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The 2011 Cun'erenne and MSA is happy to rep
Rosemont is g spring. Many of our

space-limited events and sessions are fling fast and the "Open-to-Buy Workshop? Is
Row s0ld out! But don't worry, If you're looking for some OTB advice from those In the
trenches, you won't want to miss the "Open-to-Buy Panel Discussion” presented by your
peers on Saturday, Aprl 30. Listen in as fellow museum store managers explore their
various experlences, challenges and processes, providing attendees a wealth of
knowledge in helping determine the best strategy for their own situation. But don't wait
until s too late! Learn more and register today! MORE

MSA 2011 chamr secretary ballots now online

MsA s

Online voting ot begun. All chapt hould have received
an e-mail with voting instructions, including your login, password and link to the ballot.
Voting will end on Tuesday, March 15, 2011, at noon EST. MORE

Congratulations to the 2011 Sam Greenberg Scholarship winners!
cm

MSA s pleased to present the winners of this year's Sam Greenberg Scholarship,
awarded to MSA members who have never attended an MSA Conference and whose
institutions show a financial need. Congrats! MORE

Welcome new MSA members!
usa s B G0 E
MSA would like to
the e dp-dote lnger i mbers ca 1oy 1w el s 1 and poseerd
to access detailed information and search the online directory at the MSA website. View.

See You in Baltimore...

hark you for making the Suyers rke your source of
iandmade-in-America art gits and jewelry. Next show: July 11-13,
Tors o, Hark Yo clrdon MORE

3 ways to spark engaging social conversations.
Entrepreneur <arc

Consumers want more than they wan to make a X
“This means it's no longer enough to push Information out to your audience. Today's
geo-located, emall checking, text messaging, status updating, smartphone toting "social
consumers" are ready to engage with their favorite businesses and nonprofits. MORE

5 signs you're a bad boss

The Wall Street Journal snore B © [ B

When the number of employees Matt Kaplan managed at a lab at the University of
‘Arizona in Tucson mushroomed from six to 30, the school called in a management
oach to make sure he was prepared. What he leamed surprised him -- his employees
thought he was distant and didn't trust thelr work. Experts say many bosses are
similarly clueless about thelr appearance to employees. Here are five signals you may.
be one of them. MORE
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- News

Retailers beware! Tinker with fabric at your risk
The Baltimore sun e B [

lama the gh pric of cXtn for i that migh e st bt scazher this
Spring, or pants that seem to one washing.

i i t i the ute niprlc'y cotton, ey risk compromising duality. Syntheics
are less expensive than natural fibers, but associated with cheap clothing in the minds
of consumers. MORE.

‘Diana - A exhibition d goals
wzzmrv s B G0

“The Princess Diana exhibition at the Grand Rapids Art Museu is wrapping up, and the
attendance has far exceeded expectations. “Its been really great for us,” says GRAM
interim director Randy Van Antwerp. The GRAM’ attendance goal was 75,000 people,
but the exhibition in downtown Grand Rapids, Mich., ended up being seen by 95,000
people. MORE

FIND IT

West Michigan attractions among top in state based on 2010
attendance
The Grand Rapids Press srere B ([
e srea stractons were recgize 32 being amg Mg rgst cuur
Institutions, based from 2010. Frederik
Sculpture park and the John Ball Zoological Garden ranked tird and fourth on the

list. The Grand Rapids Art M, place. MORE

Seaport Museum puts half its staff on unpaid leave
oNainfo.com snae K @) &2

‘The Seaport Museum New York slashed half of its staff in an attempt to save money.
‘The museum put 32 full and part-time employees on unpaid furloughs, a museum
Spokesman confirmed. The workers were not told when they might return to their jobs,
a source sald. MORE
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MANY WAYS
TO DELIVER YOUR

TO THIS MARKET

ADVERTISING OPTIONS
LEADERBOARD

This premier position provides your company with top
exposure and quality traffic.

SKYSCRAPER

A skyscraper is a large format ad with prime real estate to sell
your company's products or services to decision-makers.

TOP/BOTTOM BANNER

Banner ads allow your company to combine text, colors, and
graphics into a unique sales message for committed buyers.

PRODUCT SHOWCASE
Showcase your latest product with this placement and
include a photo, 50-word description and link to your site.

