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Welcome to the IFEA's Event Insider-your location for up to date news in the festivals &
events industry.

When music festivals turn ugly: How to avoid a

health emergency

The Sydney Morning Herald snare B © [ 1

About 55,000 people will pack Sydney Showground, in Australia for each of the two Big
Days Out and thousands more will attend the summer music festivals that follow them.
But many of those attendees will also have their day of fun cut short and require help.
Last year, 1,587 people needed first aid from the 175-strong St John Ambulance team
set up at the two Big Day Out events. Add to that the first aid required at Good
Vibrations, Soundwave, Future Music, Stereosonic and No Sieep Til and it's a whole lot
of people being treated - and many for easily preventable problems. MORE
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With eye on legacy, Newport, R.L, festivals go nonprofit

The Associated Press via Google News  Snare [-ES]

The founder of the celebrated Newport, R.I., jazz and folk festivals is taking them
nonprofit in an effort to make sure the events he's been producing for six decades live
on after he is gone. George Wein, 85, said he has established a new nonprofit group,
the Newport Festivals Foundation, an umbrella organization that will oversee the
summertime events. *I want the festivals to go on forever,” Wein told The Associated
Press in a telephone interview. "With me It's not a matter of business. This Is my life."
Wein sold the festivals in 2007, but stepped back in to run them in 2009 after the
company that bought them ran into financial troubles. In recent years, amid the
economic downturn, they have had trouble attracting sponsors. MORE g
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Public event revenue bumps not paying for North Carolina city's 800-428-8540.
expenses

New Bern Sun Journal snare 1 [ &

Do public events in New Bern, N.C., bring in enough sales tax revenue to Justify city
costs for those events? City leaders want to know. At a work session, the New Bern
Board of Aldermen compared city sales tax revenues with the cost to the city from
employees' salaries reslting from city-sponsored as well as non-city sponsored events.
"Peaple use this economic impact (term) very loosely,” said Alderman Sabrina Bengel.
"I thought we'd very easily be able to see the benefit and I'm just not seeing it." MORE
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Temporary law bringing back booze to South Carolina events

Make Sure Your

‘The Myrtle Beach Sun News  Share = communication is
A festival without alcohol just isn't as festive, according to the organizers of two events reliable easy and
that plan to serve drinks. That's why organizers for the Mr. Fish Myrtle Beach Oyster efficient for your
Festival and the Myrtie Beach Oyster Roast, both scheduled in Myrtle Beach, S.C., had production!

to scramble to get alcohol permits by partnering with nonprofits or risk going booze-less
after a change in state law last year inadvertently banned for-profit companies from

Guaranteed
btaining alconol permits f | events. MORE
obtaining alconol permits for special events. Guaran:
E NEED TICKETS FOR AN UPCOMING EVENT?
Contact the Ticket People! Weldon, Williams & Lick Printing has
your ticketing solution] An Industry leader in event ticket printng
for more than 110 years! MORE
SINCE 1898
Sports sponsorship hits record S$72 million in 2010
Channel NewsAsia  Snare n=
The Singapore Sports Council said sports sponsorship in Singapore hit a record S§72
million last year, due in part to the country staging the inaugural Youth Olympic Games.
/And although the Singapore Sports Council feels this exceptional figure will not be
matched in 2011, it till expects the upward trend to continue. An indication of that is
that sponsorship increased almost 20 percent - from S$25 million in 2008 to $$31
million in 2009. MORE
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ADVERTISING OPTIONS

LEADERBOARD
This premier position provides your company with top expo-
sure and quality traffic.

SKYSCRAPER

A skyscraper is a large format ad with prime real estate to sell
your company's products or services to decision-makers.

TOP/BOTTOM BANNER

Banner ads allow your company to combine text, colors, and
graphics into a unique sales message for committed buyers.

PRODUCT SHOWCASE

Showcase your latest product with this placement and in-
clude a photo, 50-word description and link to your site.

CALLOUT TEXT AD

Integrated into the feel of the brief, a callout ad targets your
buying audience with an image and 25-word description.

