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Study: Health plans much costlier for docs in US
than Canada

HealthDay via U.S. News and World Report 5. K3 . [ &1

The cost of dealing with health insurers and payers is nearly four times higher for U.S.
physicians than for Canadian physicians, a new study finds. The extra time and labor

Championsfor Children's Health

required to deal with health plans annually is $82,975 for U.S. physicians and $22,205
for physicians in the Canadian province of Ontario, according to Dante Morra of the
University of Toronto and colleagues. MORE

INACHRI HIGHLIGHTS

2012 NACHRI Creating call for
NAcHRr snoe B G0 &1

1It's not too late to submit! The call for proposals for the 2012 NACHRI Creating
Connections Conference is open through NEXT Friday, Aug. 19. We're seeking session
proposals in the following areas: children's hospitals within hospital systems,
philanthropy, public health and child advocacy, public relations and communications, and
quality improvement and patient safety. Remember, submissions are due by Friday, Aug.
19, 50 don't delay! MORE

Visitor Management Solutions from Engl.ahhz
Improve security and manage visitors more professionally.
EasyLobby systems screen, badge and track mil unso#vssﬁurs
every month at many Children's Hospitals. F

Study: Facebook use may lead to psychological disorders in teens
Mashable via Yahoo News o 1 () (2

While social networking site Facebook was created to help people connect with their A powerful

friends, increasing research in the effect of social media on human interaction is painting solution.

2 different picture — one that features the development of antisocial behavior, narcissism
2nd a slew of other character flaws and negative by-products. MORE

PRODUCT SHOWCASES 1
Sheridan Children's - Control Noise,
Here We Grow! Insmss_imﬂ manlnﬂnn_hm

Summit 06, LLC
Children's Healtheare Services,  Meet Grace. She's sleeping Healthcare Executive
Inc. specializes in acute Gespite the noise from Alignment and Reaciness for
Inpatient care and treatment of  conversations, footfall, medical  Transformation HEARTRX SM is
Ifentsand higren. Sherdan - aupment tieiansand the roadmap for improvement
il Ihy? Because her room  in healthcare safety, value and
hospitals to provide & cquipped withsouncs process. See our execution at:

nesnatology. It

programs including NICU, she can talk comfortably with
Healthy Hearing™, and her caregivers and it controls
Pediatric Hospitalist/EM noise, helping her get the rest
services. Sheridan Children's  she needs for recovery. MORE

proprietary, web-based medical
record program. MORE

School sack lunches unsafe?
webmp  snoe B3 L[ &1

School sack lunches packed by parents can save money and help satisfy picky eaters,
but the perishable foods in these lunches are often potentially hazardous because the
foods are not always kept at safe temperatures. That's according to a new study
conducted at preschools and published in Pediatrics. MORE

A Children's Healthcare Solutions Company

Providing outstanding Executive/Leadership/Physician
Bowen& Search and Consulting Serviees to Children's Healthcare
BRriGas, Inc.

Scientists study surge in heat-related football deaths
Los Angeles Times <noe B3 - [0
The risk of heat-related linesses for high school football players is higher than ever
due to record temperatures around the country and the fact that football players these
days are bigger than ever, experts from the Union of Concerned Scientists said
recently. The combination has been fatal for three high school players and one coach
Just in the last two weeks. MORE
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Sample provided is representative of ad specifications only and does
not necessarily depict placement within the brief. Please refer to
page 3 for appropriate image dimensions.
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MANY WAYS

TO DELIVER YOUR

TO THIS MARKET

ADVERTISING OPTIONS
LEADERBOARD

This premier position provides your company with top expo-
sure and quality traffic.

TOP/BOTTOM SKYSCRAPER

A skyscraper is a large format ad with prime real estate to sell
your company's products or services to decision-makers.

TOP/BOTTOM BANNER

Banner ads allow your company to combine text, colors, and
graphics into a unique sales message for committed buyers.

PRODUCT SHOWCASE

Showcase your latest product with this placement and in-
clude a photo, 50-word description and link to your site.

CALLOUT TEXT AD

Integrated into the feel of the brief, a callout ad targets your
buying audience with an image and 25-word description.

TRADITIONAL TEXT AD

Leverage the power of words with a 15-word text ad to drive
traffic to your website.



