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Landmark research details the economic
of the i and events industry to

the US economy
PR Newswire <o B (1) &

The Convention Industry Council recently released a new study: *The Economic
Significance of Meetings to the U.S. Economy,” revealing that the U.S. meetings industry
directly supports 1.7 million jobs, a $106 billion contribution to GDP, $263 billion in
spending, $60 billon in labor revenue, $14.3 billion in federal tax revenue and $11.3
billion in state and local tax revenue. The study, conducted by PwC US, assisted by a
team of industry researchers, spanned more than a year in research and analysis and is
the first-ever study of the size and scope of its kind. MORE
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NAMA Government Affairs

National Automatic Merchandising Association snsre B3 - [ &1

NAMA's Government Affairs team focuses on federal and state legislative news that
impacts your company’s growth and profitability. Required reading for all members! Click
Here for the most recent Legislative Alert. For additional information contact Ned Monroe
at nmonroe@vending.org. MORE

[Coffee & Water

Brazil holding its coffee for even higher price
The Gazatte  <rure =1
Brazil, the world's biggest coffee producer, is holding out for even higher prices before
releasing stocks the government amassed a year ago, the country's top coffee official
told Reuters in comments that could lend fresh support to the biggest rally in 14 years.
MoRe

Smart Snacking just got sweeter

Genisoy Sweet Crisps now have 23% more product inside,
jow 0.9 ounces at the same cost.

First ship date June 1st!

Genisoy Sweet Crisps

Sales contact: Craig Grace
Phone: 770-841-4821
E-mail: carace@genisoy.com

Dunkin' Danuts t foll aut Keurlg singleserve coffee
Boston Herald <1

The wait for Dunkm Donuts. slngl= serve Keurig cups is over. Canton, Mass., based
Dunkin’ has signed a deal with Green Mountain Coffee Roasters to make the K-Cup
portion packs available in its coffee shops starting this summer. Dunkin’ Donuts will offer
14-count boxes of Dunkin' K-Cups exclusively at participating Dunkin' restaurants in the
U.S. and Canada. MORE

Vending Software
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Business / Industr

New technology means vendlng machines full of healthful cholces
The Des Moines Register <7ire

Madison Nelson doesn't put much mouqn( into her school day snacks. When the seventh-
grader at Adel-De Soto-Minburn Middle School in Adel, fowa, has extra pocket change,
she'll swing by the cafeteria vending machine for a pick-me-up. But the chocolate bars,
fried chips and soda cans that defined school snacking just a decade ago are nowhere to
be found on Nelson's stomping grounds. MORE

4 rules for business credit
Entrepreneur snoe 6 C [ 2
Not too long ago, credit for small businesses flowed easlly with few restrictions. But
that's not the case anymore. For some, obtaining credit can be as difficult as climbing a
mountain. Others are afraid of assuming excessive debt or unfavorable terms. But while
the financial world has changed dramatically, the rules for credit are really not all that
new. More importantly, credit can still be a powerful tool for small-business owners,
when managed wisely. MORE
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Systems

ICE AND WATER
DISPENSERS

Increase revenue, raise vend
prices without losing volume,

Today's vending ndustr s
plagued ith canstan
Shckamork. Wehot physicall

product your machines need;  Technologies. This one-stop
f any of them malfunctioning;  solution includes hardware,
or if your machine really need transaction processing, online.
to be serviced right now?. reporting, consumer services
Cantaloupe systems believes  and access to Busin
Dev\avmenk?\annmq o help
Implementaton

Additionally, operators are

ecoming more attentive to
dlients” desires to imprave
safety and sanitation.

the solution to all
prablems. Our seed system
allows you to monitor your
‘machines and answer all
these questions from your

[NAMA News

The OneShow 2011

Have you looked at www.namaoneshow.org lately? There is a lot
-‘ ‘going on here. It is THE location to find all the 2011 OneShow info.
* Captivating City of Chicago video on OneShow homy
. stry Awards

U jated schedule. education write ups. speaker photos and bios
« Hotel & Travel information

Hope to see you in Chicago!
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Sample provided is representative of ad specifications only and does

not necessarily depict placement within the brief. Please refer to

page 3 for appropriate image dimensions.
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ADVERTISING OPTIONS

LEADERBOARD
This premier position provides your company with top expo-
sure and quality traffic.

SKYSCRAPER

A skyscraper is a large format ad with prime real estate to sell
your company's products or services to decision-makers.

TOP/BOTTOM BANNER

Banner ads allow your company to combine text, colors, and
graphics into a unique sales message for committed buyers.