TRADITIONAL TEXT AD

Leverage the power of words with a 15-word text ad to drive
traffic to your website.



AD RATES @& e
2500
& S P E C S Image Dimensions File Format Max File Size

728x90 JPEG, GIF 40k

Prices are for participation in 13 emails to
the 6,300 Festival and Events Planners
(one 90 day cycle)

] Top/Bottom Banner
$2000/$1500

Image Dimensions File Format Max File Size
468x60 JPEG, GIF 40k

Skyscraper
$2000

Image Dimensions File Format Max File Size
120x600 JPEG, GIF 40k

- Product Showcase
$1500

Lorem ipsum dolor
Lorem ipsum dolor
sit amet, consectuter
adipiscing elit, sed
do eiusmod tempor
incididunt ut labore et
dolore magna aliqua.

P Text five word headline, fifty word description
s Mors Image Dimensions 175x125 File Format JPEG, GIF

Lorem ipsum dolor
do eiusmod tempor incididunt ut labore et dolore magna
aliqua. Ut enim ad minimum veniam, quis. More $ 1 0 0 0

Text five word headline, twenty-five word description
Image Dimensions 125x100 File Format JPEG, GIF

CONTACT US

CcoLBY HORTON
DIRECTOR OF MEDIA AND CONTENT

469.420.2601 L T R R T N S AR

chorton@multibriefs.com

BEN MAITLAND

- Traditional Text Ad

DIRECTOR OF ADVERTISING SALES Lo dor st s $500
- *“;‘d‘:ﬂgﬁ‘;u‘u Text five word headline, fifteen word description
bmaitland@multibriefs.com Image Dimensions 120x50 File Format JPEG, GIF
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The news tackles today’s most relevant issues, gathered from sources like The Associated Press, The

New York Times, Financial Times and the leading industry publications. Delivered to the inboxes of
festival and event planners worldwide, IFEA Event Insider keeps professionals informed of topics that
impact the daily operation of their business. Subscribers are decision-makers with purchasing power - the

top-tier professionals in the industry.
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TOP TEN REASONS TO ADVERTISE IN
IFEA EVENT INSIDER:

CREDIBLE SOURCE
For over 50 years, our members have turned to the association as the

informational authority of the industry. Advertising in IFEA Event Insider
solidifies your place among weekly information provided to IFEA
members.

Advertising in IFEA Event Insider allows your company to reach indus-
try decision-makers. Your message will be in front of pre-qualified
buyers who are looking for your products specifically for their
business.

m TARGETED DISTRIBUTION

Subscribers to IFEA Event Insider have asked to receive this information.
Your ad will no longer be mixed with junk mail and spam. Our enhanced
technology ensures that your ad will make it through spam filters.

E OPT-IN SUBSCRIBER LIST

Our editorial philosophy is driven by current events and relevant
industry issues and trends that affect our subscribers the most.

n RELEVANT CONTENT
D

FREQUENCY
Frequency builds awareness. As a weekly publication, IFEA Event Insider en-

sures your ad will be seen every week by our 6,300 subscribers.

AFFORDABLE
0y Advertising in IFEA Event Insider is much cheaper than many other Internet

advertising options, and much more affordable than television and radio
promotion. Have you priced pay-per-click campaigns lately?

Each issue of IFEA Event Insider has a limited number of ad spaces, allowing your ad
to get maximum exposure. A limited number of ads equals higher visibility.

n YOUR AD WILL GET THE ATTENTION IT DESERVES

The electronic format makes it more convenient for a reader to

p IMMEDIATE RESPONSE TO YOUR AD
Q®
respond to your ad. Your product is just a click away!

Our talented graphics team is continually raising the bar by creating
sophisticated Web ads for our clients. These services are offered at
no charge to advertisers in IFEA Event Insider.

E EXCEPTIONAL CREATIVE SERVICES

As an advertiser, you'll have the ability to track reader response
your campaign, immediately quantifying your ROI.

m TRACK CAMPAIGN EFFECTIVENESS
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