AD RATES @& e
3500
& S P E C S Image Dimensions File Format Max File Size

728x90 JPEG, GIF 40k

Prices are for participation in 13 emails to
the 19,000 children’s hospital executives
(one 90 day cycle)

] Top/Bottom Banner
$3000/$2750

Image Dimensions File Format Max File Size
468x60 JPEG, GIF 40k

Top/Bottom Skyscraper
$3000/$2750

Image Dimensions File Format Max File Size
120x600 JPEG, GIF 40k

- Product Showcase
$2950

Lorem ipsum dolor
Lorem ipsum dolor

Sirsang o sod Text five word headline, fifty word description
do eiusmod tempor . . .

g;g":u":;gu::;i%::. Image Dimensions 175x125 File Format JPEG, GIF
Ut enim ad minimum Max File Size 30k

veniam, quis nostrud
exercitation uliamco
laboris nsi. More

Lorem ipsum dolor
do eiusmod tempor incididunt ut labore et dolore magna
aliqua. Ut enim ad minimum veniam, quis. More $ 2 5 0 0

C O N T ACT U S Text five word headline, twenty-five word description
Image Dimensions 1256x100 File Format JPEG, GIF

Max File Size 30k

COoOLBY HORTON
DIRECTOROFMED'AANDCONTENT © © © 0 06 00 00 00 0000600600600 006 0000000000000 000060060 000000 o
469.420.2601

chorton@multibriefs.com

I Traditional Text Ad

JAMES DeBOIS Pt $1500
DIRECTOR OF ADVERTISING SALES st

Sping it Text five word headline, fifteen word description
469.420.2618 g tore Image Dimensions 120x50 File Format JPEG, GIF
jdebois@multibriefs.com Max File Size 15k
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The news tackles today’s most relevant issues, gathered from sources like The Associated Press,

The New York Times, Financial Times and the leading industry publications. Delivered to
the inboxes of executives in children’s hospitals, the CHA Children’s Hospitals This Week keeps
professionals informed of topics that impact the daily operation of their business. Subscribers are

decision-makers with purchasing power - the top-tier professionals in the industry.
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TOP TEN REASONS TO ADVERTISE IN
CHA CHILDREN'’'S HOSPITALS THIS WEEK:

CREDIBLE SOURCE
For years, our members have turned to the association as the infor-

mational authority of the industry. Advertising in CHA Children’s
Hospitals This Week solidifies your place among weekly informa-
tion provided to CHA members.

Advertising in CHA Children’s Hospitals This Week allows your
company to reach industry decision-makers. Your message will
be in front of pre-qualified buyers who are looking for your
products specifically for their business.

n TARGETED DISTRIBUTION

Subscribers to CHA Children'’s Hospitals This Week have asked to
receive this information. Your ad will no longer be mixed with
junk mail and spam. Our enhanced technology ensures that
your ad will make it through spam filters.

RELEVANT CONTENT
\ Our editorial philosophy is driven by current events and relevant

industry issues and trends that affect our subscribers the most.

E OPT-IN SUBSCRIBER LIST

FREQUENCY
Frequency builds awareness. As a weekly publication, CHA Children’s Hospitals This
Week ensures your ad will be seen every week by our 19,000 subscribers.

AFFORDABLE
) Advertising in CHA Children’s Hospitals This Week is much cheaper than many

other Internet advertising options, and much more affordable than television
and radio promotion. Have you priced pay-per-click campaigns lately?

Each issue of CHA Children’s Hospitals This Week has a limited number of ad spaces, allowing
your ad to get maximum exposure. A limited number of ads equals higher visibility.

n YOUR AD WILL GET THE ATTENTION IT DESERVES

The electronic format makes it more convenient for a reader to
respond to your ad. Your product is just a click away!

p IMMEDIATE RESPONSE TO YOUR AD
Q
)

Our talented graphics team is continually raising the bar by creating
sophisticated Web ads for our clients. These services are offered at no
charge to advertisers in CHA Children’s Hospitals This Week.

E EXCEPTIONAL CREATIVE SERVICES

As an advertiser, you'll have the ability to track reader response
your campaign, immediately quantifying your ROI.

m TRACK CAMPAIGN EFFECTIVENESS
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