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Service industries in US expanded at faster pace
Bloomberg s K1 (1) =

Service companies in the U.S. expanded at a faster pace than projected in September,
indicating the economic recovery is picking p heading into the fourth quarter. The
Institute for Supply Management's index of non- manufacturing businesses, which
covers about 90 percent of the economy, rose to 53.2 from 51.5 in August. The gauge,
in which readings greater than 50 signal growth, averaged 55.3 during the six-year
expansion that ended in December 2007. Even s, the pace of recovery s not fast

enough to bring down which is projected to than o
percent through 2011. MORE

The transparent supply chain
Harvard Business Review <nwe B - )
The orgis of o company's roducts used to b pretty murky. Beyand the suppy chain
function, virtually no one cared. Of course, all that's changed. Const

ents and companics are demanding detals about the syetem and sources
that deliver the goods. They worry about quality, safety, ethics and environmental
impact. Farsighted organizations are directly addressing new threats and opportunities
presented by the question, "Where does this stuff come from?" MORE

Reduce risk in your supply chain
SupplyChaingrain snae ) )
It's prudent to cost - after all, comps y are facing many
tough economic and financial challenges. In recent years, a large number of suppliers

and buyers have either been forced to consolidate or go out of business. But there are

other factors to consider in the proper management of global supply chains.
Businesses that have gone offshore for manufacturing need to adopt a

th ch fact ., changing
customer demand, new entrants, wage rates, commodity prices and fuel costs. MORE

Using supply chain to drive growth
‘Supply Chain Digest snore [ [
It has taken a long while, but increasingly, suppliers and customers really are started
starting to think like one supply chain. There is perhaps no better example of that
than Kraft Foods, which has been taking substantial steps to rethink and improve its
supply chain in recent years, including the way It finds opportunities to take out costs
not only for itself but its retail channel partners. To improve its own supply chain
performance and set the stage for joint improvement opportunities, Kraft is very
focused on obtaining and leveraging actually retail point of sale data. MORE

Analysis: 65 percent of procurement executives unable to track
Procurement Leaders snae B (L) &1

Procurement outsourcing is on the rise, but doubts persist. Recent research by
Procurament Landsrs found that o staggerng €5 parown ofrespandents were rable

o massure th fancil e of pocursent cutsouing, CHet oo the rssons
for this is the ofa tothe

success autsourcing project. I an szue even for those companies that o besn
utilizing procuremer some time. And, it's at is

potentially holding ac t wideoprend adopuon of on outsourcing area that, although
growing, has failed to develop at the pace that many predicted at the start of the
decade. MORE

P-Touch PT-1400 Industrial Labeler
Versatile, easy-{o-use handneld [abele uses casy-snap,
y labels up to 1" wide that are perfect for ofice, retal,

manutacturing, ashouse and k- installation labsling tasks.

Logistics news: UPS, FedEx Rate hike could be more painful to
shippers than many realize

SupplyChainigest <are K1 - ()

Over the last few weeks, first FedEx and then UPS announced a series of published
rate hikes for 2011. The headiine news was that the average increase ot FedEx wil be
3.9 percent and 4.9 percent at UPS, in both cases net rate changes based on a
combination of even high rate hikes combined with a reduction in fuel surcharges. But
many shippers can actually expect 1o see their costs rise even more than

numbers. MORE

Shelley Stewart Jr. elected to CAPS Research board of trustees
‘Security Products cmE
The CAPS Research Board of Trustees recently elected Shelley Stewart Jr, a supply
management executive, to serve as a trustee. Stewart is senior vice president,
operational excellence and chief procurement officer for Tyco International Ltd. CAPS.
Research s a supply management research organization affilated with the W. P. Carey
School of Business at Arizona State University and the Institute for Supply
Management. MORE
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Sample provided is representative of ad specifications only and does

not necessarily depict placement within the brief.

SEE PRICING NEXT > > >

B/1

(o7

MANY WAYS
TO DELIVER YOUR

TO THIS MARKET

ADVERTISING OPTIONS
LEADERBOARD

This premier position provides your company with top expo-
sure and quality traffic.

SKYSCRAPER/BOTTOM SKYSCRAPER

A skyscraper is a large format ad with prime real estate to sell
your company's products or services to decision-makers.

