of meeting and convention space, Las vegas is the undisputed leader

in the meeting and events industry. MORE
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12 Twitter tools every event marketer should know

Disney Meeting
Experiental Marketing 20 share B © (1) = Facilties
Twitter has about 18 million active users, which is forecast to grow to 26 million active users P1an your next
in 2010. In a recent survey by Champion Exhibition Services, it was found that 54 percent of ~ Testing at one o
association event marketers use Twitter. M Aaneys word cleoe
faciltes.
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More companies want employees to stay in 'green’ hotels More info
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Many big companies and states are increasingly steering their travel business to hotels that
meet "green” environmental standards. The results are twofold: Companies can tout
environmentally conscious business practices, and hotel owners are spurred to adopt
energy-saving standards to attract guests. MORE

Cornell roundtable covered multiple sustainability topics

Green Lodging News  share I3 © [l =1

More than 25 hotel industry leaders gathered on Oct. 29 to 30 at Cornell University's Statler

Hotel for a Sustainability Roundtable. The Roundtable was sponsored by Cornell's Center for

Hospitality Research. Roundtable participants discussed the following topics: "The Role of

the Sustainabilty Department n Hotel Comparies, The Impact of Emerging Codes, Laws
and Regulations “Cust Engagement and CSR (corporate social responsipliy)- and

Carbon uoRE

In Other News
Convention Center halfway to its big rebirth

‘The Philadelphia Inquirer share 3 . [ &1

Many peapleare looking forward to March 2011 - the anticipated opering of the exoanded
Convention Center - and none more than those already selling the yet-to-be~c

meeting, exhibit, and ballroom spaces. With S1.8 billon in convention business already
booked for the larger complex, yesterday was the official halfway point of the $786 million
project. MORE

US. travel industry to add 90,000 American jobs in 2010

s, Travel Association share [ © (@) =

The U.S. Travel Association announced that projected modest 2010 increases in leisure,
business and international inbound travel will enable the industry to add nearly 90,000
American jobs. MORE
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‘where substantive discounts

“Take your meeting and
event from boring to
brilliant! Utilize our
numerous unique venues for

are offered attendees, no
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Sample provided is representative of ad specifications only and does
not necessarily depict placement within the brief. Please refer to
page 3 for appropriate image dimensions.
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ADVERTISING OPTIONS

LEADERBOARD
This premier position provides your company with top expo-
sure and quality traffic.

SKYSCRAPER

A skyscraper is a large format ad with prime real estate to sell
your company's products or services to decision-makers.

TOP/BOTTOM BANNER

Banner ads allow your company to combine text, colors, and
graphics into a unique sales message for committed buyers.

PRODUCT SHOWCASE

Showcase your latest product with this placement and in-
clude a photo, 50-word description and link to your site.

CALLOUT TEXT AD

Integrated into the feel of the brief, a callout ad targets your
buying audience with an image and 25-word description.

TRADITIONAL TEXT AD
Leverage the power of words with a 15-word text ad to drive
traffic to your website.



AD RATES @& e
2500
& S P E C S Image Dimensions File Format Max File Size

728x90 JPEG, GIF 40k

Prices are for participation in 13 emails
to the 4,500 Meeting Planners
(one 90 day cycle)

] Top/Bottom Banner
$1750/$1500

Image Dimensions File Format Max File Size
468x60 JPEG, GIF 40k

Skyscraper
$2000

Image Dimensions File Format Max File Size
120x600 JPEG, GIF 40k

- Product Showcase
$1250

Lorem ipsum dolor
Lorem ipsum dolor

Sirsang o sod Text five word headline, fifty word description
do eiusmod tempor . . .

g;g":u":;gu::;i%::. Image Dimensions 175x125 File Format JPEG, GIF
Ut enim ad minimum Max File Size 30k

veniam, quis nostrud
exercitation uliamco
laboris nsi. More

Lorem ipsum dolor
do eiusmod tempor incididunt ut labore et dolore magna
aliqua. Ut enim ad minimum veniam, quis. More $ 1 0 0 0

C O N T ACT U S Text five word headline, twenty-five word description
Image Dimensions 1256x100 File Format JPEG, GIF

Max File Size 30k

COLBY HORTON
V|CEPRES'DENTOFPUBL'SH|NG © © © 0 0 00 0000000000000 0600000600000006000060006000000000o0
469.420.2601

chorton@multibriefs.com

I Traditional Text Ad

BEN MAITLAND sommen, $500
DIRECTOR OF ADVERTISING SALES st

Sping it Text five word headline, fifteen word description
972.402.7025 pekt Image Dimensions 120x50 File Format JPEG, GIF
bmaitland@multibriefs.com Max File Size 15k
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The news tackles today’s most relevant issues, gathered from sources like The Associated Press,

The New York Times, Financial Times and the leading industry publications. Delivered to the
inboxes of association planners, conference managers and planners, corporate and government
planners, trade show managers and special event planners, The Meetings & Events News Brief keeps
professionals informed of topics that impact the daily operation of their business. Subscribers are

decision-makers with purchasing power - the top-tier professionals in the industry.
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TOP TEN REASONS TO ADVERTISE IN
THE MEETINGS & EVENTS NEWS BRIEF:

CREDIBLE SOURCE
For 20 years, our members have turned to HSMAI's Affordable Meetings®

as the informational authority of the industry. Advertising in The Meet-
ings & Events News Brief solidifies your place among weekly informa-
tion provided to HSMAI members.

Advertising in The Meetings & Events News Brief allows your company
to reach industry decision-makers. Your message will be in front of
pre-qualified buyers who are looking for your products specifically
for their business.

m TARGETED DISTRIBUTION

Subscribers to The Meetings & Events News Brief have asked to receive this
information. Your ad will no longer be mixed with junk mail and spam.
Our enhanced technology ensures that your ad will make it through

spam filters.

E OPT-IN SUBSCRIBER LIST

Our editorial philosophy is driven by current events and relevant
industry issues and trends that affect our subscribers the most.

n RELEVANT CONTENT
D

FREQUENCY
Frequency builds awareness. As a weekly publication, The Meetings & Events

News Brief ensures your ad will be seen every week by our 4,500 subscribers.

AFFORDABLE
0y Advertising in The Meetings & Events News Brief is much cheaper than many

other Internet advertising options, and much more affordable than television
and radio promotion. Have you priced pay-per-click campaigns lately?

Each issue of The Meetings & Events News Brief has a limited number of ad spaces,
allowing your ad to get maximum exposure. A limited number of ads equals higher
visibility.

n YOUR AD WILL GET THE ATTENTION IT DESERVES

The electronic format makes it more convenient for a reader to
respond to your ad. Your product is just a click away!

p IMMEDIATE RESPONSE TO YOUR AD
L)

Our talented graphics team is continually raising the bar by creating
sophisticated Web ads for our clients. These services are offered at
no charge to advertisers in The Meetings & Events News Brief.

E EXCEPTIONAL CREATIVE SERVICES

As an advertiser, you'll have the ability to track reader response
your campaign, immediately quantifying your ROI.

m TRACK CAMPAIGN EFFECTIVENESS
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