
Auto Insurance —  
Fewer Going Shopping !

Auto insurers spend millions to get people to shop their 
product and eventually purchase. It’s not working as 
well as it used to work. Or so says the TransUnion 
Auto Insurance Shopping Index.  !
TransUnion has tracked 430 million insurance shopping 
transactions since 2009. Auto insurance shopping by 
consumers in 2014 — it concludes — is down over 3% in 
the 12-months ending February 2014.  !
Just 15% went shopping compared to 15.4% a year earlier.  !
For the full-year 2012 to 2013 the trend is downward, too. In 2012 the number shopping 
hit 15.7%. By the end of 2013 the number was 15.2%.  !
Mark McElroy — the executive VP of TransUnion said, “We are finding that despite 
billions of dollars being spent on advertising each year, the percentage of consumers 
shopping for auto insurance has been dropping for approximately the last two years. 
This places additional pressure on insurance carriers as their pool of potential 
customers declines.” !
If you’re curious about the study you can click here to see more. !
TransUnion didn’t say why but maybe the J.D. Power 2014 U.S. Auto Insurance Study 
has the answer. The J.D. Power study tracks auto insurers in five areas: !

• Interaction 
• Price 
• Policy offerings 
• Billing and payment 
• Claims !

Satisfaction with auto insurers rose overall by 16-points on the zero to 1,000 scale. 
That’s huge. J.D Power calls it a record high.  !
Even more amazing is the record high being achieved in spite of premium increases. 
Rates rose an average of $86 for 2014 compared to $153 in 2013. The study says 55% 
saw price increases compared to 52% in 2012.  !
And when rates rise, 13% will go shopping.  !

http://www.transunioninsights.com/studies/autoshopping/?utm_source=text-ad&utm_medium=ad&utm_content=text-link&utm_campaign=2014-INS-Shoppingtrends


Not as many did in 2014 says J.D. Power spokesman Jeremy Bowler. “This indicates 
that insurers are more effectively communicating with their customers, making them 
aware of the premium increases when they occur and why they’re necessary, and 
demonstrating the value of their coverage.” !
The study shows 57% of insurers connecting with insureds that premiums would rise. 
That compares to 53% in 2013.  !
All five points saw improvement. The largest year-over-year improvement was in price. 
It jumped 20-points. Billing and payment rose 19-points. Interaction — the factor with 
the largest impact on overall satisfaction — rose 13-points.  !!!!!!!!!


