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[>Ed] When she thought she was having chest pains, Rebena Tyler
didn't think of going anywhere lse but University Hospital. She is part of a growing
trend as emergency rooms in the Augusta area are seaing more patients, who then
are an important driver of hospital business. In a competitive market such as Augusta-
Aiken, hospital ERs seem to have carved out niches for themselves in an effort to
attract more patients. MORE
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Are doctors ready for vlmal vuluv
The New York Times cnore B3 - ()
For over a decade now, health care experts have been promoting telemedicine, or the

TO THIS MARKET

use of satelite technology, video conferencing and data transfer through phones and
the Internet, to connect doctors to patients in far-flung locales. But are doctors ready
for this form of technology? Telemedicine has the potential to improve quallty of care
by allowing clinicians in one "control center” to monitor, consult and even care for and
perform procedures on patients in multple locations. MORE

Middle ground for tort reform
The Atlanta Journal-Constitution  Svare 3 - [ 1

ADVERTISING OPTIONS

gapmg ‘wounds from her temples to her chin, leading A L EAD E R B OA R D
permanent scarring. This is the case that's been lodged by Betty Nestiehutt o Your busnes in mind.

Marietta, and it's become more than a patient’s worst nightmare. Nestiehutt took her
plastic surgeon to a Fulton County court and was awarded $115,000 for medical

T S e e e mu ﬂ This premier position provides your company with top expo-

Foolansd sure and quality traffic.
More info

HITECH ratchets up HIPAA accountability

Modern Medicine o B () &1

In the current risk climate, the loss of confidential patient data to unauthorized third

pertes presents 3 daunting challenge for health care professianal. In this context,

the introduction of large networks of computerized health information has caused the

umber o ndviduos “wih accass to patient medical records t expand exponentaly.
e of laptops, links,
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o B SKYSCRAPER
7 kc"““‘y"“‘i",i‘“‘:ﬁ‘bﬁ:;“f;‘:‘,‘;“ﬁ B A skyscraper is a large format ad with prime real estate to sell
your company's products or services to decision-makers.

Appeals court rejects effort to sell Medicare physician claims data
American Medical News  srare [ (1) ©1

A federal appeals court cited an injunctive order from three decades ago when it said
a private company does not have a right to sell physicians' Medicare claims data to
hospitals. The decision is the latest in a series of court actions protecting doctors"
privecy against the release of such information for various purposes. MORE
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measures
€BS News  snare co=

T e e o e e o Banner ads allow your company to combine text, colors, and

s e e i o ST e graphics into a unigue sales message for committed buyers.

before President Obama's still unscheduled State of the Union speech. MORE

Make Medicine Fun Again!
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D PRODUCT SHOWCASE

Specalied Wealth  Physiciancreated  Inrease Your PA Showcase your latest product with this placement and in-

{? m clude a photo, 50-word description and link to your site.

In today's economy, it just
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More info lw itself. Collectively, our info

e Integrated into the feel of the brief, a callout ad targets your
buying audience with an image and 25-word description.

Pty MULTI TS TRER

——— F TRADITIONAL TEXT AD

Sample provided is representative of ad specifications only and does Levgrage the power of words with a 15-word text ad to drive
not necessarily depict placement within the brief. traffic to your website.

SEE PRICING NEXT > > >



AD RATES @& e
2500
& S P E C S Image Dimensions File Format Max File Size

728x90 JPEG, GIF 40k

Prices are for participation in 13 emails to
the 5,100 Georgia Physicians
(one 90 day cycle)

] Top/Bottom Banner
$2000/$1500

Image Dimensions File Format Max File Size
468x60 JPEG, GIF 40k

Skyscraper
$2000

Image Dimensions File Format Max File Size
120x600 JPEG, GIF 40k

- Product Showcase
$1500

Lorem ipsum dolor
Lorem ipsum dolor
sit amet, consectuter
adipiscing elit, sed
do eiusmod tempor
incididunt ut labore et
dolore magna aliqua.

P Text five word headline, fifty word description
s Mors Image Dimensions 175x125 File Format JPEG, GIF

Lorem ipsum dolor
do eiusmod tempor incididunt ut labore et dolore magna
aliqua. Ut enim ad minimum veniam, quis. More $ 1 0 0 0

Text five word headline, twenty-five word description
Image Dimensions 125x100 File Format JPEG, GIF

CONTACT US

CcoLBY HORTON
DIRECTOR OF MEDIA AND CONTENT

469.420.2601 L T R R T N S AR

chorton@multibriefs.com

BEN MAITLAND

- Traditional Text Ad

DIRECTOR OF ADVERTISING SALES Lo dor st s $500
- *“;‘d‘:ﬂgﬁ‘;u‘u Text five word headline, fifteen word description
bmaitland@multibriefs.com Image Dimensions 120x50 File Format JPEG, GIF
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The news tackles today’s most relevant issues, gathered from sources like The Associated Press, The

New York Times, Financial Times and the leading industry publications. Delivered to the inboxes of
Georgia physicians across various specialties, the Georgia Pulse keeps professionals informed of topics
that impact the daily operation of their business. Subscribers are decision-makers with purchasing power

- the top-tier professionals in the industry.
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TOP TEN REASONS TO ADVERTISE IN
GEORGIA PULSE:

CREDIBLE SOURCE
For over 160 years, our members have turned to the association as the

informational authority of the industry. Advertising in Georgia Pulse
solidifies your place among weekly information provided to MAG
members.

Advertising in Georgia Pulse allows your company to reach industry
decision-makers. Your message will be in front of pre-qualified buy-
ers who are looking for your products specifically for their business.

m TARGETED DISTRIBUTION

Subscribers to Georgia Pulse have asked to receive this information. Your ad
will no longer be mixed with junk mail and spam. Our enhanced technol-
ogy ensures that your ad will make it through spam filters.

E OPT-IN SUBSCRIBER LIST

Our editorial philosophy is driven by current events and relevant
industry issues and trends that affect our subscribers the most.

n RELEVANT CONTENT
D

FREQUENCY
Frequency builds awareness. As a weekly publication, Georgia Pulse ensures

your ad will be seen every week by our 5,100 subscribers.

AFFORDABLE
0y Advertising in Georgia Pulse is much cheaper than many other Internet adver-

tising options, and much more affordable than television and radio promotion.

Have you priced pay-per-click campaigns lately?

Each issue of Georgia Pulse has a limited number of ad spaces, allowing your ad to get
maximum exposure. A limited number of ads equals higher visibility.

n YOUR AD WILL GET THE ATTENTION IT DESERVES

The electronic format makes it more convenient for a reader to

p IMMEDIATE RESPONSE TO YOUR AD
Q®
respond to your ad. Your product is just a click away!

Our talented graphics team is continually raising the bar by creating
sophisticated Web ads for our clients. These services are offered at
no charge to advertisers in Georgia Pulse.

E EXCEPTIONAL CREATIVE SERVICES

As an advertiser, you'll have the ability to track reader response

m TRACK CAMPAIGN EFFECTIVENESS

your campaign, immediately quantifying your ROI.
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