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rropuctskowcasss — State may take over inspections in
5 ATC Cabie Kentucky ire
[ Thomis 86 Gasgow Dally Times  Share ®
[E5) Pass & Seymour The Kentucky Department of Housing, Buildings and Construction

may soon take over operations of all statewide electrical inspections.
The department currently utilizes nearly 300 certified inspectors and contractors, and it
plans to employ only around 100 after the takeover is complete. MORE
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As everyone is aware, the economy is in bad shape and one of the first things cut is light fixture §
construction. This downturn affects manufacturers, contractors, installers and, of course, 1
inspectors. All the news from inspection authorities across the country is layoffs, outlet
furloughs, training cutbacks and other measures to trim costs when permit money is not 5
coming in and is down. Every will probably lose load center §

members and IAEI is not immune to the recession. So, if | still have a job and am an IAEI
member, how does this affect me? MORE

Trade talk

Elecuical Times share €3 - (1) &1
Alittle known statistic, trumpeted by all the main 'competent person's schemes' is that:
“Electricity is the second-largest cause of fires in commercial and industrial premises in
e U.K'. Insurance companies are increasingly alarmed at the spiraling costs associated
with continually paying out on claims for seemingly insured buildings that are damaged
by fires traced to electrical faults. In this article, Chris Atkin of Total Electrical Training in
Harlow, Essex, gives his view on the importance of up to date knowledge on testing and
inspection. MORE
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This premier position provides your company with top expo-
T sure and quality traffic.

AFC's NEW MC-Quik™ & MC- Thomas & Betts offers one- Legrand/Pass & Seymour's Tamper-

Stat™ install in a Snap stop-shopping for electrical Resistant Hallway Light Receptacle

without the Wrap. Each conduit and fittings with 2 combines a single receptacle with an

contain an oversized portfolio of leading brand  LED nightlight lasting 20 years. A

aluminum grounding wire  names. Whether for photocell illuminates the light in the

plus armor for equipment  hazardous location dark and turns it off in daylight.

grounding. MC-Quik does  applications, such as an Meeting NEC® tamper-resistant

not have overall conductor oilrig or refinery, heavy-duty requirements, the built-in shutter

St ety s e g o b o B SKYSCRAPER
green grounding conductor manufacturing or objects out. Visit

D . o e you can A skyscraper is a large format ad with prime real estate to sell

count on the brands of

i oy your company's products or services to decision-makers.

assurance.

Why compliance-based electrical safety programs fail

‘Occupational ealth & Safery ~ Share n=

Many safety managers exhibit a kind of carelessness when developing their electrical

safety programs. Instead of focusing on safety (i.e., the avoidance of employee injury),

many are focused on compliance (i., the avoidance of regulatory action taken against

them). To put it another way, compliance-first is a mindset that asks, "What do | need to 1
do to stay safe in the eyes of the government?" while a safety~first mindset frames the

issue more simply: "What do | need to o to stay safe?” MORE

NEMA announces consensus legislative proposal on outdoor lighting Banner ads allow your company to combine text, colors, and

standards

vr swe BED S graphics into a unique sales message for committed buyers.
In a press conference held this week at the Dirksen Senate Office Building, the National

Electrical Manufacturers Association (NEMA) announced ground-breaking consensus

legislation, which will, for the first time ever, set federal efficiency standards for pole-

mounted outdoor lighting. The consensus proposal is the result of input from lighting

manufacturers, designers, energy advocates, and utilities. MORE
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D PRODUCT SHOWCASE
Offshore-made cables still fail on fire safety, says CCCA . . .
comcinwors swe B € B & Showcase your latest product with this placement and in-

‘The Communications Cable and Connectivity Association, Inc. (CCCA) announced that the . . . .
prevalence of offshore-manufactured communications cable products which fail to meet .

prsalnceof s manuthcred ormuelcuions e raducs whic o e clude a photo, 50-word description and link to your site.
July 2009, the CCCA commissioned an independent test laboratory to again analyze

whether eight offshore-manufactured cable samples met National Fire Prcu(non

Association (NFPA) minimum requirements for fire safety. All of the failing samples

exhibited catastrophic results, indicating an unacceptable public safety hazard sn“ exists.

Solar power when the sun goes down?

The New York Times share 3 © ()
The holy grail of renewable energy is a solar power plant that continues producing E C A L LO 1 'T TE XT A D

electricity after the sun goes down. A Santa Monica, Calif., company called SolarReserve
has taken a step toward making that a reality, filing an application with California

By e o o ke s et e e o e s e €5 Integrated into the feel of the brief, a callout ad targets your
buying audience with an image and 25-word description.