CALLOUT TEXT AD

Integrated into the feel of the brief, a callout ad targets your
buying audience with an image and 25-word description.

TRADITIONAL TEXT AD

Leverage the power of words with a 15-word text ad to drive
traffic to your website.



AD RATES @& e
2500
& S P E C S Image Dimensions File Format Max File Size

728x90 JPEG, GIF 40k

Prices are for participation in 13 emails to
3,000 cultural commerce professionals
(one 90 day cycle)

] Top/Bottom Banner
$2000/$1500

Image Dimensions File Format Max File Size
468x60 JPEG, GIF 40k

Skyscraper
$2000

Image Dimensions File Format Max File Size
120x600 JPEG, GIF 40k

- Product Showcase
$1500

Lorem ipsum dolor
Lorem ipsum dolor

Sirsang o sod Text five word headline, fifty word description
do eiusmod tempor . . .

g;g":u":;gu::;i%::. Image Dimensions 175x125 File Format JPEG, GIF
Ut enim ad minimum Max File Size 30k

veniam, quis nostrud
exercitation uliamco
laboris nsi. More

Lorem ipsum dolor
do eiusmod tempor incididunt ut labore et dolore magna
aliqua. Ut enim ad minimum veniam, quis. More $ 1 0 0 0

C O N T ACT U S Text five word headline, twenty-five word description
Image Dimensions 1256x100 File Format JPEG, GIF

Max File Size 30k

COLBY HORTON
V|CEPRES'DENTOFPUBL'SH|NG © © © 0 0 00 0000000000000 0600000600000006000060006000000000o0
469.420.2601

chorton@multibriefs.com

I Traditional Text Ad

BEN MAITLAND sommen, $500
DIRECTOR OF ADVERTISING SALES st

Sping it Text five word headline, fifteen word description
972.402.7025 pekt Image Dimensions 120x50 File Format JPEG, GIF
bmaitland@multibriefs.com Max File Size 15k
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The news tackles today’s most relevant issues, gathered from sources like The Associated Press,

The New York Times, Financial Times and the leading industry publications. Delivered to the
inboxes of museum store managers, the Culture & Commerce News Brief keeps professionals
informed of topics that impact the daily operation of their business. Subscribers are decision-makers

with purchasing power - the top-tier professionals in the industry.
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TOP TEN REASONS TO ADVERTISE IN
CULTURE & COMMERCE NEWS BRIEF:

CREDIBLE SOURCE
For over 54 years, our members have turned to the association as

the informational authority of the industry. Advertising in Culture
& Commerce News Brief solidifies your place among weekly
information provided to MSA members.

Advertising in Culture & Commerce News Brief allows your
company to reach industry decision-makers. Your message will
be in front of pre-qualified buyers who are looking for your
products specifically for their business.

n TARGETED DISTRIBUTION

Subscribers to Culture & Commerce News Brief have asked to re-
ceive this information. Your ad will no longer be mixed with junk
mail and spam. Our enhanced technology ensures that your ad
will make it through spam filters.

RELEVANT CONTENT
\ Our editorial philosophy is driven by current events and relevant

industry issues and trends that affect our subscribers the most.

FREQUENCY
Frequency builds awareness. As a weekly publication, Culture & Commerce

News Brief ensures your ad will be every week by our 3,000 subscribers.

E OPT-IN SUBSCRIBER LIST

AFFORDABLE
) Advertising in Culture & Commerce News Brief is much cheaper than many

other Internet advertising options, and much more affordable than television
and radio promotion. Have you priced pay-per-click campaigns lately?

Each issue of Culture & Commerce News Brief has a limited number of ad spaces, allow-
ing your ad to get maximum exposure. A limited number of ads equals higher visibility.

n YOUR AD WILL GET THE ATTENTION IT DESERVES

The electronic format makes it more convenient for a reader to
respond to your ad. Your product is just a click away!

p IMMEDIATE RESPONSE TO YOUR AD
Q
)

Our talented graphics team is continually raising the bar by creating
sophisticated Web ads for our clients. These services are offered at
no charge to advertisers in Culture & Commerce News Brief.

E EXCEPTIONAL CREATIVE SERVICES

As an advertiser, you'll have the ability to track reader response
your campaign, immediately quantifying your ROI.

m TRACK CAMPAIGN EFFECTIVENESS
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