PRODUCT SHOWCASE

Showcase your latest product with this placement and in-
clude a photo, 50-word description and link to your site.

CALLOUT TEXT AD

Integrated into the feel of the brief, a callout ad targets your
buying audience with an image and 25-word description.

TRADITIONAL TEXT AD

Leverage the power of words with a 15-word text ad to drive
traffic to your website.



AD RATES @& e
2500
& S P E C S Image Dimensions File Format Max File Size

728x90 JPEG, GIF 40k

Prices are for participation in 13 emails to
2,200 vending and coffee services
professionals (one 90 day cycle)

] Top/Bottom Banner
$2000/$1500

Image Dimensions File Format Max File Size
468x60 JPEG, GIF 40k

Skyscraper
$2000

Image Dimensions File Format Max File Size
120x600 JPEG, GIF 40k

- Product Showcase
$1750

Lorem ipsum dolor
Lorem ipsum dolor

Sirsang o sod Text five word headline, fifty word description
do eiusmod tempor . . .

g;g":u":;gu::;i%::. Image Dimensions 175x125 File Format JPEG, GIF
Ut enim ad minimum Max File Size 30k

veniam, quis nostrud
exercitation uliamco
laboris nsi. More

Lorem ipsum dolor
do eiusmod tempor incididunt ut labore et dolore magna
aliqua. Ut enim ad minimum veniam, quis. More $ 1 5 0 0

C O N T ACT U S Text five word headline, twenty-five word description
Image Dimensions 1256x100 File Format JPEG, GIF

Max File Size 30k

coLBY HORTON
D|RECTOROFMED|AANDCONTENT © © © 0606 0 06 06 0606006060606 0000060606000 0060600606000606060600006060060000 00
469.420.2601

chorton@multibriefs.com

I Traditional Text Ad

JAMES DeBOIS Pt $1000
DIRECTOR OF ADVERTISING SALES st

Sping it Text five word headline, fifteen word description
469.420.2618 pekt Image Dimensions 120x50 File Format JPEG, GIF
jdebois@multibriefs.com Max File Size 15k
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Keeping in Touch with NAMA tackles today’s most relevant issues, gathered from sources like

The Associated Press, The New York Times, Financial Times and the leading industry publications.
Delivered to the inboxes of coffee service providers and vending operators that own and operate
over 7 million vending machines nationwide, Keeping in Touch with NAMA keeps professionals
informed of topics that impact the daily operation of their business. Subscribers are decision-makers

with purchasing power - the top-tier professionals in the industry.
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TOP TEN REASONS TO ADVERTISE IN
KEEPING IN TOUCH WITH NAMA.:

CREDIBLE SOURCE
For over 75 years, our members have turned to the association as

the informational authority of the industry. Advertising in Keep-
ing In Touch With NAMA solidifies your place among weekly
information provided to NAMA members.

Advertising in Keeping In Touch With NAMA allows your com-
pany to reach industry decision-makers. Your message will
be in front of pre-qualified buyers who are looking for your
products specifically for their business.

n TARGETED DISTRIBUTION

Subscribers to Keeping In Touch With NAMA have asked to receive
this information. Your ad will no longer be mixed with junk mail
and spam. Our enhanced technology ensures that your ad will
make it through spam filters.

RELEVANT CONTENT
\ Our editorial philosophy is driven by current events and relevant

industry issues and trends that affect our subscribers the most.

E OPT-IN SUBSCRIBER LIST

FREQUENCY
Frequency builds awareness. As a weekly publication, Keeping In Touch

With NAMA ensures your ad will be every week by our 2,200 subscribers.

AFFORDABLE
0 Advertising in Keeping In Touch With NAMA is much cheaper than many oth-

er Internet advertising options, and much more affordable than television
and radio promotion. Have you priced pay-per-click campaigns lately?

Each issue of Keeping In Touch With NAMA has a limited number of ad spaces, allowing
your ad to get maximum exposure. A limited number of ads equals higher visibility.

n YOUR AD WILL GET THE ATTENTION IT DESERVES

The electronic format makes it more convenient for a reader to
respond to your ad. Your product is just a click away!

p IMMEDIATE RESPONSE TO YOUR AD
Q
)

Our talented graphics team is continually raising the bar by creating
sophisticated Web ads for our clients. These services are offered at
no charge to advertisers in Keeping In Touch With NAMA.

E EXCEPTIONAL CREATIVE SERVICES

As an advertiser, you'll have the ability to track reader response

m TRACK CAMPAIGN EFFECTIVENESS

your campaign, immediately quantifying your ROI.
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