Cable-Mgr™ by Wiremaid™
nly Wiremaid™ Cable-Mgr™ . offers 3 complete system of
Factory pre-Fabricated UL Classified™ tums and junctions for
71005 UL Classified™ Wire Basket Cable Tray System.

F TRADITIONAL TEXT AD

Sample provided is representative of ad specifications only and does Leverage the power of words with a 15-word text ad to drive

not necessarily depict placement within the brief. Please refer to traffic to your website.
page 3 for appropriate image dimensions.



AD RATES @& e
3500
& S P E C S Image Dimensions File Format Max File Size

728x90 JPEG, GIF 40k

Prices are for participation in 13 emails to
3,500 independent electrical contractors
(one 90 day cycle)

] Top/Bottom Banner
$2750/$2750

Image Dimensions File Format Max File Size
468x60 JPEG, GIF 40k

Skyscraper
$3000

Image Dimensions File Format Max File Size
120x600 JPEG, GIF 40k

- Product Showcase
$2950

Lorem ipsum dolor
Lorem ipsum dolor

Sirsang o sod Text five word headline, fifty word description
do eiusmod tempor . . .

g;g":u":;gu::;i%::. Image Dimensions 175x125 File Format JPEG, GIF
Ut enim ad minimum Max File Size 30k

veniam, quis nostrud
exercitation uliamco
laboris nsi. More

Lorem ipsum dolor
Lorem ipsum dolor sit amet, consectuter adipiscing elit, sed a O Ut eXt

C O N T AC U S Text five word headline, twenty-five word description
Image Dimensions 1256x100 File Format JPEG, GIF

Max File Size 30k

COLBY HORTON
V|CEPRES'DENTOFPUBL'SH|NG © © © 0 0 00 0000000000000 0600000600000006000060006000000000o0
469.420.2601

chorton@multibriefs.com

I Traditional Text Ad

BEN MAITLAND sommen, $1500
DIRECTOR OF ADVERTISING SALES st

Sping it Text five word headline, fifteen word description
972.402.7025 pekt Image Dimensions 120x50 File Format JPEG, GIF
bmaitland@multibriefs.com Max File Size 15k
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The news tackles today’s most relevant issues, gathered from sources like The Associated Press,

The New York Times, Financial Times and the leading industry publications. Delivered to the
inboxes of independent electrical contractors, Electrical Matters keeps professionals informed
of topics that impact the daily operation of their business. Subscribers are decision-makers with

purchasing power - the top-tier professionals in the industry.
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TOP TEN REASONS TO ADVERTISE IN
ELECTRICAL MATTERS:

CREDIBLE SOURCE
For over 52 years, our members have turned to the association as

the informational authority of the industry. Advertising in Electri-
cal Matters solidifies your place among weekly information
provided to ASHE members.

Advertising in Electrical Matters allows your company to reach
industry decision-makers. Your message will be in front of
pre-qualified buyers who are looking for your products

specifically for their business.

n TARGETED DISTRIBUTION

Subscribers to Electrical Matters have asked to receive this
information. Your ad will no longer be mixed with junk mail and
spam. Our enhanced technology ensures that your ad will
make it through spam filters.

RELEVANT CONTENT
\ Our editorial philosophy is driven by current events and relevant

industry issues and trends that affect our subscribers the most.

FREQUENCY
Frequency builds awareness. As a weekly publication, Electrical Matters

ensures your ad will be every week by our 3,500 subscribers.

E OPT-IN SUBSCRIBER LIST

AFFORDABLE
0 Advertising in Electrical Matters is much cheaper than many other Internet

advertising options, and much more affordable than television and radio
promotion. Have you priced pay-per-click campaigns lately?

Each issue ofElectrical Matters has a limited number of ad spaces, allowing your ad to

n YOUR AD WILL GET THE ATTENTION IT DESERVES
get maximum exposure. A limited number of ads equals higher visibility.

The electronic format makes it more convenient for a reader to
respond to your ad. Your product is just a click away!

p IMMEDIATE RESPONSE TO YOUR AD
Q
)

Our talented graphics team is continually raising the bar by creating
sophisticated Web ads for our clients. These services are offered at
no charge to advertisers in Electrical Matters.

E EXCEPTIONAL CREATIVE SERVICES

As an advertiser, you'll have the ability to track reader response
your campaign, immediately quantifying your ROI.

m TRACK CAMPAIGN EFFECTIVENESS
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