TOP/BOTTOM BANNER

Banner ads allow your company to combine text, colors, and
graphics into a unique sales message for committed buyers.

PRODUCT SHOWCASE

Showcase your latest product with this placement and in-
clude a photo, 50-word description and link to your site.

CALLOUT TEXT AD

Integrated into the feel of the brief, a callout ad targets your
buying audience with an image and 25-word description.

TRADITIONAL TEXT AD

Leverage the power of words with a 15-word text ad to drive
traffic to your website.



AD RATES @& e
3500
& S P E C S Image Dimensions File Format Max File Size

728x90 JPEG, GIF 120k
Prices are for participation in 13 emails to
30,600 supply management industry
professionals (one 90 day cycle)

] Top/Bottom Banner
$3000/$2750

Image Dimensions File Format Max File Size
468x60 JPEG, GIF 50k

Skyscraper/Bottom Skyscraper
$3000/$2750

Image Dimensions File Format Max File Size
120x600 JPEG, GIF 150k
120x300 75k

- Product Showcase
$2950

Lorem ipsum dolor

Text five word headline, fifty word description
Image Dimensions 175x125 File Format JPEG, GIF

Callout Text Ad
| $2500

Text five word headline, twenty-five word description
Image Dimensions 125x100 File Format JPEG, GIF

CONTACT US

CcoLBY HORTON
DIRECTOR OF MEDIA AND CONTENT

DR
chorton@multibriefs.com

Traditional Text Ad
DIRECTOR OF ADVERTISING SALES $1500

972.402.7025 ncidunt ot abore & More Text five word headline, fifteen word description
bmaitland@multibriefs.com Image Dimensions 120x50 File Format JPEG, GIF

BEN MAITLAND

E




The news tackles today’s most relevant issues, gathered from sources like The Associated Press, The New

York Times, Financial Times and the leading industry publications. Delivered to the inboxes of supply
managers who spend billions a year on products and services, Supply Chain Weekly keeps professionals
informed of topics that impact the daily operation of their business. Subscribers are decision-makers with

purchasing power - the top-tier professionals in the industry.

=
]
=
&

IS A PROFESSIONAL RESOURCE FOR

O
BR
>
P

SUPPLY CHAIN WEEKLY : I ]



TOP TEN REASONS TO ADVERTISE IN
SUPPLY CHAIN WEEKLY:

CREDIBLE SOURCE
For over 95 years, our members have turned to the association as

the informational authority of the industry. Advertising in Supply
Chain Weekly solidifies your place among weekly information
provided to ISM members.

Advertising in Supply Chain Weekly allows your company to
reach industry decision-makers. Your message will be in front
of pre-qualified buyers who are looking for your products
specifically for their business.

n TARGETED DISTRIBUTION

Subscribers to Supply Chain Weekly have asked to receive this
information. Your ad will no longer be mixed with junk mail and
spam. Our enhanced technology ensures that your ad will
make it through spam filters.

RELEVANT CONTENT
\ Our editorial philosophy is driven by current events and relevant

industry issues and trends that affect our subscribers the most.

FREQUENCY
Frequency builds awareness. As a weekly publication, Supply Chain Weekly

ensures your ad will be seen every week by our 30,600 subscribers.

E OPT-IN SUBSCRIBER LIST

AFFORDABLE
) Advertising in Supply Chain Weekly is much cheaper than many other Internet

advertising options, and much more affordable than television and radio
promotion. Have you priced pay-per-click campaigns lately?

Each issue of Supply Chain Weekly has a limited number of ad spaces, allowing your ad to

n YOUR AD WILL GET THE ATTENTION IT DESERVES
get maximum exposure. A limited number of ads equals higher visibility.

The electronic format makes it more convenient for a reader to
respond to your ad. Your product is just a click away!

p IMMEDIATE RESPONSE TO YOUR AD
Q
)

Our talented graphics team is continually raising the bar by creating
sophisticated Web ads for our clients. These services are offered at no
charge to advertisers in Supply Chain Weekly.

E EXCEPTIONAL CREATIVE SERVICES

As an advertiser, you'll have the ability to track reader response
your campaign, immediately quantifying your ROI.

m TRACK CAMPAIGN EFFECTIVENESS
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